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There is no question but that intelligent buyers of 
Otto of Rose realize the desirability, even the neces- 
sity of purchasing on the basis of quality, not price. 
For this reason it is superfluous to mention except 

incidentally that Botu Pappa- 
zoglou’s Otto of Rose d’Or 
has been the standard for 
three generations and that 
OTTO OF ROSE D’OR 
has provably deeper signifi- 
cance than the mere words 
Otto of Rose. 


Notwithstanding crop and 

labor conditions in Bulgaria 

which have resulted in a 

severe shortage and encourage sophistication the stand- 

ard of Otto of Rose d’Or quality remains what it has 
always been, unapproachably above competition. 


The cost necessarily is above that of last year for the 
reasons mentioned but under the circumstances is un- 
usually favorable. We do not claim the lowest price, 
only the highest quality and the best value for money 
expended. 


Botu Pappazoglou & Co. - Kazanlik 
Ungerer & Company - - New York 


Copyright 1923, Ungerer & Co. 
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THE AMERICAN PERFUMER THANKSGIVING DAY SEES OUR INDUSTRIES 
and ESSENTIAL OIL REVIEW ON STILL HIGHER PLANE 

Published Monthly Proclamations by the President and the Governors all 

PERFUMER PUBLISHING COMPANY set forth reasons why Thanksgiving Day this year should 

14 Cliff Street e especially observed. But they omit particular reference 


LOUIS SPENCER_LEVY, President and Treasurer \ 1Clffst. ‘t the industries in which our readers are interested. With 


EDWARD W. DREW, Secretary - - - § New York ut enumerating all of them it can be said that considering 


rade conditions, the varied phases of the post-war trend 


t th Nation ‘onsuming our. pre “ts 1 ¢ ic 
TERMS OF SUBSCRIPTION ¢ Nation in consuming our products, the conflict b 
The United States and Possessions - - ° - t tween legitimate alcohol users and prohibition fanaticism, 
Canada, Cuba and ae a = U; ; ) : ; - together with many other factors, our industries have much 
Foreign (Countries in the Pos oon for which to be thankful There have been fewer bad 
TELEPHONE NUMBER: BEEKMAN 60791 
spots in our ranks in the last vear than in any other line of 
business, although in some respects there has been what 
CONTRIBUTING EDITORS might be called an over-crowdinge of activities in fields that 
DR. CLEMENS KLEBER, Clifton, N. J. have not grown fast enough 
Raw Materials. ea 3 tie rare sar meee 
PROF. CURT P. WIMMER, Columbia University. N. Y. pert Phe adju ee often have been advantages us 
Toilet Preparations. to all concerned and for others it is only a question of 
DR. EDGAR G. THOMSSEN, Winona, Minn. hopeful expectation that is bound to be realized within the 
A. — (Associate), Hoboken, N. J. ear fetan Good fortune quickly for them! 
DR. R. O. BROOKS, New York. \side from other considerations our industries have 
Flavoring Extracts. , cause for thanksgiving—as indeed we do also. In this 
RICHARD B. FRANKEN, New York University. ‘ ; 5 a alin 
Packages. ianksgiving Number THe AMERICAN PERFUMER & ESSEN 
HOWARD S, NEIMAN, New York. On 
Patents, Trade-Marks and Copyrights. 





to care for all of the com 


REVIEW eclipses all previous records, with an issue 
s¢ 


256 pages. Our advertisers have contributed largelv to 


total and the increase of their favors 1s strong and con- 


CONTENTS incing evidence of the growth of the trade generally, as 
hl > neh he ( throug our ylicies of 

Copyright, 1923, by Perfumer Publishing Company well as cof the bene hts they tind through a nice 
seinen, Sune ood-will and service to them \ll in all it seems to be 


Experts Call Cosmetics Best Field to Cultivate 450 ne of the best Thanksgiving Days in years! 
Business Men in Non-partisan Politics 451 a 
Bad Bill in Arkarsas: Bright View of ‘‘Bankrupt Europe = 
Merchants’ Association Year Book; Pear’s Soap Losses 4 ‘a ” 
Babson Offers Tried Tonic to Improve Business . 454 MONEY IN MUD, AS WELL AS BEAUTY 
New Congress Faces Demand for Tax Cuts; Foreign Trade 455 
Federal Trade Board Bans ‘‘Palm” and ‘‘Olive’” on Soaps 456 FROM CLAY, EXCITES MEDICAL CRITICS 
Dry Unit’s Tactics Still Harass Alcohol Users 457 - J ; - 
House to House Distribution, by Leroy Fairman 459 (“From dust thou came nto dust shalt thou return,’’) 
Research in Tri-substituted Benzenes, by Bogert and Curtin 461 . s 
Grasse November Report on Floral Products 464 ‘rom clay came the world’s beauties, as well as all other 
a, News of Trade Names a humans. May not the gentler sex use clay to enhance 
Activities of Clubs and Associations 468 their charms? 
FLAVORING EXTRACT SECTION: he 
Letal Chemistry of Flavoring Extracts: Forsign Trade...... $€8 physicians’ advice and go to a drug store, get the raw 
Soda Flavors Manufacturers Hold 18th Convention 471. +=material in the form of kaolin, mix it with water and then 
TRADE NOTES .... sire 473 ~use it there will be no objection. It all depends on who 
Patents and Trade Marks as sara . ‘ 485 ” yy neh 
Foreign Correspondence and Market Reports 489 uets the weeny beneht. ‘ bom ad 
SOAP INDUSTRY SECTION: The Journal of the American Medical Assoctation, in its 
Foreign Trade Favors American Soap Manufacturers 493 issue of November 10, reprints an attack made in the 


Rivalry Between White and Yellow Laundry Soaps 495 ’ _ > c Bae wT _o— e 
Isfeence of Water Glate Willing”. ) 497, November number of //ygeia on “The Claims and Compo- 


Market Reports on Soap Materials 500 = sition of Some Complexion Clays.” The article fills two 
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BAD BILL IN ARKANSAS HITS PERFUMES, 
COSMETICS AND FLAVORINGS 


C. M. Baker, secretary of the American Manutacturers 
of Toilet Articles, has issued the followmg warning re 
garding an Arkansas bill which would seriously hampet 
perfumery, cosmetics and flavoring extract manufacturers 
if permitted to be enacted into law: 


“We call your attention to House Bill 64, by Mr. Hoover, 
which has been read twice in the Arkansas legislature. This 
Bill levies a five per cent sales tax on perfumes, essences, 
extracts, toilet waters, cosmetics, petroleum jellies, hair oils, 
pomades, hair dressings, hair restoratives, hair dyes, arom- 
atic cachous, toilet powders (other than soap powders), 
or any similar substance, article or preparation by whatso 
ever name known or distinguished, any of above which are 
used or applied or intended to be used or applied for toilet 
purposes. 

“It is provided in this hill that the taxes imposed shall be 
paid monthly by the retail dealers to the sheriff or collector 
of the county wherein such sales are made. It is further 
provided that all dealers and others making such sales of 
taxable articles to consumers shall keep monthly accounts 
of their gross sales and shall, at the end of each month, 
calculate the tax on the gross sales of each taxable article 
at five per cent and remit the same before the end of the 
succeeding month to the sheriff or collector, together with 
a signed statement or return showing the nature and amount 
of said tax due on each kind or class of taxable articles 

“We request that you correspond at once with your 
customers in the State of Arkansas, urging them to do any 
thing they can to fight this Bill.”’ 


BRIGHT VIEW OF “BANKRUPT EUROPE” AS 
AFFECTING AMERICA 
The apostles of gloom and pessimism are due for a very 
severe shock when they read an article in Chemical 
Metallurgical Engineering in which it says 
“Below the scareheads in the daily press about Europe's 
disintegration you will find in nine cases out of ten that the 
prediction comes not from business men but from politicians 


usually out of office. Business men dealing with Europe 


~and getting their money—talk differently, but their voices 
do not reach the public.” 

Part of Chem. & Met.’s article is of general interest 

At the National Conference of Business Paper Editors 
held in Chicago a note of optimism was sounded that is 
decidedly worth our serious consideration. Franklin John 
ston, of the American Exporter, presented some cold sta 
tistics that put to rout the scareheads to which we art 
treated in the daily press to the effect that “Europe Is 
Bankrupt” and in which such words as “Chaos,” “Abyss, 
“Upheaval,” appear with almost tiresome redundancy. Mr 
Johnston shows conclusively that not only is Europe not 
unable to purchase foreign products but that she is purchas 
ing them and paying for them. He says 

“Last summer the sensational drop in the price of witeat 
was blamed on Europe's inability to buy our foodstuffs ‘be 
cause of impending bankruptcy. As a matter of fact the 
reverse is true. The reduced demand for wheat was due 
to increase in Europe's own supply. Russia is exporting 
wheat, whereas a year ago she was being fed by American 
relief committees. France will import no more wheat and 
other sections are far ahead of last year. 

“Conditions in Europe are undeniably bad, but they are 
improving and she is buying and paying for a billion and a 
half dollars’ worth of fodstuffs a year—over half of our 
exports and from six to fifteen times as much as pre-war.” 

Mr. Johnston recalls that the opinions of the prominent 
Americans who visited Great Britain last summer all con- 
tained the depressing comment that there were 1,500,000 un- 
employed, but failed to mention that this number was less 
than the same figure last year and that despite war losses 
there are 1,500,000 more people in Great Britain than in 
1914. Her exports, reduced to pre-war prices, are only 10 


ee, 


per cent less than before the war and her imports 2% per 
cent less. And in France there is no unemployment and the 
exports are substantially what they were last year in spite 
of the dire predictions when the Ruhr was occupied 

“Russia's return to activity is evident in many ways—ex- 
ports of raw materials (which, by the way, may have a 
detrimental effect on American exports of certain kinds) 
a tremendous commercial mission in Berlin, employing 60 
people, engaged in buying and selling. And every other 
country in Europe shows increased foreign trade, decreased 
unemployment and other signs that are certainly not charac- 
teristic of a débacle. [ven Greece, with all her troubles. 
has bought from us eleven times the amount she did in 1914” 

\ number of industries offer typical encouragement 
. & ® Our market editors were a trifle skeptical about 
the truth of the above generalization in our fields of interest 
But after carefully checking up they were amazed to find a 
healthy and in some cases a startling increase in the ex- 
ports of such commodities as chemicals, naval stores, soap, 
oil cake, rubber goods, cotton manufactures, paper, petro- 
leum, crude and retined, glass, ete. in 1923 over 
1922. 

\ discussion of the European situation involves our own 
partisan politics, prejudices, emotions, propaganda and spe- 
cial pleading. It is, at best, controversial, but remember the 
evidence that Mr. Johnston has marshaled and do not shud- 
der the next time some one politically minded gasps out, 
“IXurope is doomed!” You can’t buy and pay for a billion 
and a half dollars’ worth of goods and be progressing in- 
exorably to perdition and general débacle. 


$675,000,000 COSMETIC SALES MISSING! 

One of the interesting features of the recent Advertising 
l.xposition in New York was an address by Saunders Nor 
vell, of McKesson & Robbins, on the saie of toiletries, As 
reported in the New York [World Mr. Norvell is quoted as 
saying: “Cosmetic and perfume sales in the United States 
last year totalled $63,000,000. * * Talcum powders, cold 
cream, rouge, lipstick and toilet powder sales amounted ti 
$750,000,000, or $15 for every woman in America.” Of 
course the $750,000,000 not only contravenes the $63,000,000 
which includes cosmetics, but it is sublimely ridiculous t 
say at the present time that every woman in America now 
spends an average of $15 a year for cosmetics, not including 
Perhaps the reporter did not catch Mr. Norvell, 
rr his pencil may have added an extra 0 to intensify the 


perfumes 


ensationalism of what otherwise might have been an ordi 


nary news item. Or possibly somebody got hold of a clip- 


of the Cincinnati [nguirer’s famous feat of adding 
000,000) onto Dean Heilman’s $75,000,000 estimate. 
vhich originally was tentatively suggested by George Fow 
ier, of Colgate & Co 
ing up to get some of that extra $675,000,000 that either 
the World, or Mr. Norvell, or the Enquirer may help them 
Also they do not see any 


ping 
$675 


Manufacturers of cosmetics are lin 


to get, if it ever had any reality 
henefit to anybody in spreading broadcast preposterous and 


ridiculous statements of this kind 


IF DREAMS CAME TRUE 


Every old maid would be married 

Every man would be a nero. 

Each woman would be a society leader. 

Every small boy would be a pirate or a cowboy 

Each author would write a best seller. 

Every bachelor would be a “lady killer.” 

Each infant would be a prodigy. 

Our horse would always win the race. ; 

Every girl would look well in a one-piece bathing sutt. 

Every oil well would be a gusher. 

Our tires would run twenty thousand miles. 

Every day would be pay day. And we'd all be crazy. 
—En-Ar-Co Oil News. 
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MERCHANTS’ ASSOCIATION YEAR BOOK 
The 1923 Year Book of the New York Merchants’ Asso- 
ciation, which has just been received, gives an outline of 
what has been accomplished by this useful and energetic 
erganization in promoting the interests of its members and 
the trade and welfare of the metropolis. The objects of 
the association are commendable and merchants not now 
members would do well to get interested. \mong the 
nearly 8,000 members are the following: 

Perfumes and Toilet Preparations.—Harriet Hubbard 
Aver, Inc., Charles Baez, A. Bourjois & Co., Inc., Cali- 
fornia Perfume Co., Colgate & Co., Daggett & Ramsdell, 
Ferd. T. 
Kemp, Inc., Lehn & Fink, Inc., B. E. Levy, Maurice Levy, 
Louis K. Liggett Co., McKesson & Robbins, Solon Palmer, 


Hopkins & Son, Richard Hudnut, Lanman & 


Parfumerie Ed Pinaud, Park & Tilford, Parfumerie Ri- 

vaud, Parke, Davis & Co., Schieffelin & Co., Alfred H. 
Smith Co., V. Vivaudou, Inc., Frank M. Prindle & Co., 
\M. Stein Cosmetic Co., Northam Warren Corporation, J. 
R. Watkins Co., Inc., Roger & Gallet (Paul L. 
Woodworth, Inc. 

Soap—B. T. Babbitt, Inc., Walter 
Packer Mfg. Co., Procter & Gamble 
John T. Stanley Co., Inc., Kirkman & Son, Bon Ami Co., 
Inc., Hygienic Products Co. 

Soap Materials —Welch, Holme & Clark Co., Marx 
& Rawolle, J. C. Francesconi & Co., Sloan & Russell, Inc., 
Spencer Kellogg & Sons, Inc., E. N. Hall, Illsley, Double- 
dav & Co., George E. Sherman Co., Inc., Cook & Swan 
Co., Swan & Finch Co. 

Essentials Oils—W. ]. Bush & Co., Inc., Dodge & 
Olcott Co., Fritzsche Brothers, Inc., August Giese & Son, 
Heine & Co., George Lueders & Co., Julian W. Lyon & 
Co.. Morana Incorporated, National Aniline & Chemical 
Co., Magnus, Mabee & Reynard, Inc., Pfaltz & Bauer, Inc., 
L. Sonneborn Sons, Inc., Ungerer & Co., Inc. 

Talc—Binney & Smith Co., Whittaker, Clark & 
Daniels, Inc., Hammill & Gillespie; Innis, Speiden & Co. 

Vanilla Beans.—Thurston & Braidich, Dodge & OIl- 
Manheimer. 


Depland), 


Janvier, Inc., 
Distributing Co., 


cott Co., Gomez & Sloan, Inc., J. 

Adhesives.—Arabol Manufacturing Co. 

Cans, Tubes and Other Containers.—American Can 
Co., White Metal Manufacturing Co., Metal Package 
Corp. Atlantic Can Co., Scovill Mfg. Co., Brass Goods 
Mfg. Co., Robert Gair Co., Empire Paper Products Co., 
Bristol Industries, Inc. 

Paper.—Bendix Paper Co., Domestic Mills Paper Co., 
Louis Dejonge & Co., Martin Cantine Co., United Mfg. Co. 

Lithographing.—Geo. Schmitt & Co., Inc. 

Collapsible Tube Printing Machines.—Fuchs & Lang 
Mfg. €o. 

Seals—Dennison Mfg. Co. 

Drugs and Chemicals.—H. J. Baker & Bro., Hooker 
Electrochemical Co., Innis, Speiden & Co., Inc., Grasselli 
Chemical Co., General Chemical Co., National Aniline & 
Chemical Co., Inc., Pacific Coast Borax Co., Roessler & 
Hasslacher Chemical Co., H. R. Lathrop & Co., Inc., Mon- 
santo Chemical Works, Frederick Boehm, Ltd., E. 
& Co., Inc. 

Importers Toilet 


Fougera 


Articles—Geo. Evans Co. E. 
Dupont & Cie. (F. E. O’Callaghan), Houbigant, Inc. 

Toilet Trade Articles and Materials—F. R. Arnold 
& Co., American Sponge & Chamois Co., Frederick H. 
Cone & Co., Florence Mfg. Co., Holton & Adams, Inc., 
L. Reusche & Co., Columbia Powder Puff Co., Adolph 
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OUR ADVERTISERS 


BELGIAN TRADING COMPANY, INC. 


Importers, Exporters and Manufacturers Essential 
Oils, Drugs, Chemicals 
44 Whitehall St., New York City. 


[He AMERICAN PERFUMER & EssentTiIaL Or Review, 
14 Cliff Street, New York City. 


Gentlemen: It is indeed the greatest pleasure for 
us to advise that we have been more than satisfied 
with the advertisement which has appeared for our 
account in your Review for several months. The re- 
sults gathered from such advertising have proved 
highly satisfactory and your Review has been of a 
great service to us in introducing our line to the 
Trade. 

Even with such staple products as Lavender and 
Terpineol, we have obtained results which we could 
hardly expect. 

Let us thank you heartily for your kind and intelli- 
gent co-operation and we assure you that, at all times, 
we will take opportunity of a space in your Review, 
for advertising our products to the greatest possible 
extent. 





Yours very truly, 


Berctan Trapinc Company, INc., 
Leon A. Danco, Vice-President. 





Klar, ( 
\lig. Co 
Dentifrices.—I. W. Lyon & Sons, Inc. 
Bottles.—Whitall-Tatum Co., Illinois Glass Co. 
Corks.—Armstrong Cork Co. 
Alcohol.—U. S. Industrial Alcohol Co. 
Flavoring Extracts.—E. 
Brothers Tea Co., Inc 
Bakers’ and Confectioners’ Supplies. — Charles J. 
Stevenot & Co., Magnus, Mabee & Reynard, Wm. H. 
Baker, Inc. 
Disinfectants.—West Disinfecting Co. 
Also, AMERICAN PERFUMER & ESSENTIAL Om. REVIEW. 


Nestle Co. (Charles Nessler), Manicure Novelty 


R. Durkee & Co., Jones 


HOW PEAR’S SOAP LOST 35 PER CENT 

“When business is poor and conditions generally de- 
pressing is the best time to advertise”’ W. W. Gail of 
the Billings Advertising Co. said in his address to the mer- 
chants of Livingston, Mont., recently. “Advertising is 
simply stimulating people’s desire,” Mr. Gail said, “and this 
is most important when buying is at a low ebb. Of all 
business failures 84 per cent are non-advertisers.” 

Mr. Gail gave as an illustration of the value of per- 
sistent advertising the Pear’s Soap Company, which dis- 
counted advertising after it felt that the company was 
thoroughly known and lost 35 per cent of its business the 


next veal 


Volsteadism Eclipses Old Bedtime Stories 
(From the Mever Druggist, St. Louis.) 
The editor of the Pharmaceutical Era had better guess 
again when he says: 
“The ancient question: ‘What are the wild waves saying?’ 
is still unanswered, but the latest guess is that they are 
telling bedtime stories to the sea urchins.” 


They are talking about the Volstead Act. 
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BABSON OFFERS TRIED TONIC TO IMPROVE BUSINESS 
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Eminent Statistician and Trade Diagnotician Finds Conditions Improving at End of Autumn, But Warns Our 
Readers that Hard and More Work Is Best Remedy for Dubious Trend in Commerce Outlook. 


Ri CT W 


trade conditions, 1 


Babson, the noted statistician and observer of 


November survey of the business 
utlook, offers a new tonic for commerce, in line with some 
medicine Mr 


is equally old, 


discoveries it Babson’s tonic, quite as new 


as its scientific but of Babson 


compeers, 


specific it is tritely true that while it is new to the present 


generation it successfully stood the tests of our forebears in 


rcantile activities. Of this further on, 


what Mr 


more 


\merican me 


here is Babson says about Autumn Business 


i 1 


the last month distinctly show the 

\ slacker 
material ¢ 

ubl Most of the difficulty so far has 

While volume of 


+} 


ago, tine 


in industries which have 


suggests the seat 


been 


ducers business is close to 


margin of profit is small. Competi- 
but the cost of production 


ing lower prices, 
hig] It is this pinch between the two millstones 


is reflected by the recent declines in the stock market 


have found that lower operating costs, and not 


her selling prices, are the solution of their difficulties! 


‘The total 


risen during 


average of all wholesale commodities which 
September turned slightly lower during 


ber Apparently the fall strengthening has ended and 


This 


neral tendency toward lower levels is suggested. 


peful as a trend. 


Christmas Trade Prospects Reported Good 


trade most localities has held up well. The 


} 


turn apparent in manufacturing industries has not yet been 


generally reflected in retail sales. Prospects for Christmas 
trade are good. Merchants, however, are inclined to hold 
off later commitments until they can buy at lower prices. 
“Viewed from a long swing standpoint, the present move- 
ment in business now is only completing the housecleaning 
which was begun back in 1920, but which was interrupted 
The fact that 
under way is hopeful when a 


by the intermediate spurt of the past year. 


such readjustment is now 
long range viewpoint is taken. 
“Tt does that in get through 


this period successfully, business men will have to cut out 


mean, however, order to 


the frills, keep down inventories, reduce costs, avoid getting 
more into debt and get out of debt as far as possible. 
We must all work for greater confidence, more efficiency, 
lower taxes, and other fundamental, rather than super- 
ficial, remedies. The need of the hour is to eliminate 
fake optimism and ‘false standards and get back to old 
fashioned honesty, industry, thrift, and a desire for 
service! 


Outlook Bright for Those Who Fall in Line 


“The fact that the banks are in a strong position is highly 
favorable, but easy money does not relieve the pinch be- 
tween the high cost of production and the demand for low- 
priced goods! Further deflation in materials and wages, in 
transportation, and in the cost of selling must come about 
before American producers as a whole can compete in the 
world’s markets. The readjustment of these phases will 
take time. Because of the Federal Reserve System, it will 
be worked out more or less gradually. The difficulties of 
today are not surprising. They are entirely natural and 
every cne should be thankful they are not worse. Business 

be pessimistic but clearly understand what 


men should not be 
is going on and shape their policies accordingly. Those 


which will lead in the trend toward 


and selling prices will have plenty of business! 


‘Att WE NeeEp Is To WorK HARDER 


so much about the 


: . 
People 
business ‘cycle’ that they are 
accept business reactions with the fatalism that 


do a cold 


ness conditions are exactly what the majority of 


Same 


winter or a rainy day. The truth 


make them. They are not caused by the weat 


other factors beyond control. This idea that one must ex- 


pect abot 


it so much bad business simply because it is time 
for it is absolutely fallacious. What business needs 
more than anything else is a little of the old-time 
fighting spirit. 
“There were many things our grandfathers did that we 
afford to copy. For one thing they understood 
that more work was the best cure for business troubles 
and they acted on that principle. True, their | 
was much less complicated. In place of big factories they 
had little shops in which perhaps only six or a dozen men 
When times were hard and prices had to 
be reduced, they simply worked longer hours 
more goods without increasing the cost 
down to the 
people employed and 
locality 


can well 


usiness 


were employed 
ind put out 
This brought prices 
where people could buy, kept their own 
prevented business 
from becoming seriously depressed. There 
talk of shutting down shops because business was 
That was the time they worked the hardest! 

“Busi is governed by the same laws that it was 
hundred The that we have 
shut-downs today is because this sometimes is the only way 
to make people realize the necessity of cutting -costs. In 
the old days the six or a dozen men who worked by the 
side of their employer understood the conditions 

“Business reactions are mostly a matter of 
price. Shorter hours, less work and more | 
right as long as the market can stand higher prices. When, 
however, the employes of a factory cut down their produc- 
tion they immediately increase the cost of their products 
and make them harder to sell. The shorter hours they work, 
as a general proposition, the harder it is to get orders for 
new business. Moreover, when this is carried to the ex- 
treme and the factories shut down entirely, then the buying 
power of the community is cut off and sales resistance be- 
comes almost insurmountable. 

“Certainly business is never made better by people loafing. 
If every one would be willing to work harder in times of 
depression, the depression would soon be over. The oppor- 
tunity to stave off unemployment, however, is before it 
becomes general. Those who wait until more factories are 
closed will find resistance that much more difficult. 
They will be trying to lock the barn after the horse is 
stolen ! 

“A little more work does not hurt, but unemployment 
hurt. We urge everybody to give this matter most serious 
consideration. An ounce of prevention is worth a pound 
of cure. The time to prevent poor business is before it 
strikes! The companies in which the people are will- 
ing to pitch in and fight instead of simply taking what- 
ever business conditions come along will have little 
trouble this winter. They will be able to make the 
necessary reductions in producing costs, and they will 
have plenty of business!” 
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“Perfumer” Advertisements Possess Longevity 
Perfumer, Newburg, N. Y¥., Oct. 27, 1923) 


From Lazgell 


Lavell 


We are in receipt of a communication advising us that 
* * * is interested in tanks which we advertised in THE 
AMERICAN PerruMER & EssentrAL Ort Review in April, 
1922. It is certainly very good evidence that your review 
is not destroyed but is kept on file by the manufacturers. 
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NEW CONGRESS FACES DEMAND FOR CUTS IN TAXATION 


Price Maintenance Measures to Be Pushed—Tariff Board Takes Up Thymol Inquiry—Foreign Trade in Perfumeries— 


Synthetic Aromatic Imports—Powder Compacts and Jewel Tax—Beauty Parlors. 


Wasuincton, November 20.—With Congress about t 


convene I 


a session that promises to last until next sum 
' 
I 


mer or umn, there is the greatest uncertainty as to the 
legislation affecting various industries which may be ex 


C 
nected. The radical Republicans, whose forces have been 
i . P 

} 

I 


strengthened until they constitute a balance of power, will 


be in a position to prevent the passage of measures sup- 
ported by the administration. There will be much agitation 

legislation of a radical nature affecting business, but 
it is unlikely that anything of this character will be actually 
passed. Radical bills may be reported at times from the 
committees and may receive the approval of one house or 
} 


the other, but their passage by both houses is unlikely and 


in any event it will be impossible to pass them over the 
President’s veto 

It is regarded as a practical certainty that there will be 
no tariff legislation in the coming session of Congress 
Vari taritt bill he “4 yun | riety undoubted]; 
Various tariff Dills of the pop gun variety undoubtedly 
will be introduced, but unless a case of extreme emergency 
develops little or ni consideration will be given them | 
the committees 

Many Complications in Tax Revision 


Some revision of tax laws is a possibility, but not a cer 
tainty. Secretary of the Treasury Mellon has recommended 
a program for tax reduction which he says can be mad 
effective if no soldiers’ bonus bill is passed. It 
pe the impression, however, that Congress will pass a 
soldiers’ bonus bill and also will attempt to make some re- 
duction in taxes. So many complications enter into the tax 
situation, however, that such experienced observers as Sen- 
ator Smoot, of Utah, who will be chairman of the Senate 
Finance Committee, believe that no tax revision bill will 
be passed. 

Business organizations generally approve Secretary Mel 
lon’s recommendation for a reduction in maximum surtaxes 
to twenty-five per cent. There also is widespread approval 
if the proposed reduction in normal taxes. Notwithstanding 
the strong support of the movement for a reduction in sur- 
taxes it is unlikely that Congress will be willing to approve 
such action at this session. The radicals are against any 
material reduction in tax rates applying on large incomes 
There will be an effort made by various industries which 
are still subject to special taxes to secure their repeal. 
Secretary Mellon suggested only that a few of the inconse- 
quential taxes of this character be repealed, such as those 
on some articles of jewelry which are not properly con- 
sidered as luxuries. 


seems to 


Price Maintenance Bills to be Urged 


Preparations are being made by various trade organiza- 
tions to submit price maintenance bills at the coming session 
of Congress. It is understood that hearings will be arranged 
early in the session before the House Committee on Inter- 
state and Foreign Commerce on the Kelly and Merritt bills. 
The bills propose to legalize contracts and agreements to 
maintain prices fixed by manufacturers on trade-marked, or 
otherwise identified merchandise. The chief difference be- 
tween the two bills is that the Kelly bill provides for super- 
vision by the Federal Trade Commission, which is objected 
to in some quarters. The advocates of price maintenance are 
supporting in a general way the principle underlying both the 
Kelly and Merritt bills and are willing to leave it to the 
judgment of Congress which bill should be passed. 

The Tariff Commission during the last month has held a 
considerable number of hearings sin various investigations 
under the flexible tariff, but no actual changes in duty have 
as yet resulted. The Commission has been at work on 
inal reports to the President in several of its cases, including 
those on wall pockets, paint brush handles, casein and 
sodium nitrate. Investigations in which hearings have taken 
place recently include those on barbital, barium dioxide, 


oxalic acid, and logwood extract. The Commission after 
ordering an investigation of duties on Western logs dis- 
tinued the inquiry on the ground that it had no jurisdic- 
tion under the flexible tariff. It was held that inasmuch as 
the duty of of $1.00 per 1,000 feet, which is imposed on logs 
in the event that foreign nations adopt export restrictions, 
is in the nature of a penalty and not designed to equalize 
differences in cost of produc and therefore is not subject 
to change by executive order. The vote on og case 
was four to two. Commissioner a ilbertson and 

P. Costigan filing dissenting opinion 
Wide differences of inion wer ‘losed in the various 
earings held before the Commissio1 increases and 
lecreases of duties were sought f barium dioxide 
ind oxalic acid \n increas« uty Ww uught in the 
ase of barbital, or veronal as fi y known, as 
ction against Germany l 

t 


con 
| 


Log WC od 


was asked by domestic 


Will Probe Thymol and Phenol Costs 


Frank Talbot and Mervin Braun of the chemical section 
t the Tariff Commissi } | eld to investi- 
ts of production of , phenol, cresylic acid, 
sugars and amino acids hey anned to visit West 
hocken, Pa., Philadelphia, New York City, Rochester, 
. Chicago and St. | 
: Tariff Commission has been uw » reach a deci- 
to action on applications filed by soap manufacturers 
investigation looking to a decre in duties on vari- 
us vegetable oils. yn is under- 
stood to be opposed to uch an iny tigation unde r the 
Hexible provisions of the tariff law. rricultural organiza- 
tions have fleoded the i h protests against 
such an inquiry. As a compromise it i ie understanding 
that the Commission is considering an investigation under 
the general powers of the Commission with a view to the 
gathering of cost data which can be made use of if it is 
ater considered desirable to proceed with formal inquiry 
under the flexible tariff 


4 
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Nine of Foreign Trade in Toiletries 

T. W. Delahanty, acting chief of the chemical division 
of the Bureau of Foreign and Domestic Commerce, analyzes 
foreign trade figures for the first nine months of 1923 with 
respect to perfumery, toilet articles, etc., as follows: 

“A drop of 30 per cent was made in the imports of per- 
fumery and cosmetics, having fallen from $5,773,884 in the 
period from January to September, 1922, inclusive, to $4.- 
041,366 in the corresponding nine months of 1923. Figures 
for comparison are not available for the individual items 
under this group. From January to September, 1923, in- 
clusive, 879,978 pounds, valued at $1,692,366, of perfumery, 
including cologne; 220,259 pounds, valued at $44,455, of bay 
rum, toilet waters and floral waters; $1,825,974 of perfume 
materials; and 978,485 pounds, wortl 8.571, of cosmetics, 
powders, and creams entered the United States. September 
was notable for the comparatively large receipts, amounting 
to 127,691 pounds, with a value of $76,852, of cosmetics, 
powders, creams, etc., the highest for the year 

“In contrast with the drop in perfumery and cosmetics 
imports, a gain of fifteen per cent was made in the im- 
ports of essential and distilled oils, a total of $4,308,417 
having been reached for the three-quarters of 1923. This 
increase may be attributed to the large imports of bergamot 
and flower oils that were made to this country during the 
current year, while the receipts of lemon and orange oils 
were small. For the nine months of 1923 bergamot oil 
registered an expansion of 32 per cent in value and 89 per 
cent in quantity; citronella and lemon grass, 63 per cent in 
value, and nine per cent in quantity; lavender oil, 121 per 
cent in value and 117 per cent in quantity; while lemon oil 
recorded a decrease of 44 per cent in quantity and 38 per 
cent in value, and orange oil eight per cent in quantity and 
33 per cent in value. The quantities and value of imports 
of these oils for the nine months of 1923 were: Bergamot, 
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88,739 pounds, $220,409: citronella and lemon grass, 880,704 
pounds, $560,151; lavender, 192,041 pounds, $289,912: lemon 
oil 330,719 pounds, $209,787; orange oil, 158,946 pounds, 
$337,833; and all other essential oils, $2,690,325." 


Synthetic Aromatic Imports in October 


Imports of synthetic aromatic chemicals through the port 
of New York during October totaled 3,533 tons with an 
invoice value of $10,372. Imports of coal tar dyes for 
October totaled 267,372 pounds with an invoice value of 
$257,084. 

The tabulation of imports of synthetic aromatic chemicals 
of coal tar origin as compiled for October by the Bureau 
of Foreign and Domestic Commerce follows: 

Per Cent 
by Countries 


Quantity Invoice 
Name of Chemical (Pounds) Value 


\leohol 8% . 110 $104 France 100% 


S - { France 19% 
\nisic aldehyde ees ; 270 628 ) Holland 81% 
Benzaldehyde F. F. C.......... 1 1 Holland 100% 
Benzoic acid ‘ones 402 England 100% 
Benzophenone ........ icobee ae 43 Helland 100% 
Swi ; 80° 
Benzylacetate ...... ponenaee Bee 87 eee ie 
eee DORE. | 6 osc iv ccncseced 250 107 Holland 100% 
Cinnamic aldehyde pas cea ee 143 Holland 100% 
Commer entre CNC... sccves 150 481 Switzerland 100% 
lleliotropine ... ss ovesese Bae 617 Germany 100% 
Indol yaranti 100%........ - 2 93 Holland 100% 
Methylacetophenone sees See 139 Switzerland 100% 
Methylanthranilate cccene 3 4 France 100% 
Methyl benzcate .... oe 10 8 Switzerland 100% 
Methylene heliotrope ......... 44 167 Germany 100% 
Musk ambrette isivbawes en 550 3,711 Switzerland 100% 
S -r 90% 
Muskketone ........ baste cee ee 832 ; ee " 
Neroline (b-naphthol ethylether). 10 81 Switzerland 100% 
Phenylacetaldehyde coe Bae 446 Holland 100% 
(Germany 42% 
Phenyl ethylalcohol 711 2,087 Holland 31% 
' ) France 23% 
Switzerland 4% 
Phenylethy!l alcohol extra G 25 76 France 100% 
Skatol (betamethylindole) . 2 54 Switzerland 100% 
Vanillin a aie 3 20 France 100% 
Yara yara (bwaphthol methyl 
ether) eee 60 36 Switzerland 100% 


Powder Compacts and the Jewelry Tax 


Powder boxes or powder compact containers made of or 
ornamented, mounted, or fitted with precious metals, or 
imitations thereof, of ivory, pearl, precious or semi-precious 
stones, or imitations thereof, are taxable under section 905, 
of the Revenue Act of 1921, at the rate of five per cent of 
the price for which sold when sold by or for a dealer or 
his estate for consumption or use. This is the latest ruling 
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of R. M. Estes, Deputy Commissioner of Internal Revenye 
in charge of the Sales Tax Unit of the Internal Revenue 
Bureau. In a communication to Samuel C. Henry, secre- 
tary of the National Association of Retail Druggists, and 
Frank T. Stone, chairman of the legislative committee 
Commissioner Estes adds the following: : 

“The term ‘imitations of precious metals’ includes only 
platings or alloys of silver, gold, platinum and all metals 
more valuable. An article is not considered an imitation of 
gold merely because it may be burnished a golden color.” 

Subsequently Commissioner Estes states: 

“If the container, which is taxable under section 905 
and the contents are billed as separate items, tax attaches 
only to the price paid for the container ; but if the container 
and the contents are sold as a single item for a single Price. 
tax attaches to the total amount paid, including the amount 
representing the price of the contents. This is because 
there is no separation in the price of the container and the 
contents and not because there is a tax imposed as such 
on the contents. 

“Powder boxes and compact containers which are not 
made of or ornamented, mounted, or fitted with precious 
metals or imitations thereof or ivory, pearls, precious or 
semi-precious stones or imitations thereof are not taxable 
under section 905. The fact that such containers are covered 
with a lacquer to prevent tarnishing does not render them 
taxable unless they are so made, ornamented, mounted, or 
titted.” 

In other words, a powder box, or compact container, to 
be ‘taxable must be made of or ornamented with precious 
metals, or imitations, consisting of “plating or alloy of silver, 
gold, platinum and all metals more valuable,” etc. 


Beauty Parlors Defy Capitol Politics 


“That politics would make women masculine, that once 
they took a hand in running the country they'd lose feminine 
charm,” was a prediction which used to be frequently heard, 
Instead, Washington, the center of political life, finds a 
mammoth new beauty parlor necessary to meet the demands 
of lady politicians and feminine lobbyists. This shop is op- 
erated by the Young Women’s Christian Association. 


“Swiss” Sufficient to Mark Imports 


Assistant Secretary of the Treasury Moss has advised 
the Collector of Customs at New York that the marking 
of imported commodities with the word “Swiss” was a sufh- 
cient naming of the country of origin for the purposes of 
the tariff law. He stated that in many cases it would be 
impracticable to inscribe the full name “Switzerland.” 


FEDERAL TRADE BOARD BANS ‘PALM’ AND ‘OLIVE’ ON SOAPS 


WasHINGTON, Nov. 20.—The Federal Trade Commission 
has taken action in the matter of using the words “Palm” 
and “Olive” for soap labels that may have a far-reaching 
effect in the trade if the courts sustain the findings which 
have been made in cases just decided. 

The most important case is that in which the Commis- 
sion has issued a cease and desist order directing the Crofts 
& Reed Company, and the Polonia Soap Company, to dis- 
continue the use of misleading designations on the brands 
and labels of soap offered by them for sale to the public. 
The concerns are located in Chicago, and are manufac- 
turers of soaps and toilet articles. 

The order entered by the commission against the two 
companies, their officers, directors, representatives, agents 
and employes directs them to cease and desist from the 
following: 

“(1) From employing or using as labels or brands on 
soap sold by them, the fatty ingredient of which is not com- 
posed entirely of olive oil, or on the wrappers and containers 
in which such soap is delivered to customers, the word 
‘Olive’ alone or in combination with any other word or 


words, unless accompanied by a word or words designating 


the constituent elements other than olive oil constituting in 
part the fatty ingredient of the soap (e.g., ‘Olive Oil, Cocoa- 
nut Oil and Tallow Base’; ‘Olive Oil and Tallow Base’) 


or by a word or words otherwise clearly indicating that 


the fatty ingredient of such soap does not consist entirely of 
olive oil (e.g., ‘5 per cent Olive Oil Base.’). 

“(2) From employing or using as labels or brands on 
soap sold by them, which contains no medicament, or on the 
wrappers or containers in which such soap is delivered to 
customers the word ‘Medicinal’ alone or in combination 
with any other word or words. 

“(3) From employing or using as labels or brands on 
soap sold by them, or on the wrappers or containers in which 
such soap is delivered to customers, the word ‘Peroxide, 
‘Buttermilk,’ or ‘Witch-Hazel,’ either alone or in combina- 
tion with another word or words, which soap when purchased 
by the consumer in the usual and regular course of com- 
merce, contains none of the ingredient or ingredients indi- 
cated by such labels or brand names. 

“(4) From employing or using as labels or brands on 
soap sold by them, the fatty ingredient of which is not com- 
posed entirely of palm oil or on the wrappers or contain- 
ers in which such soap is delivered to customers, the word 
‘Palm,’ either alone or in combination with any other word 
or words unless accompanied by a word or words designat- 
ing the material other than palm oil, constituting in part 
the fatty ingredient of the soap (e.g., ‘Palm Oil, Cocoanut 
Oil and Tallow Base,’ ‘Palm Oil and Tallow Base’) or by 4 
word or words otherwise clearly indicating that the fatty 

(Continued on Page 493) 
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DRY UNIT’S TACTICS STILL HARASS ALCOHOL USERS 


Despite Mellon and Blair, the Same Old Irritation Crops Up in Washington—Politics Figures Strongly in the Situation, 
With the Ernst-Wood Bill Getting Hit Hard—New Rules Jan. 1 Probably. 


WasHincton, November 20.—Manufacturers of perfum 
erv, toilet preparations, and other legitimate users of alco 
hol are exercised over the order issued by Prohibition Com 
missioner Haynes, effective November 15, providing that 
the establishments of holders of alcohol permits shall at all 
times be subject to inspection not only by Federal enforce 
ment officers but by state, county and municipal officers as 
well ; 

Believing that this order may result in some local officials 
taking unwarranted liberties in invading the plants of 
manutacturers, protest has been made to Internal Revenue 
Commissioner David H. Blair by the Alcohol Trades Ad 
visory Committee. The action in announcing this new rule 
was considered by the advisory Committee to be in viola 
tion of the understanding by which at least two weeks 
notice was to be given this committee of any proposed 
change in regulations 

Throwing the doors of all manufacturing plants‘ open to 
local officials is objected to for one reason because of the 
secret nature of some of the processes used. It is feared thar 
information of value to a competitor might be obtained and 
made use of improperly by unscrupulous local ofhcers 


Haynes Acts on Pinchot’s Criticism 


The action of the prohibition commissioner was in re 
sponse to the criticisms of Governor Pinchot of Pennsylvania 
directed against federal prohibition enforcement officials. 
One of Governor Pinchot's requests was that access be 
given to the plants of holders of federal permits at all 
hours by state officials. 

Commissioner Haynes’ announcement was as follows 

“There will be inserted in all permits of all classitica 
tions, a stipulation to the effect that permits be granted upon 
the condition, and with the express understanding that the 
business, which it authorizes, shall at all times be subject to 
the inspection of internal revenue officers or prohibition of 
ficers, or by any sheriff, policeman, marshal, or other 
officer in any state, whose lawful duty it is to assist in the 
enforcement of the national prohibition act, or any act re 
lating to the liquor traffic in said state, and any denial by the 
permittee to such federal, state, or local officer of the right 
of inspection thereitt provided for, shall be deemed grounds 
for citation for revocation. 

“This makes it entirely clear to the country, generally, 
that all state, county, and municipal officers, whose duty it 
is to assist in the enforcement of the prohibition laws, 
whether federal or state, will have the full right to make 
inspection of the places of business and operations of pet 
mittees of the various classes who are authorized to use 
liquor for medicinal, and other non-beverage purposes.” 


Many Legitimate Alcohol Users Harrassed 


\s one of the results of the agitation over prohibition en 
forcement, particularly in Pennsylvania, difficulties have 
been caused for users of denatured alcohol, against many of 
whom no charges have been made. In order te reach a 
few concerns which have used denatured alcohol improperly 
the prohibition authorities have suspended recently a large 
number of permits of users of denatured alcohol. Prac- 
tically all those in the Philadelphia district have been sus 
pended. The action has caused considerable uneasiness to 
manufacturers of toilet articles in that section. 

Protests were promptly made by W. L. Crounse, Wash 
ington representative of manufacturers of toilet articles, to 
J. M. Doran, chief of the industrial alcohol division of the 
prohibition unit, who gave assurance that permits would be 
returned as rapidly as cases were brought to his attention 
of companies affected by the order without good reason. In 
line with this assurance the suspensions have been lifted in 
the case of most of the legitimate manufacturers of toilet 
articles, 

The inconvenience caused to the entire trade in the Phila- 
delphia district was due to the fact that large quantities of 





denatured alcohol are said to have been diverted to be verdge 
use, the denaturing eiement being extracted. It also has been 
charged that in some cases alcohol was released by bonded 
Warehouses without the addition of any denaturing material. 
Certain operators of denatured alcohol bonding warehouses 
are said to have obtained permits to manufacture a few toilet 
articles, otfering them in targe quantities at less than cost to 
legitimate producers, recouping their losses of this char- 
acter by transactions of an illegal nature. 


Mellon Approves Present Permit System 
Secretary of the Treasury Mellon in his correspondence 
with Governor Pinchot over prohibition enforcement took 
‘ecasion to defend the present alcohol permit system. 

“You state that the regulations of this department provide 
tor following pure alcohol, but not denatured aicohol, from 
the source through every step to its release for final use, 
and that denatured alcohol is afterwards redistilled, and is 
the main source of illegal spirituous liquors and the chief 
cause of violation of the law, and that the regulations fall 
short of effective control,” Secretary Mellon wrote. “The 
regulations of this department are ample for the control of 
ilcohol from the time of its production to the time of its 
timate consumption, whether used as pure alcohol or de- 
natured for the various purposes for which denatured alco- 
hol is used, and there is a constant effort to hold the manu- 
facturers, transporters and users of such alcohol to strict 
compliance with the law and regulations, and where there is 
default thereof it is because of the fact that this depart- 
ment, like the government of Pennsylvania, is unable to 
ferret out and punish all infractions of the law and regula- 
tions. By far the greatest number of violations of the law 
in respect to denatured alcohol are those committed in con- 
nection with specially denatured alcohol, and as to this as- 
pect of the case the regulations are ample. As to the ulti- 
mate disposition of completely denatured alcohol, there seem 
to be but few complaints as to violations in that connection. 
The regulations provide a complete permit and auditing sys- 
tem which checks up the specially denatured alcohol from 
the time of its production to its ultimate use in the product 
for which it is authorized. In this connection permit me to 
say that within the last year we have been able to procure 
information of violation of the law against only two indus- 
trial alcohol plants in the state of Pennsylvania, and one of 
these has already been seized, and the other is under cita- 
tion to show cause why its permit should not be revoked. 

“You ask whether I will issue instructions to suspend at 
once, after a hearing, the permit of alcohol plants and 
breweries upon information furnished by the sworn officers 
of the commonwealth of Pennsylvania, and you are advised 
that this department will in the future, as it always has in 
the past, make seizures on the findings of your officers, or 
upon information from any other source, provided only that 
it is sufficient to warrant action. All findings of violations 
by your officers that have come to the attention of this 
department, and which were believed to constitute sufficient 
grounds for action, have received attention according tc 
their tenor. You, of course, know that there are often 
minor irregularities which do not constitute legal grounds 
sufficient for seizure and forfeiture and appropriate action 
thereon.” 


Haynes Rebukes Pinchot for Criticisms 


Commenting on suggestions by Governor Pinchot relative 
to changes in the permit system Prohibition Commissioner 
Haynes issued the following statement: 

“It has been the department’s constant purpose to make 
changes from time to time in regulations for the best pos- 
sible control at sources of supply of liquor. 

“Tt is true that the control of the withdrawal and dis- 
tribution of liquor under the permit system is wholly a 
function of the federal government. 

“It was next suggested that the federal government on 
issuing a permit to a manufacturer, transporter, warehouse- 
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man, or other person, for the withdrawal of 
state all the conditions upon which the permit is granted as 
citals in such permit. This policy has already been in- 


+ 1 } 
stalled, havin g become weeks ago. 


liquor, should 


effective several 


‘The next suggestion was that a permit should be revoked 
violation of the law. This is already pro- 
vided for in both law and regulations, and is the 
the Bur eau of Internal 
‘The next 
be internal 
hibition 
mitted 
3523 
“With reference to the suggestion that spirits should be 
stamped and withdrawn only at stated periods, permit me 
to say that already under both the law and regulations, all 
spirits must be stamped before they are withdrawn, and 
when they are intended for non-beverage medicinal pur- 
poses, must be bottled, this having been the regulation since 
April 1, 1923. It is not believed that re is authority of 
law for fixing a day and hour upon which spirits may be 
withdrawn for non-beverage purposes, all conditions of law 
and regulations having been complied with, | 


but it is the rule 
of the department to see that they are withdrawn within 
hours.’ 


on disc wee ot 
pre actice O 
Revenue and Prohibition Unit. 

effect that there sh 
stilleries by 


suggestion was to the 

inspection of breweries and di 
and internal officers This is 
| 


has already been made in T. 


agents revenue 


and provision for it 


business 


rdinary 


Regulations 60 to Be Effective Jan. 


1 


Regulations 60 dealing with alcohol will 
on January 1, indica 
although no definite announcement to this effect has 
been made. The final draft of the ediathonn is NOW 
in the hands of a special committee of the Prohibition Unit 
which is making a few last minute The Alcohol 
Trades Mivintes Committee is to have an opportunity to 
the regulations again before they are promulgated. It is 
the belief that the committee of the ohibition Unit is mak- 
ing no important changes from the form in which the reg- 
ulations were approved a few ago by ie advisory 
committee. Officials of the Prohibitior Ini ope to be 
romulgate the regulations after peas i, 
make it possible for them to become effecti 


The Revised 


become effective according to present 


tions, 
revised re 


changes 


SCC 


weeks 


soon 


able te I 
hich would 
January 1. 


Ve 


Ernst-Wood Dry Czar Bill Loses Ground 


Alcohol Trades Advisory Committe: 
along the line of the Ernst-Wood bill, 
commissioner independent of all 

y except that of the President of the United States, 
apparently served to solidify the opposition to this measure. 
repo! was made to Internal Revenue Commis 
Blair, was issued just in advance of the conference 
on prohibition enforcement a month ago. It 
standing that most of the administration officials, 
resident Coolidge, Secretary of the Treasury 
Mellon, and Commissioner Blair, are agreed that it would 
be unwise to adopt legislation such as is contemplated in the 
Ernst Wood bill. The report ot the Alcohol Trades Ad- 
Committee has been distributed to members of 
Congress and will be used effectively in combating legisla- 
coming i 
Governor Pinchot of legislation along this 
to have lost some of its effectiveness becauss 
executive’s Presidential aspirations. It 
some of the dry leaders are greatly dis- 
Pinchot has used dry propaganda 
advancing his Presidential 


ort of the 
legislation 
a pro ibitior 


1.3} 
which 


including P 


visory 
tion at the session. 

Advocacy by 
line is conceded t 
of the Pennsylania 
is understood that 
Governor 
purpose of 


pleased because 
with the apparent 


candidacy 
Haynes Resents False Reports by Drys 


Prohibition Commissioner Haynes has failed to back up 
he charge by drys that he has not received proper support 
in his enforcement activities from Secretary Mellon and 
Commissioner Blair. In this connection Mr. Haynes has 
sent the following letter to the Board of Temperance, Pro- 
hibition and Public Morals of the Methodist Episcopal 
Church which had issued a statement on this subject: 

“The article appearing in your clipsheet of October 20, 
and published in the public press of October 22, concern- 
ing the alleged interference in the enforcement of the 
prohibition law by Secretary of the Treasury Mellon, Com- 
missioner of Internal Revenue Blair, and Assistant Pro- 


both unfort 

Secretary, the Commissioner 

Prohibition Commissioner, and myself are worki 

mony to bring about the best possible enforce 

prohil n law. cn fore, the statement that I am the 
being permitted to enforce the law is a misstatem of fact, 
nd, on thi the departnent is using all agencies at 
its ¢ and with unity of purpose and policy to that end. 
tfully ask that you correct the impression that 
has made by the publication of this statement” 


Commissioner Jones, is 


accurate. The 


contrary, 


“I respe 


artick 


ISOPROPANOL AS A SOLVENT FOR TOILET. 
RIES, DENTIFRICES AND MEDICINALS 
Institute 
Research, hington, D. C., contributed on the 
“Properties ar } ‘ial U f propanol” to a 

i f ] Metallurgical Engineering, 


H. ¢ ‘uller, consulting 


chemist, [Industrial 


are repr duced : 
when pure 
id 8&3 deg. C. 


portion allt 


‘ ear, colorless liquid 
odor. It boils between 81 
with water in all pr 
esins, many inorganic | 
compoun alkaloids 
said to parallel ethy! 


dissolves 
i large num- 
} In gen- 
issolving 

\s a solvent for preparing medicines and 
isopropanol has an 

tandard pharmaceuticals 


observation tor 


& active principles in solution, 
limited field. A serie 
2 ‘epared and kept ean 
ut showing any change either in ypearanc 
value These products include soap, liniment, 
camphor, aromatic spirits of ammonia, tincture 
antiseptic liquid (liquor antisepticus), alkaline 
liquid and many others for whic! 1 there are prescribed 
tandards in the U. S. Pharmacopoeia and National Formu- 
and veterinary lini- 
ammonia, mustard 


fixed formulas such as pain killers 

built up with capsicum, camphor, 

with isopropanol as the have mained un- 

over long periods and art compar: ible in every 

ay with the same mixtures made with ethyl 

Massage and rubbing mixtures combining the 

amphor, thymol, menthol and eucalyptol in isopropanol 

ive been found to | ioaiation and cooli skin and 
muscles. 

Di fices. For 


vehicle 


aleohoal 
alcohol. 


virtues or 
g to the 


mouth washes, isopropanol 
isfactory medicine for combining the charac- 

gaultheria, eucalyptus, pine and cori- 
menthol, phenol, boric acid, am- 
sodium benzoate, potassium 


preparing 
urn a sat t 
teristic oils such as 
inder with thymol, 
monium chloride, 

rbonate 

Tooth washes made with soap, 
mentioned, and colored 
h cudbear, cochineal, acid and methyl 
with isopropanol 

Toilet Preparations. For all types of hair 
propanol can_ be employed to adv. eg as a 
the medicati on commonly emp! loyed sucl 
acid and quinine, the extracts of pilo oan 
characteristic perfuming oils such as lavender 
and bergamot. 

Bay rums, as well as the spirit of myrcia of the National 
Formulary, have been made with isopropanol as the vehicle, 
and are indistinguishable in appearance and effects from 
those made with ethyl alcohol. 

Isopropanol is an excellent solvent 
sential oils, concentrates and artificial esters 
in the multitude of colognes, perfumes, toilet waters and 

‘ther preparations. The employment of a specially refined 
form of isoprop:z anol will yield products equaling those made 
with cologne spirits and free from the objection that now 
btains in the sonniuiiatet of alcohol denatured with a varied 
assortment of medicaments which often put decided limita- 
tions on the use of the solvent. 2 

Perfumes and toilet waters of different types have been 
prepared with isopropanol as the dissolving medium, and 
after standing over long periods have shown no impairment 

fragrance or appearance. 


cre sol, 
borax and 


nyrrh, oils of cassia, clove 
chara *terystically 
orange 


and those above 
wit rosolic 
an be made 
tonics, iso- 
solver nt for 
salicylic 
and sage, and the 


rosemary 


I 


as re sorci 


for the delicate es- 
that are used 
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TO HOUSE DISTRIBUTION OF MERCHANDISE 
AND ADVERTISING MATTER 





pure 
BG. 
ylves 
1um- 


stard 


| un- 


onal 
hicle, 
from 


e es- 
used 
and 
fined 
made 
now 
varied 
mita- 


been 
, and 
rment 


Sometimes 


rule merely 
hands of the person 


stereotyped speecl 


THE AM 


bution ( 
a few types 


samples of 


as you @ 


sugh matter 


soaps, food products, proprietary medicines, 


ribution is an efficient 
aids other advertisin 
advertising metho 
things 
tribution is not usually 
puts the goods 
ne respect 1 
rs the 


} +} 
now the 


hows 


ind proves its 


prospective customer's 


The people wh house to house demon 


doorbell, 


who opens the 


thrust the pac 


and hurry away 
Much Depends on Making Impression 


to convince 


from hous« 
ive proposition 
a comparatively 


ton, and this adds t he impression of cheapness 


Proving the Merits of Something New 
Another thi i 


iveness of house to house distribution 


ng which frequently detracts from 


he sample t prove anything. 


‘the sense of sight, or taste. or smell 
> quality of goods, well and good; if 
proved through a rather extended trial, as 
spring tonic or a baking powder, any number of circum 
stances may operate to make that trial a boomerang, unless 
the sample is more generous than the manufacturer would 
care to provide 

These are a few of the objections to house to house dis- 
tribution. There is of course another side to the question; 
some products, in some circumstances, may be 


factorily introduced by sampling. As a rule, they 


sampling 
mf 


prov ided 


ho have tried them ask for 


of much 
goods are 


glad to have Sometimes, 


the manufactur re rt before the horse 


sampling 


other method 
you have secured 
The fallacy 


rough de- 


retailers can be 
nd brought upon 
imer dies hard; it 


When advertis 


rtiseme! 


should he He 


The demand 
nic customers 
idvertisements and 
ew business. Why 


Ve 


‘burdened shelf 


Thompson; 


his product, 


onic, 


something e 6 


business man, will 
business to make a 

myself, n im | he wants me to handle his 
ods, let him come and show why I should—how 
} 


I’m going to make money Otherwise I'll sell 


my customers whatev They’re my cus- 
tomers—not Thompson’s.” 

It is true that, if a manufacturer has a sufficiently cor- 
pulent bundle of money, and will advertise and advertise 
and then advertise some more, he can in time bring such 


“Hy 
il 


pressure to bear on the retailers that they will stock his 
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goods. But that doesn’t disprove the fact that he will have 
taken the most difficult and most expensive possible method 
f number of men 


} 


distribution. An appalling 


of securing 


have gone broke that way, and thousands more have be 


come disgusted and quit. 


It is of special importance that the manufacturer who 


is thinking of doing house to house distribution should 


keep these facts in mind. He can't be continuously sampling 


any given territory. Even if he decides to adopt sampling 


as a permanent policy, considerable periods must elapse 





between his campaigns. If his goods are carried by retail- 





ers, and if those retailers have themselves been properly 


“sold,” his sampling will have permanently satisfactory re 


sults. Those who try the samples, are sufficiently im 
pressed to ask for the goods at the store, find the goods 
when they ask for them and like them when they give 
them a thorough test in the home, are in a fair way to 
become permanent customers \ considerable percentage 
of them will keep on buying, and the house to house dis 
tribution of samples will have justified itself 


ask for 


something 


If the goods are not at the dealer’s when they 


them, that individual will cheerfully substitute 


else, and you might as well have kept your samples in the 


factory. And if you expect that the dealers are going t 


stock and push your goods simply because you sampk 
their town or their neighborhood, you will meet with 
many a disappointment. What the dealer wants to be as 


a continuously satisfactory 
that 


advertising campaign, may 


demand 
know 5 


sured of is a constant 


profitable demand. He a sampling can 
paign, or any kind of an 


cause a little flicker of interest on the part of his cus 


and 
other 


tomers, and that flicker may soon die completely out, leay 


ing him to hold the bag. The average druggist has beet 


left in that awkward and uncomfortable position so many 
times that he has no stomach for any more of it. 
Of course, if your goods are well established; if they 


are already on the dealer’s shelves and enjoy considerable 


sale, the house to house distribution helps both you and _ the 


dealer by stirring up renewed interest in them, and gain 
ing the attention of new customers In such cases the 

aler j vlad t . Tr it \ } . and 4] 
dealer is glad to co-operate in any way he can, and will 


respond favorably to the suggestion that he lay in an 
extra stock in order to be prepared to extend his co-opera 
tion. Or, if the sampling is accompanied, or is to be fol 
lowed, by a good campaign of local newspaper advertising 
the retailer will naturally be interested; he knows that any 
demand which your sampling may create will be kept alive 
and augmented by publicity in the newspapers which his 
customers read But the house to house distribution of 
samples of an unknown product, unaccompanied by any 
satisfactory assurance of further advertising effort, is a 
proposition which leaves the retailer very cold—and_ the 
better business man he is, the colder he will be to it 

The manufacturer of today who desires to use house to 
house distributing has at his disposal machinery which is 
far superior to that of a few years ago. The first dis 
tributing crews which came to my attention were composed 
of rough, loud, profane, hard-drinking fellows whose sole 
idea was to get rid of the most samples in the least time 
and with the least effort. They would dump the goods in 
a river if they thought they could get away The 
nearest saloon was their chief objective 





with it 


Nowadays the country is covered from coast to coast by 
companies whose men are quiet, polite, honest and efficient. 
You can pick out your territory and make your contract 
with the assurance that your samples will be delivered to 
every occupied residence, will not be thrown away, and 
that those who receive them will at least not be antagonized 
by the manner in which the merchandise is placed in their 
hands. 


—_. 





Che distribution of advertising matter is so th roughly 
done at such small expense through newspapers and other 
periodicals, and through the medium of the mails, that even 
those manufacturers who do house to house distribution pay 
little attention to the quality of the advertising material 
which their distributors carry. It is often felt that since 
distribution is so expensive, all items of cost connected wit} 
it should be kept down to the minimum. As a matter a 
fact, distribution offers the ideal method of placing really 
high class advertising matter in the hands of the prospective 
customer. 

The sample, if used at all, is soon disposed of, but the 
circular or booklet which accompanies it may remain in the 
home for many months. If it is handsomely gotten up it 
creates a good impression when first presented, and thus 
adds to the atmosphere of quality which should surround 
the goods. If it is interestingly written, artistically illys. 
trated and well printed it will be preserved, and in many 
cases will do far more to sell the product and keep it sold 





than the sample itself. 


The ideal distributor will of course do more than pull 
doorbell, hand the sample to whomever opens the door, and 
hurry away. He will consider himself a salesman, and do 
his best to make an interesting and convincing talk about 
the goods But few distributors are ideal, and they one 
naturally in a hurry. The printed matter left with the 
samples is something which the manufacturer himself can 
control, and it should adequately and agreeably represent 
him and his product in the homes to which it gains entrance: 


REAL SORRY FOR THE POOR UNBELIEVER 


“Every now and then I run across the man who ‘doesn’t 
helieve in advertising——one who says ‘advertised goods 
cost more,’ says Hugh Chalmers, president of the Chalmers 
Motor Company. “As a general rule—while he says tha 
he at least is not influenced by advertising—he has on ar 
advertised collar and advertised ; he shaves with 
advertised soap and an advertised razor. He reads adver 


1 
snoes 


tised books—and goes to an advertised theatre. And if h 
smokes—it’s an advertised tobacco 
“Every time I meet him—I’m genuinely sorry for 





as | am sorry for the man who doesn’t believe in telephones. 
(For such men still exist.) * * Tf anyone tells you he 
is able to sell you his goods at a lower cost because he has 
no advertising expense laugh at him. Advertising 
protection and safeguard. It points out the lines of a 
'f whose quality you can be sure.” 


is your 


American Toiletries in French Shops 


\ccording to a report recently received by the Bureau 
Foreign and Domestic Commerce from American Consul 
Herbert O. Williams, Havre, France, there are a number 
of well-known American toilet preparations for sale in that 
city. That they have maintained their place in French shops 
despite the unfavorable position of the franc, is due to their 
superiority over similar French products, to the extensive 
advertising campaigns conducted by the manufacturers, and 
to the special prices they quote on the sale of their export 
rroducts. “This is a remarkable achievement for American 
enterprise, inasmuch as French toilet preparations are world- 
famous and of excellent quality,” says the chemical division 
ft the bureau. 


Canadian and French Toilet Trade Lists Available 


Bureau of Foreign and Domestic Commerce at Washing- 
ton is now able to supply copies of this mimeographed list 
which can be had on mentioning title and file number 
“Toilet preparations and articles, importers and dealers 
Canada BE-1038.” This list comprises 
firms handling toilet preparations, drugs, sundries, ete., if 
many of the cities and towns of Canada 

Another list is made up of over 150 manufacturers 
toilet articles in France. The manufacturers are classified, 
showing the various kinds of lines manufactured, such as 
powders, tooth paste. perfumes, soaps, creams, etc. The 
key for getting it is: Toilet articles—manufacturers—France 
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RELATION BETWEEN MOLECULAR STRUCTURE 
AND ODOR IN TRI-SUBSTITUTED BENZENES* 


I. Derivatives of Para-Methoxy-Acetophenone 


By Marston TAYLOR BoGERT 
Introductory—So many well-known perfume sub- 
stances among the tri-substituted benzenes possess the 1, 3 


it that this has been called by Georg Cohn the 


menthol, 


4 arrangeme! 
“ideal configuration.” 
pulegone, 
eugenol, isoeugenol, safrol, 
certain of the musks, and many 
as illustrations of the fact that 
groups is of 


Borneol, carone, fenchone, 


thujone, menthone, camphor, carvacrol, thymol, 


piperonal, vanillin, acetovanillone, 


synthetic others might be 


cited such an arrangement 


the osmophore remarkably frequent occur- 
rence in compounds possessing strong, agreeable odors. 
investigated 


In following this observation further, we have 


various derivatives of p-methoxy-acetophenone, a substance 
which itself floral 
derivative (2-hydroxy-4-methoxy-acetophenone ), 
the the 


been employed in the 


has a fine odor, and whose m-hydroxy 


also known 
Peonia 


industry on 


as peonol, occurs in roots of tree peony 


moutan) and has perfume 
account of its pleasant aroma. 

Our purpose was to throw some additional light upon the 
connection between odor and structure in compounds of this 
type, by preparing new 1, 3, 4 derivatives and noting their 
odor. 

One of the products we the isomer of 
(3-hydroxy-4-methoxy-acetophe- 
experiments the 
Kraft’ the 
compound by 


As the 


noteworthy 


had in mind was 


peonol, iso-acetovanillone 


none), but while our were in progress, 


Schneider and describing 


this 


article by appeared, 


preparation of the action of sulfo-acetic 


authors make 
the 


acid upon guaiacol. no mention of its 


possessing any odor, inference is that it has 
none. 

The following derivatives of 4-methoxy-acetophenone were 
synthesized carrying an additional osmophore group adjacent 
to the 


azido. Of 


and 3- 


All 


3-nitro, 3-amino, 3-iodo, 
all but the nitro derivative 


proved to be practically odorless. 


methoxy : 3-cyano 


these, are new 
In addition to the above, other new 
non-osmophores in Position 3, were prepared in the course 
of the investigation, as follows: Aceto-amino, iodochloride, 
iodoso, p-nitrobenzalamino, sodium sulfonate, diazo perbro- 
mide, diazo-amino, amino-azo and 4-hydroxy-3-iodoso 
acetophenone These likewise were odorless, as might have 
been expected on account of their nonvolatility. 
\ tri-substituted benzene containing 3 osmophore groups 
in 1, 3, 4 relation, therefore, is not because of that reason 
a pertume, even though its physical constants, such as boil- 
ing point, solubilities, etc., may be favorable. The connec 
tion between odor and constitution is not so simple then, 
and other factors must be involved which we hope may be 
discovered by a continuation of this investigation. : 
While p-methoxy- -acetophenone itself is very stable and 
can be distilled at 258 deg. without decomposition, its de- 
rivatives noted above are much more sensitive to the action 
of heat, especially in the presence of acid or alkali, 
tarry by- products often seriously diminished the yields. 


derivatives, carrying 


and 








In carrying out reactions upon groups ortho to the 
aay, we encountered the well-known obstacle of steric 
_—e i f i i 
tindrance.” hus, it was found impossible to hydrolyze 
ve _ 7, ~w n from the Chemical Laboratories of Columbia Uni 
versity (No. 415) to the Organic Division of the American Chemical 
of the An its sixty sixth general meeting. Reprinted from the Journal 
@ American Chemical Society, Vol. 45, No. 9, through the courtesy 
of ithe American Chemical Society. 
peneaer and Kraft, Ber., 55B, 1892 (1922) 
Cale and sazz. chim. ital. 347 (1897). 
ain and Nicoll, J. Chem. Soc., 81, 1440 (1902) 
ain, thid., 83, 688 (1903). 
Men Ber., 28, 1260 (1895). 


AND Leo PATRICK CURTIN 


the 3-cyano derivative to the corresponding amide or acid, 
or to obtain therefrom an imino ester; nor could we convert 
the 3-amino derivative into the phenol. 

Many years ago, Victor Meyer® pointed out that the hin 
dering effect of the interfering group increased with its 
molecular weight. Our own observations lead us to suggest 
the following supplementary hypotheses. 


1. The hindering effect of an interfering group diminishes 


as the molecular weight of the reacting group in the ortho 
position increases. 

2. The hindering effect of an interfering group diminishes 
as the molecular weight of the foreign reacting molecule 
increases. 

These tentative hypotheses are based upon the simple 
physical considerations of mass and inertia and are, of 
course, of a qui ilitative nature only. None the less, they may 
prove of service to others, as they have to us. 

As an illustration of Hypothesis 1, the formation ot the 
azido derivative from the diazo perbromide and ammonia may 
be cited. The methoxy group, with a molecular weight of 
31, is crowded out to such an extent by the heavy diazo 
perbromide group (molecular weight, 268), that the azido 


compound is formed practically insti 

vield, although the foreign attacking 

lar weight of only 17. 
In confirmation of the 


intaneously in excellent 
molecule has a molecu 
failures 


second hypothesis are the 


to hydrolyze the cyano derivative by water or hydrogen 
dioxide, or to change it to an imino ester by anhydrous 
methyl alcohol and hydrogen chloride, and the inability to 


hydrolyze the diazonium chloride In all these cases, the 
molecular weight of the reacting group was not far from 
that of the interfering one (methoxyl). On the other hand, 


reactions involving heavier foreign molecules were particu- 


larly satisfactory; as, for example, those with hydrogen 
iodide, tin, copper, pote issium cyanide, and those participat 
ing in the formation of Schiff bases or diazo-amino de- 


rivatives. 
Experimental Part 
The 


Was 


p-methoxy-acetophenone 
prepared from anisole by 


used in these experiments 
a combination of the methods 
of Gattermann, Ehrhardt and Maisch® and of Charon and 
Zamanos.' The yield of pure product (m. p., 38-39 deg.) 
was 61 per cent. Charon and Zamanos report that their 
yields were those calculated. We were not so successful, 
as some unsymmetrical bis (p-anisyl) ethylene, small amounts 
1f other products and considerable tar were always formed, 
although the acetyl chloride was added very slowly (2 hours) 
ind the temperature was maintained below 10 deg. When 
petroleum ether was employed as solvent, in place of carbon 
disulfide, the yield was only 8 per cent. With excess anisole 
as solvent, the yield was 30 cent, calculated to the 
anisole consumed in the reaction 
p-Methoxy-Acetophenone Sodium Sulphonate.—)p-Me- 
thoxy-acetophenone is not attacked by 95 per cent sulfuric 


per 
pe 


acid at 80 deg. Even fuming acid containing 15 per cent 
of sulfur trioxide attacks it but slightly at laboratory tem 
perature. It can be satisfactorily sulfonated, however, by 


great excess of stronger acid. 

One hundred g. of fuming sulfuric acid containing 30 
per cent of sulfur trioxide was cooled to 5 deg. and 25 g. of 
p-methoxy-acetophenone was added very slowly (30 min- 
utes) with efficient stirring. After all the p-methoxy- 
acetophenone had been added, the stirring was continued for 
another half hour at low temperature, and the mixture then 
poured into 5 times its volume of ice-cold saturated salt 
solution. The sodium sulfonate soon began to separate, and 
after 20 minutes’ further stirring the voluminous precipitate 


was filtered out; yield, nearly that calculated. 
The salt formed large, snow-white, fatty leaflets, that 
turned pink when exposed to direct sunlight while still 
*Gatterman, Ehrhardt and Maisch, Ber., 23, 1201 (1890) 
*Charon and Zamanos, Compt. rend., 133, 741 (1900). 
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3-Cyano-4-methoxy-acetophenone 
thoxy-benzonitrile) was prepared from 
the usual Sandmeyer method; yield, 70 per cent 

The product crystallized from alcohol in fine, pale yellow, 
odorless needles, m. p. 159.5 deg. (corr.), that soon changed 
to a light orange-yellow color. It was — soluble 
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ction of alkaline hydrogen dioxide proved unsuccessful, 
aul : - 


the nitrile being recovered unchanged. 
" Efforts to saponify the nitrile to the corresponding acid 
were almost equally disappointing. Heating it with 70 per 
cent sulfuric acid for several hours gave mainly tarry prod- 
ucts, but a very small amount of a carboxylic acid was 
isolated, insufficient for purification, which melted with de- 


== 


composition at 255 deg. Boiling the nitrile with concd. 
hydrochloric acid for 10 hours, heating it with 5M potassium 
hydroxide solution for several hours, or fusing the sodium 
sulfonate with sodium formate, alike failed to yield the acid 
sought and gave only decomposition products. ; ; 

Experiments were also conducted for the conversion of 
the nitrile into the imino ester by the action of dry hydrogen 
chloride and anhydrous methyl alcohol, but no reaction oc- 
curred, and the nitrile was recovered unaltered. 

2-Methoxy-5-acetyl-diazobenzene Perbromide was pre- 
cipitated at once when the calculated amount of _bromine 
dissolved in hydrobromic acid was added to the diazonium 
chloride; yield, nearly that calculated. } 

The compound formed pale yellow, flat needles (from cold 
alcohol), m. p., 68-70 deg., that decomposed on standing or 
on heating them with alcohol. 

2-Methoxy-5-acetyl-azidobenzene, (CH,O)(CH:sCO)- 
C,N;.N.3—Ammonium hydroxide solmion was added with 
vigorous stirring to a fine suspension of the diazo per- 
bromide in water.” The azido compound was precipitated 
instantly as a mahogany-red mass which, after decolorization 
and recrystallization from dil. alcohol, was obtained in long, 
delicate needles of a peculiar faint pinkish buff color that 
darkened on standing and melted with decomposition at 87 
deg. (corr.). When heated rapidly, the substance exploded 
slightly above its melting point. It was freely soluble in 
alcohol or benzene, and also dissolved easily in ether; yield, 
75 per cent 

Analysis. Cale. for C,H,O.N,: C, 56.53; H, 4.74. Found: 
C, 56.33; H, 4.65. 


The method of Culmann and Gasiorowski” for the syn- 
thesis of azidobenzenes by the action of hydrochloric acid 
and stannous chloride upon the diazonium chloride was tried 
and found to be unsuitable for the production of this azide. 

Griess” has shown that certain azidobenzenes with a free 
para position rearrange to p-aminophenols when heated with 
50 per cent sulfuric acid. The azido derivative of p-me- 
thoxy-acetophenone described above, however, decomposed 
to a tar after only 15 minutes’ heating with 25 per cent acid. 

2,2'-Dimethoxy - 5,5’ - diacetyl -diazo - aminobenzene, 
(CH;O) (CH;CO) C,H;.N :N.NH.C,H; (COCH,) (OCH;).— 
Ten g. of the 3-amino-4-methoxy-acetophenone was dissolved 
in 50 cc. of water and 20 g. of coned. hydrochloric acid, and 
the solution was well cooled and diazotized with the exact 
amount of sodium nitrite. To this diazo solution was added 
a solution of 10 g. of the same amine in 20 cc. of water and 
6 g. of coned. hydrochloric acid, followed by a saturated 
aqueous solution of 35 g. of potassium acetate. The diazo- 
amino compound precipitated immediately. It was purified 
by boiling it in alcoholic solution with a decolorizing car- 
bon, filtering the solution while it was still boiling hot, cool- 
ing quickly in an ice pack and filtering it promptly with 
suction. When the pale yellow solution was allowed to 
cool slowly, orange-colored needles formed that were con- 
taminated with the isomeric amino-azo derivative described 
below ; yield, 95 per cent. 

The pure product formed small, pale yellow needles, m. p. 
178 deg. (corr.), but was sparingly soluble in boiling alcohol 
and nearly insoluble in cold. 

Analysis. Cale. for C\sH,,0,N;: C, 63.34; H, 5.57. Found: 
C, 63.10; H, 5.46. 


2,2'-Dimethoxy-5,5 -diacetyl - 4 - amino - azobenzene. —- 
he diazo-amino derivative was suspended in water and an 
equivalent amount of hydrochloric acid ® added. After stand- 
ing at laboratory temperature for 3 days, the mixture had 
changed mainly to tarry products and only a small amount 
of the aminoazo derivative was secured. It formed dark red 


‘Radziszewski, ibid., 18, 355 (1885). 

‘Griess, Ann., 137, 6&8 (1266). 

“ vlmann and Gasiorowski, J. prakt. Chem., [2] 40, 99, (1889). 
\ uriess, Ber., 27, 313 (1894). 

“Friswell and Green, J. Chem. Soc., 47, 920 (1885). 


miscroscopic crystals (from 50 per cent alcohol), m. p. 
198-200 deg. (corr.), and proved to be an extremely feeble 
base, being insoluble in 10 M hydrochloric acid, but soluble 
in 13 M with a greenish blue color. 

Analysis. Calc. for C,,H,O,N;: C, 63.34; H, 5.57. Found: 
C, 63.18; H, 5.44. 

Summary 

1. Tri-substituted benzenes carrying osmophores in 1, 3, 4 
arrangement are not always odorous, even when sufficiently 
volatile. 

2. Although 4-methoxy-acetophenone is itself a perfume 
substance the introduction of the osmophores NO., NH,, 
N, or CN, in Position 3, results in odorless products. 

3. Certain new hypotheses are advanced concerning 
steric hindrance. 

4. The following new compounds are described: The 3- 
sulfo, 3-amino, 3-acetamino, 3-p-nitrobenzalamino, 3-iodo, 
3-iodochloride, 3-iodoso and 3-cyano derivatives of 4-me- 
thoxy-acetophenone; and from the 3-amino, the correspond- 
ing diazo perbromide, azido, diazo-amino and amino-azo 
derivatives; also the 3-iodoso-4-hydroxy-acetophenone. 

5. Some improved methods of preparation have been 
developed for compounds previously known. 

New York, N. Y. 


OPOPONAX OFFERS POSSIBILITIES 


By W. G. UNGERER, or UNGERER & Co., NEw YorK 

The history of perfumery offers many curious incidents 
of materials which have achieved popularity, been almost 
forgotten and then rediscovered by another generation. One 
such product is the gum-resin opoponax which was widely 
used years ago by both English and French perfumers after 
its usefulness had been recognized by the former. Later 
its popularity passed, although a few perfume manufac- 
turers, wiser than their fellows, continued to pick up eagerly 
the few lots which were available through a long period of 
limited supply. 

Today the danger of scarcity is no longer serious and the 
potentialities of opoponax are becoming more widely recog- 
nized, though owing to scientific advances the gum itself 
is displaced by the more convenient extractives prepared 
from it by the volatile solvent process. 

Opoponax is a highly valuable perfume ingredient and 
the resourceful perfumer will have no difficulty in incor- 
porating its novel and striking note into attractive and 
popular odors. Of course, the fact that it has important 
fixative properties is an additional argument in its favor 
since it serves to blend and “marry” the other odor notes 
as well as to contribute its own distinctive touch. 

Owing to its practical neglect for a long period the opopo- 
nax note has all the charm of novelty today, particularly 
as the ponderous type of perfumes to which it is best adapt- 
ed are those most in vogue at present. 

Curiously enough, though its commercial origin is suffi- 
ciently well known, the botanical source of the gum is still 
in controversy. Fluckiger and Hanbury described it as a 
gum resin of bright orange-brown hue derived from the 
opoponax chironium Koch, a native of Mediterranean 
Europe, though the authors admitted they had never seen 
a sample which they could swear came from this plant. 
A later authority, Holmes, is inclined to consider it as com- 
ing from Balsamodendron kafal Kunth. 


An Artificial Orange Blossom Oil 


Léon Emile Chopin has devised a method (French 
Patent 536,257) for conducting Friedel and Craft’s reaction; 
that is, organic syntheses by means of aluminium chloride, 
in a medium consisting of monochlorbenzol. This medium 
has the advantage, as compared with carbon disulphide and 
nitrobenzol, of being non-inflammable, entirely inactive and 
easily recoverable. By this method may be obtained alpha- 
Acetonaphthone, in a pure state, suitable for use in synthetic 
aromatic compositions. For example, a mixture of this 
substance with phenylethyl alcohol constitutes an artificial 
orange blossom oil. 
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NOVEMBER REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own CORRESPONDENT ) 


November &.—lollowing is the report for No 


ember on floral products and essential oils 


CIKASSE, 


Orange 


Phe prices of all the orange blossom products, from oil 


neroli to the liquid concrete, have increased very considerably 


merchandise on the market 


: t 
m account of the 


of the 


scarcity 


Neroli is not to be found even at very high prices. Orange 


ylossom pomades and thx pertumes obtained by volatile solv 


ents are very rare and the manufactures of the month of 


last May are completely used up 


Extremely high limits are expected for next May, and, 


even if the crop were up to normal, it could not lower the 
present market prices. All purchases made at present ma) 


be conside red excellent business 


Rose 
lhe situation of the market for rose products is exactly) 
The stocks of the 
exhausted and no decrease 


harvest 


the same month of May are almost 


is to be expected for the next 


that 


Rose oils are so rare Bulgarian otto tinds 


buyers even at very high prices. 


Jasmin 


\s there has been more dampness this autumn than there 


has been for almost twenty years, the picking of jasmi 


continues and will be prolonged until the end of November, 
if rains and frost do not interrupt it. In spite of this pro 
longation of the harvest, we are forced to expect that the 
crop will remain below normal. 

The Co-operative Associations of Producers of the flow 
ers have already fixed a high price, which has already 
prevented even the most buyers from purchasing 
They will be 


very 
cagel 
Nevertheless, consumers cannot do otherwis¢ 
forced to meet the present prices or to give up jasmin prod 
ucts this year altogether, which seems scarcely possible. 

We advise consumers who need jasmin products to buy 
what they need this year at once, because in three or four 
months from now, they will find that they cannot supply 
themselves even by paying very high prices 


Tuberose 


The prices will be high because the prod 
will not be very plentiful this vear 


Poor harvest 
ucts of this flower 


Geranium 


‘} 


The market price the Réunion oil, which has come to 
serve as basis for the prices of geranium oils in general, 
continues to remain at very high limits. There was a 


fteen days ago, which brought about 
These, in turn, made the price rise 


slight decrease about 
some large purchases 
once more. 

It is hoped that after the new harvest which is now be 
ginning a considerable drop in price will occur. 

As for African geranium, there is no more left at the 
source and there will be no new produce until next May 
The market price, therefore, remains unchanged 

The harvest of the Grasse geranium began three weeks 
igo. This geranium will be dearer this year than last on 
account of the considerable rise in price of the plants. 
Nevertheless, the price of geranium oil from Grasse is ad 
vantageous compared to that of the oriental geranium oils 


Lavender 


The market is constantly very animated, because, as the 
crop was distinctly below normal, qualities of lavender with 
forty per cent linalyl acetate are very scarce and the holders 
make exaggerated demands. 

The Dignes fair has not been as successful as in previous 


vears. Few lots were offered for sale and halt of thog 
shown were of little interest on account of their poor 
quality. 

We are afraid that this fair will finally disappear, jp 


spite of the efforts of some of the organizers. In fact, the 
means of communication are impracticable and the hotels 
too small to accommodate the visitors. Moreover, the mer- 
chandise shown does not merit such difficult transportation 
because most of the lots are small lots of thirty to one 
hundred kilograms from small distillers who cannot see 
their way clear to enter into connections with the large per 
fume houses. 

\ committee of technicians are studying the project of 
instituting a large sample fair at Grasse, in order to cen 
tralize there all the lots from the adjacent mountains and 
neighboring departments. This would give an accurate idea 
of the general production. Moreover, the means of com- 
munication are superior, in that it is easier to reach Grasse 
than to go up into the Alps where, in October, the roads are 
often blocked by rain or avalanches. Furthermore, buyers 
would find at Grasse all facilities for lodging, purchases 
transportation, and so forth. 

There is only one city which is really qualified to organize 
effectively a sample fair for lavender, and that city js 
Grasse. The fairs organized in the mountain districts have 
the disadvantages of representing only a small part of the 
distillers, for the distillers of Digne do not go, for example 
to the fair at Sault, and vice versa. Consequently buyers are 
obliged to travel around to a number of fairs all situated in 
small villages remote from the great centers, where they 
ind no conveniences for carrying on their business. They 
must be content to inspect a few little bottles in a cabinet, 
representing a few lots of pe rhaps 35 kilos of oil coming 
from distillers situated more than 40 kilometers from the 
spot! Serious business cannot be transacted with so primi 
tive an organization 

Prices of lavender oil have not gone up since our last 
report. Estimates from several sources are that the highest 
point has now been attained. On the other hand no fall in 
prices is to be CX cted, at least for the present, because 
only small stocks remain on the market 


Spike 


We must a considerable advance in oil of spike 
which is in demand principally by soap-makers for use as a 
substitute for lavender oil, which is too expensive for cheap 
soap 

Since the cost of producing this oil is very nearly as 
great as that of lavender, owing to the fact that the har 
vesters demand the same rates, the distillers have produced 
very little oil this year 


record 


Rosemary and Thyme 


These two oils are also chiefly required by soap-makers 
They are both offered at prices so low as to make their use 


possible even in cheap products. 


Summary 


All the flower products have risen in prices as a result 
of small remaining on the market, coupled with 
quite an active demand. Lower prices are not to be ex- 
pected for the coming crop. 

Essential oils, except those which have been affected by 
speculation, thus reaching abnormal levels, cannot fall within 
the near future. 

The present exchange value of the French franc is ad- 
vantageous for American piirchasers and considerable busi- 
ness is consequently being done in the Grasse market. 


stocks 


Highly Appreciated in India 


(G. S. Ranade & Co., Perfumers, Bombay, No. 4, 


India.) 


_ We highly appreciate Tue AmMericAn Perrumer and find 
it to be one of the ablest magazines devoted to the subject 
of perfumery. 
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LAW SUITS AND NEWS OF TRADE MARKS AND NAMES 


DORIN AND ARNOLD IN LITIGATION 


Legal authority for the dissolution of relations between 
Maison Dorin S. A., Paris, France, and F. R. Arnold & Co., 
their United States agents, is sought in a suit in equity 
i the United States District Court for the Southern District 
of New York brought by Maison Dorin. Business relations, 
dating back forty years, have existed between these two 
concerns. The claim of the plaintiff is that the unjustifiable 
registration of certain of plaintiff's trade marks by the de- 
fendant and the use of Dorin’s name on goods not manufac 
tured by Dorin, justified it in seeking to dissolve further 
relations with the defendant, Arnold & Co. 

In the answer Arnold & Co. emphatically deny they hav 
ever used Dorin’s name on any products not of Dorin’s 
manufacture, and vigorously oppose the dissolution of the 
relations, claiming that it was almost wholly through 
their efforts that the success of Maison Dorin and 
its predecessors in the United States was obtained. \rnold 
& Co. allege that it was through their efforts that the 
Dorin line of merchandise was made marketable in the 
United States and that in pushing the line they spent $236,000 
advertising Dorin products. In its answer, the defendant 
also claims the credit of originating the form of 75 pet 
cent of the Dorin goods sold in the United States since 
the year 1902. 

The contract which the Dorin company seeks to set aside 
was entered in 1911 with the Welles Trading Company, a 
Connecticut corporation, the president of which was F. R 
Arnold, who was also senior partner of Arnold & Co. The 
life of this contract, according to its provisions, is to con- 
tinue as long as F. R. Arnold, John W. Arnold or Daniel 
H. Arnold are connected with Arnold & Co. Under the 
terms of this contract the Arnold firm secured discounts ot 
20 per cent and 2 per cent off list price of Dorin products 
and the Welles company became the exclusive selling agency 
in the United States. The Welles Trading Company under 
this contract secured commissions of 5 per cent on the Dorin 
products sold in this country, even though the Arnold com 
pany purchased direct from the manufacturer. A clause in 
the contract stated that the Arnold company could take 
over the rights of the Welles company, which it claims t 
have done recently when the Welles company was dissolved 

The answer further states that in 1920 F. R. Arnold & 
Co. discovered, according to the allegation, that certain of 
Dorin’s goods not originally made to be sold in the United 
States were actually being imported and sold at prices lower 
than those asked by Arnold & Co. for goods sold under the 
same name in the U. S. A., but differing materially from 
those goods being imported and sold by others. The 
attention of Maison Dorin was called to this, it is alleged, 
but nothing was done about the matter and as a result the 
value of the exclusive agreement was greatly damaged. In 
1920 Arnold & Co. demanded that all of the United States 
registered trade marks belonging to Maison Dorin be as 
signed to Arnold & Co., according to the provisions of the 
contract entered into between them in 1911. This, however, 
was refused by Dorin. Under section 526 of the Tariff Act 
ot 1922 it is alleged by Arnold & Co. it would have been 
possible to stop the unauthorized importation of Dorin prepa 
rations, if the registrations of the Dorin trade marks had 

een assigned to their names. 

It is further alleged in the counterclaim that the plaintiff. 
Maison Dorin, has failed to fill the orders for the current 
a sent to it by Arnold & Coe... although Arnold & Co 
claimed. to be the exclusive agents for these products in 
the United States. Arnold & Co. therefore have filed a 
counterclaim for the sum of $3,000,000, which appears to be 
the damages suffered by them so far because of Dorin’s 
actions. Arnold & Co. also seek to compel Maison Dorin 
to assign their trade marks to them as provided in their 
contract and an injunction preventing Maison Dorin 
from selling to any other concern in the United States 

Coudert Brothers and Mock & Blum are attorneys for 
the plaintiff, and Armstrong, Keith & Kern and Jeffrey, 
Eggleston & Kimball are the attorneys for the defendant 

Maison Dorin, S. A., plaintiff, is scheduled to argue three 
motions before Judge Augustus N. Hand, November 23 


These are: (1) A motion to restrain the defendant from 








USE OF THE WORD “CERTIFIED” 


The application of the word “certified” as a trademark 
is set forth in a decision of the Commissioner of Patents in 
ex parte American Dairy Supply Company which had ap 
plied for registration of the words “Certified Caps” for 
milk bottles. The Commissioner held that it is a matter of 
common knowledge that in many communities, counties, or 
other sections of the country careful medical supervision 
by the health authorities of the production and handling of 
milk is in force. In many of these places milk which is 
handled and sold under this supervision is referred to as 
“certified milk,” and such words appearing on the con 
tainer, the closure, or any part of a receptacle used in dis- 
tribution would create in the mind of the consumer the belief 
that the milk was heing handled under such desirable super- 
vision. In view of the foregoing | am satisfied the applicant 
's not entitled to use the word “Certified” or “The Certified 
Cap” on any device which is ultimately to become a part of 
a milk container. Such a use would be deceptive if the milk 
in the container were not certified and would be descriptive 
if the milk were certified. In either event the mark could 
not be registered under the 1905 act as amended 


Right to Surnames 


Che sole right to the use of a surname, even when the 
defendants were not actuated by fraud, is upheld in a de- 
ision in the Supreme Court of Massachusetts which holds 
that where the plaintiff and its predecessor had for many 
vears been manufacturing and selling tack and wire nail 
machines which they put out and identified to the public 
under the name “Perkins,” the defendants, who entered the 
eld later than the plaintiff, were rightfully enjoined from 
using the said word on their products, since it appeared that 
the word “Perkins” had acquired a secondary meaning as 
indicating machines manufactured by the plaintiff. In the 
case at issue, although it was shown that defendants were 
iot actuated by fraudulent intent to deceive, yet their adver- 
tisements were liable to mislead purchasers by conveying 
the impression that defendants were the manufacturers of 


the well-known Perkins machines 


Color as Unfair Competition 


The New York Supreme Court has held that where plain 
tiff had for many years been making and selling under the 
trade mark “Pinoleum” a liquid remedy for catarrh and 
<indred ailments, and used therein a green color of no 
therapeutic value to make the product distinctive, defendant, 
by later using the same coloring ingredient in a similar 
remedy to make it possible for druggists to substitute it 
for plaintiff's and so deceive the consumer, became a party 
to such fraud and will be enjoined from further use of said 
coloring ingredient 


“Prophylactic” a Descriptive Word 


The Assistant Commissioner of Patents in confirming the 
decision of the Examiner of Trade Marks in refusing regis- 
tration of the word “Prophylactic” for hair-nets said: “He 
has been refused registration on the ground that the word 
is descriptive, the dictionary definitions being cited to show 
that the word means ‘preventive’ or ‘protective.’ Clearly, 
is an equivalent of protective the word is descriptive of a 
hair-net unless the net is, as applicant seems to suggest, so 
fragile and delicate that it can protect nothing, in which 
event the term is misdescriptive No matter which is the 
fact. the mark cannot be registered. It is either deceptive 
wr descriptive.” 


sending out unfair notices to the trade to the effect that 
Arnold & Co. will prosecute persons selling Dorin mer- 
chandise not purchased from them; (2) A motion by Arnold 
& Co. to restrain the plaintiff from selling goods to any 
other concern in the United States but Arnold & Co.; (3) A 
motion by Maison Dorin requiring the defendants to answer 
a lone list of interrogatories respecting the contractural 
relations between Arnold & Co., the Welles Trading Co., 
and (Maison Dorin, S. A. 

Further developments in the case will be eagerly awaited 
by the toilet goods trade 
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Lert To RIGH1 ArRABOL Mrc. Co., New YorK; CHEMICAI 


\ number of the toilet preparations, 


ind allied industries were represented at the Interna- 


manutacturers in 
soap 
tional Textile Exposition in the Mechanics’ Building, Boston, 
the of to 
attention was given to products such a§$ soaps and machinery 
which can be used in the textile industry and considerable 
interest was taken in all of the exhibits. The exhibits in- 
cluded the following 

Arabol Mfg. Co., New York City.—Samples of 
softeners, finishes and weighting materials used in the manu- 
facture of wool, cotton, silk, artificial silk and leather. A 
unique souvenir in the form of a small jar of Duramid 
Cream, a vanishing cream for softening the hands was dis- 
tributed by the Amid Duron Co., a subsidiary company. 
Microphotographs of emulsions made with and without Amid 
Duron were also shown. The exhibit was in charge of Dr. 
U. Schoedler, Henry Koehler and R. P. Morningstar. 

The Mathieson Alkali Works, Inc., New York City.— 
Cylinders for liquid chlorine were on display as well as 
samples of caustic soda, soda ash, bleaching powder and 
modified virginia soda. Literature on the uses of Mathieson 
chemicals in the textile industry were distributed. The 
exhibit was in charge of Philip DeWolf, New England dis- 


during week October 29 November 3. Special 


sizes, 


ENTRIES FOR 1924 PERFUMERY SHOW 

Preparations for the second annual Perfumery and Toilet 
Articles Exposition, to be held March 3 to 8 at the 7\st 
Regiment Armory, New York, indicate that it will be vastly 
larger, more comprehensive and of greater interest to both 
the trade and the general public, according to an announce- 
ment from the headquarters of the Show Committee at the 
McAlpin Hotel, New York. 

Prominent among the manufacturers who have already 
taken space in the Exposition are A. P. Babcock Company, 
Armour & Company, Daggett & Ramsdell, Mulhens & 
Kropff, Ross Company, Kilrute Company, New York French 
Exports, George W. Luft Co., Inc., Blue Bird, Inc., the 
Garwood Company, FE. W. Cassebeer, Inc., Delica 
Laboratories, Florasynth Laboratories, Kazbex Company, 
Leigh Chemist, Inc., Minyunet Corporation, P. J. 
Schumacher Company, Specialty Manufacturing Co., Trece 
Laboratories Inc., A. L. van Ameringen, Van Dyk & Com- 
pany, the Zeeta Co., Inc., Read Machinery Company, Scovill 
Manufacturing Co., White Metal Manufacturing Co., Pas 
quier Co., Peerless Tube Co., Amolin Co:, George Schmitt 
Co., Inc., Keystone Chemical Co., Justus Brauer & Son, Inc., 
Beaut-e Products Co., R. & F. Craven, Jay Ce’ess Parfum 
Laboratories, Salikof Belle Hovey Laboratory, Rimini 
Chemical Co., Premier Appliance Co., the Virozol Co. and 
the Giviemme Co. 
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EXPOSITIONS ATTRACT MANY EXHIBITORS IN OUR LINE 


oF AMERICA, NEw York; Procter & SCHWARTZ, Puta, 


trict sales manager, and Douglas MacMahon, technical 
representative. 

Proctor & Schwartz, Inc., Philadelphia, Pa—This com- 
pany displayed several types of Proctor dryers used in the 
textile industry, as well as a set of wool carding machines, 
a worsted carding machine and a garnett machine. The 
exhibit occupied 3,800 square feet of space and six freight 
cars were required to transport the machinery from the com- 
pany’s shops to the exhibition hall. It proved to be the 
‘argest machinery display at the exposition. 

The Chemical Co. of America, New York City.—The im- 
portance of organic chemistry, America’s newest asset, was 
emphasized in this company’s exhibit. An interesting chart 
showing the principal derivatives of the primary by-products 
of coal stressed the importance of the organic chemistry 
industry to American commerce and showed how these by- 
products enter into the warp and woof of the industrial life 
of the nation. Samples of the chief products made by the 
‘ompany of particular interest to textile men were shown 
and a booklet by Dr. S. Isermann, president of the com- 
pany, was distributed. 

Other exhibiters included the following: Armour Soap 
Works, Chicago. Ill.; Beach Soap Co., Lawrence, Mass. 
and Procter & Gamble Distributing Co., Cincinnati, Ohio. 


DATE SET FOR A. M. T. A. ANNUAL MEETING 


At a meeting recently the Executive Board of the Amer- 
ican Manufacturers of Toilet Articles decided upon Tues- 
day, Wednesday and Thursday, April 22, 23 and 24, 1924, 
as the time for holding the thirtieth annual meeting. It was 
decided also to hold the in the Biltmore Hotel. 
Arrangements for the meeting will be taken up at once 


and an excellent program is most confidently to be expected. 


sessions 


Chicago Perfumery, Soap and Extract Association 


The regular meetings of the Chicago Perfumery, Soap and 
Extract Association are now being held twice a month at 
the Elk’s Club, this action having been taken at the meet- 
ing on October 24. The time is the first and third Wednes- 
days, but bowling and good fellowship are in order every 
Wednesday night. The listened to a_ bright 
paper extract on “Ten Ways to Kill a Business Body.” 

For the meeting of November 7 Eugene F. Taylor, of the 
Plan on the for an 


address on “Chicago: Past, Present and Future.” 


club trade 


Chicago Commission, was program 
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FRENCH EXPOSITION 


nch Exposition in the United Sta 


The first 
playing the | ) 
colonies, will be held at Grand Central ei 
City, from April 19 to May 3, 1924. The 

‘ inder the auspices of the Franco-American 


, arts and commerce of Fr 


is to be held 
Board of Commerc and Industry, has alre 


success is assured 


reated wide- 

spread inter ' 
One of the 1 ures will be the displays 

fumery and toilet preparations 

that all of t! ing | 

willingness 


importers wl 
do so in the 
tion of this 1 
Syndicate de rfumerie l'rangaise 


Perfume Import 


li 
I 


support. It is the expectation 
place French perfumes and toilet prepar 
American trade will not only benefit the ind 
open new outiets for French manufacturers 
‘oreig he 
support 
Commerce of Marseilles, | 
Tourcoing, Havre, Le Mans 
Nantes, Rheims, Calais, 
strasbourg and Annecy. 

inister of Commer 


ol the 


Ro 


\mericat Ambass 


npos- 
nine 
repre 


che S of 


tard, pre 
tard is well - : 
United States EmiLe UTARD 
as the general agent for Par- 
fumerie Ed inaud in New York, 
since 1890 uriously enough one of 
Utard did after getting the American 
302 was ti in an exhibit in the Columbian 
Fair Exposition a hicago At that time P: 
Pinaud was at 496 Broadway, New York 
moved to larger quarters in Union Squar« 
20 years it has been at its present location 
and 14th street Mr. Utard came to the 
France, where he \ born and educated, 
that time has been a factor in the developm 
French toilet preparations industry in the United 
Associated with Mr. Utard on the committee is B. E. ane 
f Coty, Inc., in the United States, Montaigu M. 
president of Fougera & Co. Mr. Levy has been an im- 
factor in building up the French perfume indu 
nited States, as has also Mr. 5 Sterling. wl 
terested in Parfumerie Rigaud. 

In addition to other prominent men identified with var 
other industries on the canal tee is E. D. Selden, managing 
director. Mr. Selden has had many years of experience in 
exposition work and is now devoting his entire time to the 
forthcoming French E -Xposition, having severed his connec- 
tion with the National Exposition C 


At this early date these importers have signed contracts: 
Ed. Pinaud, Coty, Inc., Rigaud, Roger & Gallet, Gueldy, Inc., 
Houbigant, Inc., Bourjois & Co., Alfred H. Smith & Co., 
Chas. Baez, Fioret and Caron, Inc. 
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COLGATE SERVICE DAY 


Over 41 per cent of the male employees and 23 per cent of 
the female employees of Colgate & Co., Jersey City, N. J., 
have been with the company over five years, according to 
Statistics given on Colgate Service Day, October 23, 1923, 
when holiday was declared at the plant and all of the 
employees gathered together to celebrate the occasion. All 
told there are 1,779 active employees wearing the service em- 
blem: 1,594 who have served from five to nineteen years; 

have served from twenty to thirty-four years; forty- 

to forty-nine years, 

and over. An interest- 

ncidet itally 

t a forty-year 


directors 


lamson and a few 
}and and several 
Speeches were 
Grafflin, Rus- 
of the firm 
except Sidne absent, were 
present, and a l 
f the firm entered the 
room hall where 
ties were held 


member 


recipients of servic ins 
were \\ G M Shepard 
sales representative nt Me 
re il, who has been | 
company twenty 

was not presen 

ive it and so the pin 
torwarded.to him. 

Arthur E. Westervelt 
ceived a forty-year pin. Mr 
Westervelt recently retired 
from the company. 

James’ S. Brodhead, wl 
las just returned from 
year’s trip to China, Japan, 

India and other countries, r¢ 

ceived a thirty-five year pin ~ a 

Mr. Brodhead en tered 1 GILBERT COLGATE 
company as an office boy 

Edward Hadden received forty-year service pin and 

emiah Woods received a thirty-five year pin. Mr. Woods 

he distinction of nev having been absent on account of 
sickness during the entire thirty-five years 

William Chapman, laundry sales representative in New 
Orleans, received a forty-year pin. Men who have been 
with the company fifty ars and who are still active are: 
J. D. McCroskery, William Skinner, William Lyons and 
H. S. Chipman. Those who have been retired are: Thomas 
T. McClung, Patrick Madden and Samuel Neill. 

After the presentation of the service pins, Mr. Brown led 

community singing with piccolo solos were then rendered 

R. Bordini. 

In his address, Russell Colgate emphasized the stability 
f our countrv and added that the same factors prosperity, 
stability and unity—predominate at Colgate’s 

Gilbert Colgate emphasized in his speech, faithfulness, 
loyalty and team work as necessary qualifications for the 
He also spoke of the need of being inter- 
“Do something for 


highest service. 
; @ 08 ; ‘ ; ia 
ested in something outside of one’s selt. 
someone,” he said. 
Service Day was started by the company during the war 
and the spirit of unity and co-operation it deve loped in the 
yrganization led to its continuance every year since then. 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


NEW YORK ALLIES BEGIN SEASON 


Perfumery, Soap and Allied [Industries of New York held 
[ the Hotel Astor on the 
50 members gathered in 


the first meeting of the season at 
evening of October 30, when about 
the Yacht Room for a dinner and an informal discussion ot 
business. There were no set speeches and there 
professional entertainment; but at the conclusion of the 
Kdward Sefton volunteered to 
“Price Maintenance” and “French Competition” at 
meetings. In his remarks Mr. Sefton stated that the 
tising of the American perfumers should be encouraged as 
stimulates the idea that women should use perfume He 
ilso stated that French perfumers are giving discounts to a 
greater extent than can be matched by American manufac 
turers and that they are permitting their products to be sold 
it prices way below what American manufacturers can 
stand 

\. F, Kammer advocated bowling for one of the principal] 
ictivities of the association. Warren E. Burns and William 
H. Green supported the idea. As a result Mr. Kammer 
appointed by the president, F. J. M. Miles, to act as a chair 
man of a committee to make plans for bowling competitions 
during the coming Winter. Mr. Kammer will select his own 
committee 

It is understood that the be dispensed 
with, and it has been suggested that the might 
very well duplicate the plan adopted by the Salesmen’s Ass« 
ciation of the American Chemical Industry in having ad 
competent men at the meetings 
purpose of the addresses is to give the members of th 
ciation accurate and relevant matters 
will be helpful to them in their track 


Druachems Elect Officers—To Hold Frolic 


Ralph C. Jennings, general manager of the New York 
Quinine & Chemical Works, was president of the 
Druachem Club, fer the ensuing vear at the annual meet 
ing November 5 at the club quarters, 160 Pear] street. John 
Schoenegan made first vice-president; B. J. Gogarty, 
J. L. Hopkins & Co., second vice-president; John A. Corson, 
Dodge & Olcott Co., treasurer; Ira |. MacNair, Drug 
& Chemical Markets, secretary. Members of the Board of 
Governors include Frank J. McDonough, chairman; B. M 
Spencer, George Huisking, Williams Haynes, Charles A 
Kelly, Peter Dirr. 

lreasurer Corson reported 121 members in 
\nnouncement of plans for the annual frolic o 
to be held on Tuesday evening, November 27, 
by B. M. Spencer. It will be held at the Brevoort, 
avenue and Eighth street. Arrangements have been 
for two hundred guests, 
to that number. Eleven acts, with 
various Broadway attractions have 
will be no speakers, the entire evening 
to pleasure $7 


Was ho 


dinner give addresses on 
later 


adve1 


Was 


dinners 


are not t 


association 


dresses by each of 


information o1 


rsuits 


elected 


Was 


good standing 

f the club 
made 
Fifth 
made 
and the attendance will be limited 


Was 


sixteen characters from 
engaged. There 
being devoted entirely 


been 


Tickets are $7. 


Chemical Salesmen Open the Season 
Disadvantages of the present contract system, especially 
as applying to dealings in heavy chemicals, were thoroughly 
discussed at the first dinner of the season of the: Salesmen’s 
Association of the American Chemical Industry which was 
held at the Builders’ Club, New York, on November 7. 
The attendance of 69 out of a total of 149 members was 
considered a record one. Ralph E. Dorland, president of 
the association, pointed out the purpose and possibilities of 
the organization. Conditions in the chemical industries of 
the Continent were commented upon by Elmer H. Bobst 
of the Hoffman-La Roche Chemical Co. 

P. S. Tilden, New York sales manager of the F. Swift 
Gibson Co., and Milton Kutz, sales manager of the Roessler 
& Hasslacher Chemical Co., were the chief speakers on the 
topic of the evening, “Why a Contract Ain't.” Both talks 
were informal. 

A winter course consisting of a series of lectures is con- 
templated. These will probably cover economics, traffic 
problems, commercial law, business finances, etc. Twelve 
rew members were elected in October 


CHEMISTS’ CLUB’S SILVER ANNIVERSARy 


\ very happy banquet and entertainment on November ] 
at the New York Chemists’ Club, marked its 25th anni- 
ersary. There were 125 at the celebration. Dr. William 
1. Nichols presided as toastmaster, and charter members 
and previous presidents occupied places at the head table 
Brief addresses were made by L. H. Baekeland, William 
J. Schieffelin, William Cox, M. T. Bogert, August Ejmer 
M. C. Whitaker, Elwood Hendrick, John E. Teeple, and 
l‘lovd J. Metzger. The entertainment was provided py 
local talent. It included a fake radio performance ‘ 
of hand tricks and a mock marriage. 


sleight 


Conference of Pharmaceutical Faculties 


The twenty-fourth annual meeting of the 
Pharmaceutical Faculties was held at Keni. 
worth Inn, Asheville, N. C., September 3-4. Delegates 
were present from forty-four member colleges representing 
thirty-eight states. The president, Charles H. LaWall 
made a number of recommendations. The report of the 
secretary-treasurer, Zada M. Cooper, showed that fifty col- 
leges are members of the conference and that the balance 
treasury is $815.25 
following ofhcers were 
. Johnson, Seattle, Wash. ; 
Howell, Chapel Hill, N. ¢ 


\merican Con 
crence ol 


elected: President, Charles 
vice-president, Edward \ 
secretary-treasurer, Zada M. 
lowa City, Iowa; chairman executive committee. 
Charles B. Jordan, Lafayette, Ind.; members executive 
mmittee, Edward H. Kraus, Ann Arbor, Mich.: and 
ll. M. Fraser, Oxford, Miss.; other members are Wortley 
l’. Rudd, Richmond, Va., and Julius A. Koch, Pittsburgh; 
member of the syllabus committee, Frederick W. Wulling, 
Minneapolis, Minn. 


Chicago Drug and Chemical Society 


Cooper, 


Chicago Drug and Chemical Association, at its Sep- 
tember meeting, heard Dr. \W. Lee Lewis, Department of 
Chemistry, Northwestern University, talk on “Confessions 

an Inventor.’ Dr, Lewis invented “Lewisite,” whicl 
played an important part in the World War. The fol- 
lowing applications were received for membership: C. A 
Senger, of C. A. Senger & Co.; John Buslee, of Neumann, 
Buslee & Wolfe, Inc.; J B. Beake, of the Mathieson 
\lkali Works, and L. M. MeNearney, of the Humiston- 


Keele Co, 
Manufacturing Exporters Elect Officers 


\“. W. Nichols, of the Allis-Chalmers Mfg. Co., was 
elected president of the American Manufacturers’ Export 
\ssuciation at its eleventh annual convention held last 
month in this city. Other officers are: Vice-presidents, F. 
LD. Asche, Standard Oil Co. of New Jersey; George R. 
Meyercord, Meyercord Co., Inc.; Julius Goslin, Joubert & 
slin Machine & Foundry Co.; F. H. Taylor, S. S. White 
Dental Mig. Co.; William Pigott, Pacific Coast Steel Co.; 
W. H. Robinson, H. J. Heinz Co.; treasurer, Julian W 
Potter, Coal & Iron National Bank 


Board of Trade Again Elects Hopkins 


Jesse L.. Hopkins, of J. L. Hopkins.& Co., was once more 
re-elected treasurer of the New York Board of Trade and 
[ransportation at its recent meeting. Other officers chosen 
are: President, Lee Kohns; vice-presidents, Clinton L 
Rossiter, R. A. C. Smith, and Mr. Nathan T. Pulsifer; 


secretary, Frank S. Gardner, 


New Members of National Druggists 


Among the new associate members recently elected at 
Cleveland by the National Wholesale Druggists’ Association 
were the following: Bon Ami Co., New York; Bourjois & 
Co., New York; Fries & Fries Co., Cincinnati; Spencer 
Perfume Co., South Bend, Ind. 


Chemical Engineers Meet Next Month 


Washington has been chosen as the city for the annual 
meeting of the American Institute of Chemical Engineers. 
The sessions will begin on December 6. 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Since our October report Gordon M. Day, president: 
[Thomas J Hickey, attorney and executive secretary, and 
other officers and committeemen of the Flavoring Extract 
Manufacturers’ Association of the United States have been 
active as usual in looking out for the interests of the in- 
dustry and the members. Richard H. Bond, vice-president 
and chairman of the legislative committee, has been busy 
preparing for the fight im the coming Congress against the 
Ernst-Wood bill to make the Prohibition Commissioner at 
autocrat 


Vanilla Crop at Guadeloupe 


Che vanilla crop in Guadeloupe for this season—that is, for 
the months of November to February, inclusive—will be 
approximately 40,000 pounds, cured, according to conserva- 
tive estimates. There is much activity in prospecting the 
crop, owing to the keen competition experienced in the ac- 
quisition of last year’s crop. Last year a small amount of the 


crop went to France.—Consul Shelby F. Strother, Basse- 


Terre 


Exports of Flavoring Extracts 


Department of Commerce returns for the nine months of 
this year up to October 1 place the exports of flavoring 
extracts and fruit juices in that period at a valuation of 
$496,404, as against $1,213,045 in the corresponding months 
f 1922, For the month of September the figure are: 1923, 
$49,334; 1922, $64,508 


Vanilla Bean Imports for Nine Months 


Government figures on the importation for vanilla beans 
in the first nine months of this year are as follows: 1923, 
883,993 pounds, $2,471,690: which compare with 1922, 937, 
442 pounds, $1,922,325. For the calendar month of Septem 
ber the imports are listed as follows: 1923, 28,252 pounds, 
with a valuation of $63,145; and 1922, 113,467 pounds, 
mvoiced at $203,111. 


Vanilla Production in Mauritius 


Consul James G. Carter, Tananarive, Madagascar, reports 
that the vanilla crop on the island of Mauritius for the 
1923-24 season is estimated at approximately 1,000 kilos. 


Information in Other Departments. 


Readers of the FLavortnc Extract SEcTION are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in Patents and Trade Marks, and 
other departments of THE AMERICAN PERFUMER. 


RECENT DEVELOPMENTS IN THE LEGAL 
CHEMISTRY OF FLAVORING EXTRACTS 


By R. O. Brooks, B.S 


Chemist, New Jersey and Peunsylz 
Consulting and Analytical Food and Drug Chemist 
Vew York ( 


Nearly a year ago, at the time of the thirty-eighth annual 
convention ot the Association of Official Agricultural 
Chemists, in Washington, D brief reference to the 
report of the referee on t lavoring extracts, was 
published in this journal le fe wing recommendations 
CT quoted 
Che subjects of non-alcoholic beverages and of flavor- 
lig extracts are so closely allied that it is recommended that 
they be combined under one subject, such as ‘Beverage and 
usehold flavors and non-alcoholic beverages.’ 


Havor’ is considered to be preferable to the term ‘flavoring 


The term 
\tract,’ since from a standpoint of the enforcement of the 
l‘ederal Food and Drug Act the two terms are not regarded 


synonymous. The term ‘flavor’ is considered to be a 


much broader term, the term flavoring extract being limited 
those flavors which have a menstruum of ethyl alcohol of 
oper strength 

“2. It is suggested that the referee for next year give 
consideration to methods of analysis for non-alcoholic 
flavors such as, for example, determination of the quantity 

f orange oil in peanut oil, and in mineral oil.” 

\lso brief mention was made few new developments. 
lhe “Proceedings” of that convention are now available, 
hut there is apparently little to add that would be of interest 

the readers of this journal, as, to quote the referee's 
pening words, “no co-operative work on the subject was 
onducted during the year.” 

rhe referee tried to keep in touch with and abstracted 
the literature during the year and refers to a new method 
(Azadian's) for the determination of Caffeine in non- 
alcoholic beverages and a new method for the detection of 
apple juice in other fruit beverages. Of more interest to the 
readers of the journal is a reference to the work of Power 
and Chesnut on the presence of methyl anthranilate in grape 


juice. They found up to 2 milligrams per liter in Concord 


grape juice, but about one-tenth of that proportion in other 
grape juices. 

Methyl anthranilate has been used considerably to imitate 
the grape flavor and in an earlier article, Power and Chesnut 
have devised a method for estimating this particular ester 
and the above data was for the purpose of detecting any 
added ester. 

There is a somewhat interesting reference to the work 
of Bowers and Moyer on the oxidation of vanillin in 
vanilla extracts. The work of Dodge, somewhat earlier, 
shows that, in vanilla extracts containing glycerine, the 
vanillin can combine to form a glyceride, which is odorless, 
and only in cooked puddings, etc., would the flavor be 
liberated again. Being but slightly soluble in ether, it ts 
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show up on analysis. Bowers and 

flavor of vanilla extracts is changed 

yf vanillin present and that the present 

alysis do not show the true vanillin content, 

yxidation products as well. They suggest 

a combination of Estes’ and the Folin and Denis colorimetric 
methods which eliminates the oxidation products. 

The writer has repeat called attention to the unwar 
ranted custo r regarding iain (vanillin and citral 
especiall pertectly stable bodies, and the expectation 
of recovering upon analysis all the aldehyde known to 

| y the extract The unjust govern- 

Foote and Jenks, in bygone years, 

point The writer has a sample of originally 

itral, which, after careful storage, is now 
half oxidized into acid (geranic acid). 

lable report concludes with a reference to 


bition Unit method for esters in imitation 


DR. COPELAND, NEW U. S. SENATOR, FINDS 
VANILLA FLAVOR DELICIOUS 


attach t 1 article on vanilla extract 


parts 
the author, Dr. 
post of New 
ymMmMissioner \ rk State’s 


States Senate 


y | product 
known as ‘vanilla extract.’ In tl roduction of this de- 
lightful flavoring material, the dri ) f the vanilla vine 
is employed. This is a member of the orchid family and 
makes a flavoring equal in gmell to the beauty of the orchid 

“The vine is bundled and pressed into compact bunches. 
very beans are gleaned from the crop 

cans or tubes. The beans of interior 
quality are sorted and cut into pieces. They are known to 
the trade as ‘cuts Those which have split during the drying 
process aré known as ‘splits ; 

“After the proper sorting has been accomplished the beans 
are placed in vhich added a 
solution alcohol and water. Here they are allowed to 
remain for veral days. The percolation is continued until 
all of the s » material has been 
wee | the trade as 
extract | 
sold as sucl 


und many imitatio 


produces lation a 


Some of the choicest 


and placed u glass 


large percolators has been 


extracted 
‘genuine 
earl that 


vanilla e2 


tract,’ only name whi 
can be properly 
" pon tl market are i 
true vanilla in color and 
vanilla and coumarin. 
“Genuine vanilla extract is an agreeable flavoring extract 
for the food of ind children as well as the 
day healthy grown-up. It is added to gruels, custards and 
ice cream. For this pi irpose it is better than the spices. One 
of the chief uses of vanilla extract is in the manufacture of 
chocolat 
“Flavoring 
tions to many 


and to 


[hese are 


invalids every- 


substances are numerous and are valuable addi- 

foods. Their chief use is to furnish variety 
stimulate the appetite. There are many foods, too, 
lacking in flavor but not in food value. When mixed with 
flavoring substances they are made more palatable and as a 
consequence are in greater demand than they would be with- 
out the addition of an agreeable flavoring extract 

“T a are different grades of vanilla bean. The Mexican 
vanilla bean is the choicest grade and commands a higher 
price than many of the other grades. 

‘There is another variety where the beans are shorter 
than the Mexican and less expensive. They resemble, some- 
what, the Tonka bean in odor. The cheaper varieties from 
South America do not bring half the price of the Mexican 
beans. The very cheapest beans are those of the wild vanil- 
la. These are used in sachet powders and perfumes, possess- 
ing an odor not unlike heliotrope. 

“In purchasing vanilla extract the housewife 
guided by the label, reading the small print as carefully as 
the large print. While the artificial preparations are not 
necessarily harmful, they are inferior to the genuine product 
If you desire to have the real vanilla flavor you sl 
the genuine product and never accept a substitute.” 


should be 


‘ported to be 


NOVEMBI 


1923 


——$—$—$__ 


PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con. 
tained in FepeRAL anv State official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, ete, It 
is advisable also to look at our WASHINGTON CoRRESPONDENCE, 
Soar Section and other departments for further information’ 


Notices of Judgment Given Under Pure Food ang 
Drugs Act by the Secretary of Agriculture 


Among the Notices of Judgment 
Food and Drugs Act. Nos 
out recently by the 
D. C., the ficllowing are of 

11,505. Adulteration and misbranding of flavoring ex. 
tracts. U. S. vs. 49 bottles of raspberry flavoring extra 
et al. Default decree of condemnation, forfeiture and q 
struction. \ lsc included were 76 bottles of trawberry 
extract, 39 bottles of orange and 40 bottles ot 
judged to have n artificially colored imita 
and not so branded 

11,508. Adulteration and misbranding of 

S. vs. 3 l-gallon cans containing 
and strawberry emulsions. 
demmation, torfeiture and 


" 1 
tl reason that 


given unde1 
11,451 to 


Bureau of 


an the Federal 
11,550, inclusive, sent 
Chemistry, Washington 
interest to our readers: 


fruit 
so-called chert 
Default decre 
destruction. Adulteration 
1 substance, to wit, an 
ng chiefly of 
glycerin, strongly colored with 
with synthetic esters, having practically no suggestion of 
the flavor ot the fruit named on the respective can labels, 
had been mixed and packed therewith so as to injuriously 
atfect their quality and strength and had substituted 
wholly or in part for cherry, raspberry, and strawberry 
fruit emulsions, respectively, which the said articles pur- 
\dulteration was alleged for the further rea- 
son that the articles were mixed, colored and stained with 
citric acid, 1, glycerin, coal-tar dyes, and synthetic 
esters 1n a maumet herel damage and inferiority were 
con ealed. : 
Fou ZU ft olive oil were 
peri d c 


erry 
was 
, t imitation 
citric acid, gum, and 
coal-tar dyes and flavored 


a 


fruit emulsion consist1 


been 


forfeited and 
these judgments, 


condemned, 
vered by 


ordered sold during the 


Official Reports from Connecticut 


[ of the 1922 Report of the 
olnecticu ricultural xperiment tation, 
Haven, |] Jailey, Ph.D., chemist-in-chat 
hand. It food ducts and drugs. Spices, 
and oils, beverage in flavoring extracts are inclu 
Forty-five samples of olive oil examined, of which 
nine were short weight adulterated. Seventeen 
samples of iemon extract tested, of which only one 
was found delicient. ] samples of vanilla extract 
when examined were found to be satisfactory, with only 
one exception. 
| 


Twenty-fourth Repert of the Connecticut 
and Food Commissions Tr, 
views the department's 
Commissioner Holt also 
of the Connecticut Pur 

legislation and the 
enforcement of 


were 
and three 
were 


1 
rnteen 


State Dairy 
Thomas Holt, for 1920-1922, re- 
work for the two-year period 
sends pamphlets giving the text 
leod Law, corrected to include 

rules and regulations which govern 

the same. 


New Bulletins from North Dakota 
R. O. Baird, North 


and Chemist, has issued 
with commercial feeding 
butter No. 4 sets 


tion Act, with the 


State Food Commissioner 
bulletins. No. 3 deals 
of peanut 
Inspec- 


Dakota 
two new 
stuffs and the analysi 
forth the text of the Beverage 
regulations for its enforcement. 


Georgia Plans Soft Drink Syrup Tax 


\ special tax of 10c per gallon on soft drink syrups, 
which has been proposed in the Georgia Legislature by E. 
H. McMichael, is believed to have no chance of ad yption. 
In the hope of strengthening his proposal Mr McMichael 
has agreed to limit the application of the tax to syrups 
manufactured for use in Georgia only, this is to be levied 
in lieu of a 1 per cent tax on the receipts of manu- 
facturing companies. But the Senate is opposed to it. 


eTross 
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NATIONAL MANUFACTURERS OF SODA WATER FLAVORS 


Eighteenth Annual Convention, Held at Providence, Rhode Island, October 15, 1923 


ederal 
-» Sent 
ington, 


g ex: 
xtract, 


H. C. SCHRANCK, W. S. BicKForp, H. E. Harrison, 


( Vice-President ) ( President ) ( Treasurer ) 


avored 
ion of 
labels, 
riously 
tituted 
vberry 
S pur- 
or rea- 
1 with 
nthetic 

were 


ed and 
ments, 


Harry WHiIttet Tuos. J. Hickey, ). W. HuTcHINson, CHARLES O’CoNNoR 
(Secretary ) 


( Director ) ( Director) 
Orricers oF THE N. M. S. W. F. For 1923-24. 
yenteen ident—W. S. Bickrorp, New Orleans, La. 
7s ice-President—H. C. Scuranck, Milwaukee, Wis. 
h only Preasurer—l. E. Harrison, Chicago, Il. 
: Tuomas J. Hickey, Chicago, II1. 
D. W. Hutcuinson, Chicago; W. F. Meyer, 


oeriad St. Louis; G. J. Hurty, Indianapolis; Harry WHITTLE, 
ie text Philadelphia; Cuas, O'Connor, Philadelphia. 

include 
govern 


Harry Whittle, president of the National Manufacturers 
of Soda Water Flavors for the last two years, opened the 
eighteenth annual convention with his report of progress at 
issioner the Biltmore Hotel, Providence, Rhode Island, on October 
3 deals 
— vas despatched with celerity. The firm’s members answer- 

Inspec- 2 
W. F. Mever, ing to roll call were as follows: G 
( Director ) KX. Berghausen Chemical Co., Cincinnati, Henry Kassens 
Conron & Co., New York City, P. H. Conron. 
syrups, Crescent City Carbonate Co., New Orleans, W. S. Bickford. Warner-Jenkinson & Co., St. Louis, W. F. Meyer. 
by E Thomas J. Hickey, Chicago, Attorney and Secretary. Whittle & Mutch, Philadelphia, Harry Whittle, John C. 
loption Jacob House & Sons, Buffalo, N. Y., E. L. House and F. Mutch and Samuel W. Mutch. 
Michael H, House. 
syrups Hugh J. MeMackin, Boston, Hugh J. MeMackin 
. levied W H. Hutchinson & Son, Chicago, D. W. Hutchinson 
name National Fruit Flavor Co., New Orleans, Ira B. Harkey 
Northwestern Extract Co., Milwaukee, Edward IF, Kunkel. 
Theonett & Co., Chicago,, W. H. Gast 
». Twitchell Co., Philadelphia, C. O'Connor 


The session was held within the day and the business 


. J. Hurry, 
( Director) 


In the absence of the treasurer, Dr. H. E. Harrison, his 
report was read by Secretary Hickey. Most of the mem- 
bers, many of whom were not present, had paid their dues 
and there was a balance in the bank to start the new year. 

Secretary Hickey’s report was ample and specific regard- 
ing matters affecting the soda water flavors industry. In 
addition to giving a summary of his legislative work, which 
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es 


of the objections will be rectilied 1 th 


legislation, | sued numerot rey I im keeping in close touch with this matt 
vital subjects. Here are s t the ts ¢ h I represent, 


. final 
) pro- 


} 
+ 
t 


, . rs In the matter of issu permits 

. ny ition le ou f rage alcohol, the U. S. Prohibition 
1 vs ca 1 1s ta I i Wi h n-be verage alcohol user nto two 
general cla ations, those who manufacture and sell for 
members ; theref nterest i further manu uring purposes, and those who n ' 


ufactnre 
sales laws so drav t ) : | and sell foi facture 


distribution. Our members fall in the 
reneral n. However, some, if not all, of 
re ugh 1obbers Or whole salet 
f the permits which have be 
permit to sell for further ma 
purposes cannot lawfully sell to a jobber or wholesa 
n turn sells to the bottler We now have this question 
with the Pri 


rials \fter givi 


amendment to t bulk sales law 


uf 

hibition Unit and pending final settlement | 

elieve our members are justified in continuing the 
2 ; 


usual 
‘ough jobbers or wholesalers” 
oducts a trawberry L, - ret | als ported on the coal tar color sit 
labeled nitation.’ ral « he uation in rth | ta, on the movement for the simplifica 
partments hi lopt he pe ca nd on the availability of the services of 
l rulings on thi ibjec e re t has ie: fa t 1 resentative of the association jy 
ice with Mr. Jones is 
’ Hickey's office Mr. Hickey in 
icers and members for the cordial 
| vear just ended 
1 preceding page 
that tl products mu lal “ht I I ng 1 1u Is were adopted 
tation.’ have argued tl 1 1 1oOu 
ood Officia : well as 
i" a 


Nave writtel Ss whic 


given on tl 


National Manufacturers of Soda 
ianks to the National C 1 
he Flavoring Extract Manufactur- 
S. to Mr. R. H. Bond, Chairman 
that the word ‘Imitation’ is not required, if the product 1s , 7 eagle the Flavoring | Extract 
labeled ‘artificially flavored anc red.” Other >anutacturers a to other Associations i 
i indirectly assisted us or co-operated with us 

in legislative matters and other vital 


mting our industry, 


rivet 


partment at Washington as well as to the ood Departments 
in several of the States. Some of the State Officials agreed 


plainly 
States insisted that ‘Imitation’ should hown on the label 
1f all these products in accordance with their understand- 
ing of the Federal ruling aving been in the midst of this 
particular controversy for more than a year, it seems to me ‘Resolved, That the sincere thanks of the National Manu- 
that a tendency is developing m to require the fa Soda Water Flavors be extended to the trade 
word ‘Imitation’ on these products an \ much doubt 1 he publicity given to our work during the past 
that we will be able top tl n rent year ; for the splendid manner in which all of the trade 

. | yperated with us in giving publicity to in- 


ut by us relative to objectionable legislation 
matters, which could not have been 


the aid of the trade press; and bh 


isk the same co-operation 


rs during the comimeg vear 


LEE HEADS THE AMERICAN BOTTLERS AMERICAN SPICE TRADE MEETS 


The fth annual conventi f the ne in Bottlers \ friendly message from Herbert Hoover, Secretary 


Beverages i rovid ; ; ber ommerce, marked the opening of the meeting of the Spice 


the American Spice Trade Associatiot 
Congress Hotel, Chicago 
zress of the section 
by local 1 ‘ ar ind extens1 | ous under 1 ade | George H. Carter, 


all section { : \ Cl ted an het rm mal bo n, are ! | tv, secretary, New York City 
members ft reign = land | pa rshi ne subj repor on and discussed in detail 
represents : Oo stems, simplification of packages and the ad- 
Trade problem liscu it | h and Pr ul ade in arbitration in the trade 
sucNanan, \ . ee, addressed tl 1 ol lark i det f the association, mi 
vention upon ] WOT Na Bh ly I add ! tl \ ) t1 ick bodies nd co-operatior 
wherein the va bran h a B. hi stal red aintaining then | said the spice trade would 
scholarshy the stu attet nnect It! I hi thout tl eadyving and_ stabilizing power Ol 
bonated be 2 ( nt 1 tigatior the associat 1 has proved its value during the post- 
hat are being ade an | n é lag 1 un m The qualities of many grades 
deterioration, general imprevement and t onditions les ha heen greatly improved by the use of the 
He told of the manutacturing pro x ‘ting frui . i ( ' f the association in ureing and securing 
ups and ir influences an I n ch y and shipping 
Sidney Lee, f Birmingham, 1, Was | icol I of tl } : & Spice Co., Cincinnati 
president he other ofhcers were elected as foll add 1 i ! yr ad the red pepper industry 
president. C. b. Chesterman. of Sioux a reasure! : 
I. M. Ohe der, of Baltimore, Md tary, Junior Among t ubjects on the program: “Simolifer 
Owens, of Washington, 1D. ( members cutl om Spice Ce rs,’ ort of Standards Committee, George 
mittee (for two yv Ww . of n lrancise M. Armor. MeCormick & Co. Inc. Baltimore; “Price 
Cal.; Carl A ( I l. Va.; Hor oO! Competition vs. Salesmanship.” Wilbur S. Hopkins, the 
Providence, and illiam Williams, of Al ; olburn Co., Philadelphia 
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— 


final 
pro- 


rmits 
tion 
two 
| for 
cture 
1 the 
t our 


Inder 


Mr. Leon Givaudan and his nephew, 
son of Mr Xavier 
November 14, after what they termed a very enjoyable stay 
United States. They visited Westert 
cities, accompanied by Mr. Edward \ presi 
Lueders & Co., but the 


steamship 


Givaudan, sai 


in the some of the 


Wille hi, Vik 


dent of George limited tim 


stay in this country made it impossible for the 


Soda 
Con- 
actur- 
“irman 
xtract 
s who 
ith us 
- vital 


Manu- 
- trade 
€ past 
» trade 
to in- 
slation F 
e heen 
and bh 


J. Luepers, Leon Givaupvnx, GeorGe LuUepEeRS, NAVIER 


their trip to as many cities as they would have liked to de 
They left New York very favorably impressed with the 
i America, and looking 


forward to a great extension and enlargement of their 


m the oo : Sane 
general condition of their interests in 

busi 

ness so ably handled by the agents, George Lueders & Co 


1 


Some of their Sundays in America they passed at the hom 


of Mr. Lueders in Summit and their stay was concluded by 


an enjoyable luncheon at the Bankers’ Club, at which 


Emile Utard, general agent in the United States for Ed 


Pinaud, of Paris, Senator Herriot, 


League ub, New 


visiting Unite 


recently entertained 
Mayor of Lyon, France, at the 
York City. 


States and at his farewell dinner at the 


Union 


Senator Herriot had been 
club promised his 
full support for the forthcoming French Exposition to be 


held in this city 


tion 1 
0 


A 
| revert 
wer Ol 
he post- 

grades 
» of the 


Francis H. Sloan, president of Dodge & Olcott, 87 Ful- 
ton street, New York City, 
birthday November 7 


celebrated his seventy-second 


securing 


neinnat! 


awed Master Products Co., Los 
industry 


\ngeles, Cal., has taken ove 
well as 
the liabilities of the California Master Products Corp., ac 


cording to an announcement by F. A 


» 4 : . 
the business, plants, mines and all other assets, as 
implified 
George 
“Price 


the \, 


Kaufman, vice-presi- 


dent and general manager. The personnel of the operating 
officials continues to be the same 


expressed 


rm of George 
two houses, as Mr. Givaudan 


close nor more cordial than 


t 


at the present 


The snapshot group on the left photogr last 


rks, Pu, CHALEYER, ANDRE GIVAUDAN. 


reveals the host in the centet 


right and Navier 


George K. Lueders are sons of the 


with Leon Givaudan on his 


I Frederick J. 


host. In 


Givaudan on his other side 
| ueck Ts ind 


the group at the right, first is 


¥ ¥ Philip Chaleyer, special 
Switzer- 
\mer- 


& Co. 


representative of L. Givaudan & Co., of Geneva, 


land, who is making his headquarters with the firm’s 


ican and presentatives, George Lueders 


Next 


C. Speiden, president of Innis, Speiden & Co., this 


it. the Chamber of 


city, was reg \merican 


Commerce in lrance, 32 rue Taitbout, Paris 
secretary of the company, has fully re- 


col I 


( Leith Sp idén 


covered from the effects of a severe 


New October 
dividend of 50 cents a 
to stock- 


Rumors circulated in Wall 


Directors of \ ivaudou, Ine., York, on 


‘ ' 4 
29 declared the regular quarterly 


the capital stock, payable December 15, 


December l 


share on 


holders of record 


Street previously had it that the directors would reduce 


1 


or pass the dividend 


makers of “Perfect” 


\ ork, 
are using half-page space 


Daggett & Ramsdell, New 


old cream and toilet preparations, 
appeal is not s lely professional, 


in nursing journals The 


but is based on cleanliness and personal health. 
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Morana 


Toronto, Ontario, 


Limited, 42 Wellingtor 

incorporated under the laws 
of the province of Ontario with a capital of $100,000, ‘will 
} 


be the exclusive distributors in the Dominion of Canada for 


December 1, 


Beginning 


street, East, 


all of the products manufactured and sold by Morana In- 
York. 


which has 


Canadian Essen- 
sold the Morana 
by Morana 


personnel of the 


corporated, « f New The assets of 
tial Oils 


products in 


Limited, heretofore 


have been 
also 


first-named corporation J Ik 


Canada, purchased 


Limited, which has taken over the 


Ferrell, formerly vice-presi- 


( ils 


Essential Limited, has been elected 


Canadian 
Morana 
on the Canadian trade 
Morana 
trade the 


dent of 


Limited and will, as heretofore, call 
Through its affiliation with Morana 


enabled to 


secretary ol 
will be render 
high 


associated with Morana products in the United States. 


Incorporated, Limited 


the Canadian sam type of service that is 


Federal Products Co. has purchased the plant of the New 
Alcohol Co., located at W estwego, LA, 
on the Mississippi River. 


Orleans Industrial 


George F. Dieterle, president of 


the Cincinnati concern, in making this announcement said 


that the acquisition of the New Orleans plant would in no 
way affect operations of the plant at Carthage, which will 
continue to manufacture grain alcohol and finer-grade spirits 
required in hospitals and in the manufacturing of medicines, 
flavoring extracts and perfumes. Edward H. Brinkman, 
vice-president of the Federal Products Co., will be manager 
of the New Orleans plant, the output of which will be used 
denatured alcohol for industrial 


exclusively for purposes 


and in the manufacture of motor fuel 


The Reich-Ash Corp., 
facturers of 


59 Reade street, New York, manu- 


rouge and powder compacts and many other 
cosmetic specialties have taken over the Cra-Loe Co. and on 
and after December 12 all business heretofore done by the 
Cra-Loe Co. will be transferred to the Reich-Ash Corp. 
[ president of the Cra-Loe Co., 
Reich-Ash Corp. The 


latter concern was established in 1899 and the principal 


Monroe Loeb, formerly 


will become sales manager of the 


interests in it are L. R. Reich, who has been connected 


with the drug sundry branch of the industry for twenty- 
five years, and Sidney Ash, one of the younger live wires 
in the industry. 

Mr. Loeb has 


tion industry 


toilet 
for many years and is well known through- 


been connected with the prepara- 


out the country. 


Jay H. Schmidt has entered the employ of the Remiller 
He is 
an alumnus of the University of Michigan from which he 
was graduated with the degree of chemical engineer. Fol- 
at the Uni 
versity of Montpellier, France, and spent considerable time 


Co., perfumers, New York City, as perfume chemist. 


lowing this he pursued postgraduate study 


in the Grasse district where he was able to acquire first 


materials. Subsequent 
Aubry 


which he joined the organization of the Remiller Co. Mr. 


hand information about = raw 


to this, he served as chemist for Sisters, Inc., after 
Schmidt is married and his favorite occupation is “listening 
in” over a radio in his home. 

Wilfred Rogers is associated with Mr. Schmidt and is in 
charge of production. Mr. 
Pratt Institute, Brooklyn, N. Y., 


with the of the Harral Soap Co., and V. 


Rogers was graduated from 
and has been connected 
organizations 


Vivaudou, Inc. 


H. F. McDermott, the 
& Company’s Canadian 


special representative 
New 
main oftice Ungerer’s ( 
at 54 Wellington street, 
where they maintain an office | 

their hig 


branch, has been in 
few days, visiting the 
tablishment is located 
extensive stock of 
fume materials at thi 

there. 

The ‘branch is in char: 

Mr. McDermott and Chas. D. Gri 
has been carried there for a few mo 
is greatly Canadian 


appreciated by buyers 


able to obtain ample supplies of aromatic materi 
European sources at short notice and without b 

i 1 high 
competitors in some branches of the perfume i 


Mr. McDermott 


a sound basis and slowly 


ized by the tariffs which handicap thei 


busines 
althoug! 


degree ot prosperity a 


reports Canadian 


as on improving 
has not enjoyed the same 
States during the last year 


Mr. and Mrs. Hoffman, of Philadelphia, have 
announced the heir daughter, Miss Elizabe 
Sidney Ash, of New York City, on Octol 
25. The happy couple are at home at 


New York. Mr 


Louis 
marriage of t 
Hoffman, to 
1038 Ocean avenue 
Brooklyn borough, Ash is a member 

the Reich-Ash Corporation, manufacturers of cosmetic 
and novelties, 59 Manhattan borough, New 
York. Numerous friends of Mr. Ash in the trade will j 


in congratulating 


Reade street, 


him upon his new partnership 


A. H 


the Oxzyn Co., 


vice-president and sales mana 
York City, sailed on the El 


well-earned rest Che 


Bergmann, 
New 


Cuba November 12 for a 


be entirely for pleasure and Mr. Bergmann plans 
before Thanksgiving. 


Schang Co., Inc 


of Lorscheidet 


Mrs 


November 3 from an extended 


Frederick Schang, 
ester, N. Y 
the Leviathan 
and the Continent. Mr, Schang was much interested 


accompanied by Schang, returned o1 


visit to Ger- 
many 
in trade developments abroad, although the trip was made 
primarily for pleasure purposes 

Richard M. Krause, New York City, announces the re- 
moval of his Western plant to 
at 429 West Superior street, Chicago, Ill 
equipment has been installed and the factory and 
The Chicag 


new and larger quarters 


New machinery 


and larger 


offices are well appointed in other respects 


plant started five years ago and since then, like 


New York parent, has enjoyed a wholesome growth 


Was 


New 


announcement on the 


American Can Co., York City, reproduces in an at- 


tractive front cover of this issue, an- 


other of its examples of artistry in lithographed contamers 


in addition to its announcement on advertising page 


Beautebox 
ha 


The box shown is a utility box designed by 
Inc., 120 West 42nd New York City, 


popularized this new type of box for many purposes int 


which 
street, which 


home 


York ( ity, 


evening, 


Employees of Coty, Inc., New held a danet 
at the Hotel November « 


At the conclusion light refreshments were served and an 


Pennsylvania Friday 


enjoyable time was had by all. 





erested 


; mad 


Nov! Mi 


—_—_ 


Me mticello, N. Y., 


their insert tween advertising pages 8 and 9 continue 


Synfleur 5 ific Laboratories, Inc 


discussions on raw materials. In 
addition to tl unber of specialties manufactured by the 


compat) 


Theodore K. Shipkoff, the perennially young man of the 
Bulgarian ott f rose industry, arrived in New York 
October $+ and will re 
main here until about De- 
cember 1. He is making 
headquarters it the 

of Shipkoff & Co., 

219 Pearl street, New 
York, where C. G. Euler 
is in charge of the Ameri 
can company’s affairs. Mr 
Shipkoff has been coming to 
the United States for mor 
than thirty years and he 
must have discovered the 
fountain of youth long ago 
in order to be able to pre- 
; 3 serve his youthful ardor, 
THeo. K. SHIPKOF! , . 
vigor and enthusiasm and 

point of view, for he is an incurable optimist filled witl 
ippreciation for the strides that have already been made in 
the American perfumery industry, and with keen confidence 


in the great progress yet to come 


Chester A. Smeltzer, of the Dodge & Olcott Co., is back 
in New York City after a thrilling experience in which he 
narrowly escaped with his life while on a visit to the firm’s 

vanilla bean curing stations 
in Mexico 


stormy season he made the 


Because of the 


trip between Vera Cruz and 
Papantla on horseback. The 
roads are mere trails, the 
rain was bountiful and_ all 
of the thirteen rivers that 
he had to ford were swollen 
and made menacing by the 
currents With him were 
Anselmo Pérez and Juan 
Otero, native guide. It was 
the Rio Maria de la Torre, 
between Papantla and Tlapa- 


Cnesten A. SMELTZER coyan, that nearly ended 


Mr. Smeltzer’s caréer. His 
two companions forded it successfully, but his own horse 
lost its footing and both mount and rider were swept down 
the current. The guide galloped along the bank and soon 
got a chance to lasso Mr. Smeltzer, hurling his lariat so 
skilfully that it caught him under the arms. Mr, Smeltzer 
was then dragged ashore in an almost exhausted condi 
tion, having been submerged several times as the animal 
floundered in the rushing stream. After he had recovered 
Mr. Smeltzer remarked: “My time has not yet arrived to 
seek the higher life; the Great Ruler has work yet for me 
to do.” He returned home via Havana 

Few folk in the trade appreciate the possibilities of peril 
to New Yorkers who visit the Mexico vanilla plantations. 
It was only last March that Ricardo Gémez, of 
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Gomez & Sloan, 


Irom < 
ton & Braidich, 


tunately changing 


The many 
M. Naet X ( 
manutlacturers 
grade aromatic 
ind basical perfu 
terials, represented 
America by 
Co., New York, wi 
interested in the accom- 
panying picture of his 
brother, Ilugo Virmenich, 
who is less well known 
here. 

Hugo Firmenich, who 
has a fine technical educa 
tion and is a skilled and 
gifted engineer, is super 
intendent and plant mat 
ager for M. Naef & Co.,, 
the uniformity ind excellence 
is due in no slight degre« 
the manufacturing processes. 
vith his brother and has 
of the burdens imposed 
the business of M Naet 


Julian W. Ly 


dent and d 


street, New York City, and 


irect 


the corporation, which has 
been taken over by Albert 

M. Wangler and lIvon 

Budd, is to be continued 

them. The name, however 

will be changed in accord- 

ance with an agreement by 

the company and Mr, Lyon, 

Mr. Lyon has engaged in 

business as a broker, pur 

chasing agent, commission 

merchant, importer and ex 

porter in drugs, chemicals, 

essential oils and_ special 

products on his own ac- 

; Juttan W. Lyon 
count, having opened his 
new office at 75 Fulton street, New York City, on N« 
vember 10. His announcement is on advertising page 95 


Albert M. Wangler, treasurer, and I. H. Budd, secre 
tary, have purchased the interests lulian W. Lyon in 
Julian W. Lyon & Co., Inc., 35 Fulton street, New York 

It has been announced that a new corporation is to be 
formed under the name of Wangler-Budd Co. to conduct 
as successors the operations of the corporation of Julian 
W. Lyon & Co. Inc f 


this new corporation were in course of arrangement at the 


Preparations for the formation of 


time this edition is going to press. Details will be an 


nounced in the next issue. 
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mcreasings 


PauL WATKINS 


( President 


market his 


found that 
ceeded ll 
stock his 
sumers, 
extensive advertising 


It 


chance of 


was then tha 


making a 


was to ring it direct 


ing a personal house-to-] 
willing 


until 


confidence, that he was 


home, asking for no pay 
remedy, and found it satisfac- 
This 
of the then unique “Time an 


Trial Plan,” 


followed by 


beginning 
dl 


been 


tory was the 


which has 


this 


company tor 


many yez and copied (with 


urs, 
success) by 
As 


another ¢ 


more or less 


many others time went 


on, one after ire- 


fully selected product 
idded to t 
the 
150 different products 


Mr Watkins’ 


selling the 


Was 


he line, 


until today 


company markets over 


ul 


meth 


trom WaZon, 


rect from Laboratory to Con- 


sumer,” ha itself a New WatTKINS Factory 
al d 
especially 


United State 


proved 


great valuable public 


the thinly populated sections of the 
nada \t tl 
Watkins’ dealers 


d summer, 


service, In 


s and ( 1e present time more than 


regular 
WW at- 


‘ural 


seven tl their 
rounds 


kins Man” 


Moreover, the 


wousal are making 


until “The 


id 


winter al rain and shine, 


has “institution” in almost every 


ecome an 


well 


j 
I 


demand spread to the 


lar: 


family city, as 


1 


as the rural homes; and a corps of city dealers has 


ounder 


BEING BuIL1 


recently been organized to take of this 


In i small, 
Winona, Minn 
R. Watki 


growth 


care 


1888 two-story, brick factory \ 


In 1894 a second building was | 


Co. Sin 


INI 


Was incorporated. 
and development the 


In Winona alone, 


is covered by the company’s tall, well-arranged, fact 


ot company 


phenomenal more than an entir 


uild- 
building 
I: xtensive | } 
the 


laboratories, and an offi 


} 


Ii¢ 


ings, plant, 


printing 


which astonis s all visitors by its beauty 


ir 


factory buildings have been erected by ompany at 


WATKINS, 


] 


FE. L. Kine 
( Vice-President ) 
numerous points, including Memphis, Tenn., Oakland, Cal, 
Winnipeg, Canada. The 


at Newark, N. J. 


and new Eastern factory, now 


building (illustrated herewith) and which 


will cost approximately $1,000,COO0 when completed, will be 


unequalled among factories of its kind for design, arrange- 
The 


and 


also maintains large 
at Kansas City, 


Montreal, 


ment, and equipment. company 


distributing warel sales offices 


Mo 
d1 


The products now include, in addition to a large number 


Uses 


Columbus, ©O., Hamilton, Ont., Vancouver 


al n Chicago and Boston 

of standard medicinal preparations, a complete assortment of 
and a large line of soaps, per- 
toilet artt- 


at 
ths 


flavoring extracts and spices, 
and other 
On 


in 


fumes, 


cles. account of 


variety manufacture, and 
the 


quired 


quantities re: 
the 


enormous 
to 
whole buildings are frequently 
to the 
article. 


supply trade, 
making of a 
The 
Soap- Making 


devoted 
single Spice- 
Grinding and 
Departments are most inter 
esting examples of this, with 
their highly specialized equip- 
and in charge 


ment, experts 





of each stage of manufacture. 
Hand-labor and handling costs 
have been reduced to a minl- 


\T Newark, N. J... mum by mechanical convey- 


ers and automatic packaging 
toilet 
The products o! 


machines, which also serve to protect fine articles, 


etc., from the touch of the human hand. 
1 
all 


standardized 


factories branches controlled, checked, and 
Control 
Among the toilet articles manufactured and_ distributed 
the the 


creams, talcum powder, face powders, rouge, 


and 
the 


are 


by central Laboratory 


by company are following: shaving cream, face 


toilet waters, 





t time 
beer 


’ block 


build- 


wilding 


brane] 


inv at 


, Gh 
now 
which 
will be 
Tange- 
» large 
; City, 


“ouver, 


1umber 
lent of 
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t arti- 
f this 
e, and 
es re 
trade, 
juent]) 
r of a 
Spice- 
Making 
inter- 
;, with 
equip- 
charge 
acture. 
o costs 
. mini- 
onvey- 
kaging 
rticles, 
icts of 


1, and 


° 4 
riwuted 


1, face 


waters, 
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perfumes, hair tonic, tooth paste, cocoanut shampoo, 
1 
mouth-wash 


th brushes, ete 


R. Watkins Co. is one of the 


Needless 


largest consumers in the United States of the raw ma- 


terials which entet into the products just mentioned, while 
the quantity of bottles, cans, and other containers used at 
Watkins dealers in all 


parts of the United States and Canada are 


nually reaches an enormous t tal 


supplied witl 


idvertising matter prepared in the company’s vreat print 


ing plant at Winona, the annual output of which is at the 
rate of two pieces of printed matter for each man, womat 


and child in America 


A Composite Bird’s-eye View of the Buildings 





THe WatTKINS PLANTS Form A VERITABLE MANUFACTI 


Paul Watkins, president of the J. R. Watkins Co., of 
New York and Winona, Minn., accompanied by Mrs. Wat 
kins, returned on the Aquitania, November 9, from an ex 
tended trip abroad. The party left for Europe July 28, and 
in addition to Mr. and Mrs. Watkins there were their 
daughter, Miss Florence Watkins, and Miss Helen Hood, a 
classmate of Miss Watkins in the Emma Willard School 
at Troy, N. Y. The young ladies left Europe a month 
advance of Mr. and Mrs. Watkins so as to be present at 
the opening of school 

Mr. Watkins reported a most enjoyable trip, which 
cluded visits to Norway, Sweden, Denmark, Germany, Hol 
land Three weeks 
Florence and 
Watkins, who 


land, Switzerland, Italy, France and Eng 
were spent in Paris; one week each in Rome, 
Venice, and in all of these art centers Mr 

is a connoisseur, added to his collections of paintings and 


objects of art. 


1 
| 


Among the principal art objects brought 
ae 

back were some old Dutch masters and some fine specimens 
ot the Barbizon group of painters and of other modern 


Fre neh Schools 


With 


ciated curr 


heless Mr 


Importance 


of the J. R. Watkins Co., of Winona, Minn. 


: | 


Be SS==2) 


Be SEZS2\ 
ae Seeee) 
BS SEeezel 








RING City CoveERING Many Acres or FLoor SPACE. 


V. Vivaudou, president of \ 
in reply to rumors that Vivaudou will suffer from loss of 


the Mineralava agency, 


Vivaudou, Inc., New York, 


recently said that the gross business 


1 


in the first ten months of this year was $5,750,000, of which 


Mineralava contribut $540,000. Vivaudou has been con- 


sidering GIVING \linet llava agency, because it can 


handle other 1O1 pt abl ines with its sales toree 
Giross sales ¢ were $4,500,000, ot which 


Mineralava contributed $500,000 Thus, sales of Vivau 


dou’s products nereased, while Mineralava sales have 


remained nearly stationar Profits for the first ten months 
of this year ar $770,000, including commissions on 


Mineralava approxim $100,000. Final earnings for 


this year are ¢ » approximate $900,009, against divi 


$600,000. Vivaudou has several new 


dend requirem 
lines in view which are expected to be more 


pro table than 


Carl | Gi. Mever, 


was clected president of tl Louis 


Mevet bros., 


dvertising Club. 


druggists, 
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Swan of 
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unt 
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Chiris Co., 
anniversary 
was made 
a Hamilton 
watch was 
ina circle 
“1898-1923” 

at the 


.. Bush 


uncheon of de- 


the early 


addition to the 


Mr. Swat 
he young 


+} 


a gatner 


diamond and 


1 behalf of 


mpany ictober 


company 


is Dus 
throug! 


spar 


1 


( 


was then 
ness career 


Successive 


time for 


time came Tor 


yr essential 


reputation Tor 


lor an essen 


Mr. Swan 
the: com 


Delawanna, 


New York 


the company 


Mr. Swan 


Chiris ¢ 
20 o1 


Hackensack, N. J., 

their friends on the 

Harriet Willis Brohel, Friday, 
Mr and Mrs Joseph 


senor, has 


been con- 


i many vears and 1s 


American Manufacturers of 


] 


esident of Capes-Viscose, Inc 


ork City, 


attractive 


) 22 
2 and 33 


; 


Perpinyl Acetate 
described. Market 


iervil 


given 


le, and 


ire 900 shares 


$1,000 


Dennis 


F 
Waltham, 


of Class B 
Crowley 


treasurer ; 





Francis J. Lynch, manager of t 


Bloomtield, N. J., will be glad t 


marriage to Miss Roberta Arnold at the Commu 
Park avenue and 34th street, New York City 
vember 11, by the Rev. Dr. John H. Holmes 
present being fe itured in John Golden’ 
eed,” now at the Little Theater, New York Cit 


is playing to capacity houses. Sh« 


S at 


stage for tl of her present 


Was a Ca} 


luring the war 


f the California camp t was while 


he met Miss Arn . who is a native of the 


VICE president ind general Mal 


Machine Co., New York City. w 


; th 


sales fe le company, is an alumnus of ( 
lumbia niversit nd the Industrial Extensiot 
ind takes an active interest in the affairs of the \ mericar 
Society Mechanical and the Society of Industrial | 


hich he is a member 


gineers 


rge Grunberg, president of the 


., New York City, and Richard Jorgensen, secreta 


urned on the Orduna, November 12, from a three and oy 
] 


half months’ business tour abroad Visits were made ¢ 
England, Holland, Czecho-Slovakia and Germany. In F; 
land they found considerable unemployment, but Holland 
Czecho-Slovakia gave indications of much prosperity, 
high prices generally prevailing Conditions in Germa: 
they said, were sad; for, although most of the factories ar 
operating and the people are busy, there is not enough com 
pensation for the workers to enable them to buy bread. Al 
ready the population has gotten away from accepting marks 
in compensation for services and transactions are carried | 
in dollars or pounds. In many cases, large factories were 
shut down on account of the high taxation. An interesting 
feature was a trip to the Ruhr, and they were also in Dres 
den, Berlin and Hamburg at the time of the riots. These 
riots were caused, they said, by the people breaking the wit 
dows of the hakeshops, groceries and other stores to get 
food, because the population, particularly the working 
classes, are undernourished and the compensation for work 


oes not enable them to buy adequate sustenancs 


1 
I 


W hile abroad they contracted for t 


le output of several 
large factories manufacturing chemical glassware and per- 
fumers’ bottles \ number of new ideas, particularly in 
atomizers and perfume vials, were brought over by Mr 


Grunberg and will be d to the trade in the near future 


It is also announced that some new desig Y perfume vials 


1 1 
} 


have been created. To facilitate deliveries from abroad, the 
ompany has opened a purchasing and shipping office at 
Kinkaufsbiro, Arnstadt, Germany, in charg r Messrs 
Georg Meverstein and Walter Banz. | 


made to America under difficulties, as on accou 
was impossible to sail from the port of Hambt 
necessary to take a special train to Rotterdam, 
vessel sailed The return trip was mad 
ut further in nt at hey re greeted at the pier 
I’rederick Freess, treasurer of the company, who was 
charge of the New ) tic i hi asso 
abroad 


Mr. Grunberg brought back with him samples ot 
painting and decorating done in the factories ibroad Ww 
supply his firm, Perfume vials and ottles als 


decorated 
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le win- 
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arly in 
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Adolph Kaufmann, general manager of the 


L’Allondon S. A., La 
York on a second visit to the United 


Prof. Dr 
Usines de 
land, arrived in New 


Plaine-Geneva, Switzer- 


States November 9 and will remain here about a month, con- 


American representatives, J. E. Docken- 


Broad street, New York. In 


ferring with his 
dorff & Co., 20 company 
a business trip 


Milwaukee and St. Louis. Mr. 


Dockendorff, head of the 
ee en 


- latter firm, and who is now 
y in Europe, is expected t 


return here about Decem- 


with members of their staff he will make 


hic 
is Unicago, 


er 1. 

The photograph shown be- 
low is that of the 
it La 


plant 
Plaine on the River 


Rhone, about nine miles 
from Geneva, where it was 
1919. 


Dr. Kaufmann is a man 
of high 


established in about 
scientific standing 
and commercial _ training, 
an unusual combination, and 
has made a thorough study 


Dr. ApoLPH KAUFMANN 


of European conditions as 


well as grasping quickly the economic situation in this 
country. In an interview with The Editor he said in part: 
“The situation of the synthetic perfume market has been 
both by the 


tariff and by the 


influenced this year operation of the new 


American customs occupation of the 


Ruhr. The two happenings have had the same effect, first 


of all in stiffening the prices and then in bringing about a 


S 


L’ ALLoNDON PLANT AT La PLAINE-GENEVA, SWITZERLAND 


decided rise in all these products. A perfumery survey 


of the situation shows that this upward movement is still 
on, 

“The circumstance that the American customs tariff has 
placed natural essences on the free list has caused products 
such as oils of citronella, lavender, etc., to be purchased 
by America on such a large scale that producers were 
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easily able to impose their prices. On the other hand the 


sale of the active principles obtained from these same oils, 


such as geraniol. and acetate of linalyl, which are liable 


to a 45 per cent ad valorem duty, has given way to a 


corresponding extent. Under such circumstances the price 


of the latter has not been able to follow the upward course 


of the prices of the oils and in many cases the prices of 


these active principles are decidedly below their actual in- 


trinsic value These circumstances have created an ab- 


normal situation, at least in Europe, where acetate of linalyl, 


for instance, is even at the present time (in spite of the 


recent rise in the price of the rosewood oil) sold at a price 


1 


helow the price quoted for lavender, whose content of acetate 


of linalyl hardly reaches 40 per cent 


“The occupation of the Ruhr, which was decidedly in- 


fluencing the market for the raw materials used in the 


manufacture of synthetic products derived from tar, has 


brought about a general rise in this line of products, in 


particular in the benzyl derivates 
labor market 


“Furthermore the present situation of the 
I 


in Germany and the political and economic organization 
of that country are bound to bring for the time being and 
German fac- 


for a long time to come the operation of 


tories, hitherto so powerful, to a standstill and since their 
enormous output cannot be made up at once by the output 


f other countries it would not be surprising if scarcity 
were to prevail within a short time. Germany, while pre- 
serving all her tremendous commercial organization, is 


unable, at least for the time being, to meet the require- 


ments of the international market and from a former sup- 
plier she has become a customer. 

“There is no doubt that the American industry of syn- 
thetic products is bound to profit largely from these two 


‘ircumstances which make for its development and ex- 


pansion.” 


Jean Fabre, of Etablissements Justin Dupont S. A., Ar- 
genteuil (S. & O.), 
November 14 
months’ visit to Justin Du 
New York. In 


company with George Silver, 


France, sailed for home on the Paris, 
after a two 


pont, Inc., 


2 S ’ 
vice-president and general 
manager of the American 
corporation, he called on 


many friends in the trade 
and during a 


office was kind 


visit to our 
enough to 
phe to 


pose for the repro- 


duced herewith. 


Friends of Hugh Beeson of 
the sales department of 
American Can Co, New 
York, will be glad to learn 
that he is making good 
progress toward restoration 
to health at Loomis, Sulli- 
van County, New York. Mr. 
Beeson won one fight of this 
kind several years ago and 
it is to be regretted that he has had this setback, but he 
hopes soon to be back again at his desk in excellent shape 


for active service. 


Jean Fasre (on Right) 
and GrorGE SILVER 





















































































Freres, 


Novem- 


Bertrand 


Aquitank 








b 13 ll pleased with his annual trip to the States 
In company with P. R. Dreyer, American representative, 
he toured the Middle-West Canada and the Kast, and 
was vell pleased with results Chere were many 
pportunities to play golf during the trip; and both turned 
nm ¢ S< es 

| ( ‘ I pleasure I resenting t \ 
~ el | tr 1 Freres nd P R 
Dreyer t n automobile in apprecia 
tion of Mr ts in reaching a high turn- 
over! 1 1s ich while t divulged t 
us W pleasing to the rm and 
1DOVE \ \ the three thougl! ould be reached 
during ‘ st nine months 

On the of his departure Mr. Schlienger expressed his 
thanks to the trade for the hearty welcome accorded him 
eve place isited 

| ts beautiful lithographed insert between advertising 
pag 64 and 65 the Rossville Co., Lawrenceburg, Ind., 
carries on the theme of the wonderfully interesting series 
of the Spirit of the Nation with a striking illustration ot 
Custer’s Last Stand” at Little Big Horn River, Mont 

abeth N Bus will soon celebrate its 





lanoline in 


1918. In 


it began 


pidly and 


manutacturing 


incorporated in 


Was 











the last decade t company has risen from a very humble 
concern into one doing business all over t 
and occupying t whole of its factory and 
with ample railroad sidings, at 75-77 West 
Elizabeth, N. J The enigmat euy ‘ 
refers to Mess sopf and ttan, member 
Arthur B. Bop s president ind t sure ind is it harge 
of manutact g and sales work. M sopf has be yn 
nected wit ] ind grease yuUSINESS the last thirty 
two years, during which time he S 1 eputat 
as a autl t V | greases Vink S e of the 
gest re S the United States he company’s an- 
nouncem« uppears on advertising page 79 
I \. Schwannecke, who bee cte with the 
cosmetic industt for many years is established a cor- 
poratio! I \ Schwannecke Inc., with headquarters it 


114-116 West 42nd 


Interesting discussions on the numerous products offered 





by Mi rana, Inc 118 East 27tl street New York City 
manufactured by their various principals abroad as well as 
those of their own manufacture, are featured in the attrac- 


tively printed 8-page insert of the between ad 


[ company 


vertising pages 16 and 17. 


Mc Kenna Brass & Mfg. Co.. 
facturers of 


Inc., Pittsburgh, Pa., manu 


automatic filling apparatus, have established a 


at 483 Whitehall At- 


to take care of their expanding business in the 


branch office and warehouse street, 


lanta, Ga., 
South. Walter S. Jones, who has represented the company 


in the South for four years, is in charge. 
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Morel, 
sailed for 


one of the partners of Lautier 


October 24 « the 


Francois 


Grasse, France, France 
Shortly 


manager of the 


the Camille Bor 


Mr. Morel a 


had just rrived 


after steamer pulled out 


sent 


American branch, 


gram, conveying the information that 


ible from Grasse, that Madame Morel had g irth ¢ 
a daughter on the 24th His homeward trip w theref 
filled with joy despite any possible bad weat 

Ungerer X& Co., New York, have ssued a © to the 
trade against a product sold under the name Oil Ylang 
Ylang Siegert, which is an imitation of th il a 
bears counterteit labels, accordi g to the cement 
Ungerer & Co., as sole agents in this country ! he ge 
article, propose to protect their rights, as well as the 


who 


proposes to 





thie pertumery manutacturing business In \ 
Was a rece caller on the essential o1l trade in New York 


QD 


He arrived here on the steamship Parts on October 20 


spent a tew days in the metropolis betore leaving for t 
West Mi Talabot, who plans put outa e ot toil 
preparations, as well as perfumery, will be located at 1517 


Tyler street, San Diego, Cal 


Philadelphia Journal of Cor 


history of Harriet Hubbard 


erce 


\ye ¥. 


prints an interestit 





Inc., manufacturer ot 


toilet preparations, New York City. The article tells 
how Harriet Hubbard Ayer saw an opportunity thirty- 
five years ago to go into the toiletry field and founded 
the firm which bears her name. The constantly in- 


creasing demand for the Ayer products, the writer 


sets 


forth, has built a great enterprise out of a modest 


beginning. The late Vincent B. Thomas developed this 
great business and it is now conducted by his widow, Mrs 
Lillian B. Thomas, one of the industry’s most capable 
members 

Willis H. Booth,:of the Sierra Tale Co., and vice- 
president of the Guaranty Trust Co., of New York, 


Vauretan 


who also is president of the 


sailed on a Paris on the t on October 


3) Mr 


tional 


j 
} 


trip to 
Booth, 


Chamber of ( 


Interna- 


ommerce, went abroad to arrange 


for ¢ 
or 1 


1@ special conference of delegates from thirty-eight 
nations regarding the proposed plan of reparations ad- 


vocated by Secretary of State Hughes. 


es 


returned recently from 


Lamoureux, of the Trading Co., New York, 
i trip through the Middle West and 


Canada He declares that buyers are not stocking ahead 


Belgian 


owing to the 


drop in the near 


igh prices now quoted, but if prices do not 
future, the buyers will be compelled t 
enter the market heavily to get supplies that they will re- 


quire 


McKesson & New York, after December 


1 will discontinue the sale of patent medicines of other pro- 


Robbins, Inc.., 


ducers and will concentrate on the sale of drugs and chemi- 


cal goods of their own manufacture. 


DuBois Soap Co., of Cincinnati, Ohio, has increased 1ts 


capital stock from $10,000 to $50,000. 


\ 
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Maurice Levy, 120-122 West 4lst street, New York, re- 
turned October 20 on the Paris from a two months’ trip 
to France \t his powder puff factory in New Rochelle 
there are now employed over one hundred persons and the 


photograph we show herewith was taken during the late 





summer in connection with the twentieth anniversary of 


the founding of the business, For some time Mr. Levy has 


Gross & Co., 


business in Cali 


W. A. Sherry, formerly of George W 
New York, but for the last three years in 
fornia, in the Jennings-Sherry Co., was a recent visitot 
in town. He announced that he intended to manufacture 
flavoring extracts in Los Angeles 

The two gentlemen who posed as shown in the accompany- 
ing illustration on a recent visit to our office, are well 

known in the paper 
box industry. They 
are Ferdinand Bue- 
dingen, head of the 
firm that bears his 
name in Rochester, 
N. Y., and his son W. 
John Buedingen, who 
represents the com- 
pany in the metro- 
politan district. 

Ferdinand Buedin- 
gen was associated 
with the initial Bue- 
dingen ente rprise es- 
tablished in Rochester 
by his father who died 
a few years ago; he 
has been continuously 
in the paper box 
business and reports 
trade conditions as 


satisfactory. The 





name of Buedingen is 
an old one in the 


FERDINAND BUEDINGEN and Son, 
W. JoHN BUEDINGEN 


paper box industry 

and our friends in the 
picture have done a great deal to uphold the reputation of 
what might be called almost a “hall mark.” 


J. W. Kobi & Co., manufacturers of toilet goods, Seattle, 
Wash., are erecting a new factory at Lane street and 
Rainier boulevard, to cost $30,000. It will be equipped 
with all needful modern appliances and a dining room and 


other conveniences will be given to the employees. 











been weaving his own plush and he advises us that he 


will shortly add a dyeing department to be 





installed in a new plant for which plans have already been 


drawn. The firm also will manufacture their own paper 
boxes and do their own incidental printing, as their output 
has grown to such a point as to make it advisable to control 
this brancl e business 

Paris Toilet Co., Paris, Tenn., manufacturer of Golden 
Peacock preparations, has enlarged its factory and invaded 
the New York City market, Charles Sofge, general man- 
ager, having made a trip here for the purpose \n ad- 
vertising campaign also is in progress 


Newell H. Neidlinger 


famous football vict 


proved t be a star ina 








ry when the mighty Yale team de- 
feated Princeton on the afternoon 
of November 17 before 76,000 
spectators in the Yale Bow 
New Haven, Conn. 

Neidlinger 


touchdown in the third period and 


scored the second 


the third and final touchdown 
the game in the fourth perio 
The nal score was 27 to 0 and 


the victory brought forth man 


columns of comment from _ the 
sport writers in the metropolitan 


all of whom spok 


newspapc 7S, 
highly of Neidlinger’s work 
In the Princeto1 


Neidlinger 


he established last year and has s¢ 


victory, “Flash’ 


1 


upheld the reputation 


well maintained this year, particu- 
larly in the Army game on No 
vember 10. 

He is the youngest son of George 


H. Neidlinger, president of the 





Peerless Tube Co., of Bloomfield, 


sic Fi \nother son, Lloyd K N. H. 


NEIDLINGER 


(“Pudge”) Neidlinger, also is an 
expert at football, having distinguished himself as Dart- 
mouth’s left tackle in last season’s games 


> 


R. F. Kinney & Associates is the name of a new organi- 
zation with offices at 255 Greenwich street, New York City, 
specializing in new ideas in embossed seals, labels, displays, 
booklets and stationery. Ferdinand Roth, a printer of many 
years experience and Digby W. Chandler are associated in 
the enterprise. Mr. Chandler, the artist for the organiza- 


tion, captured first and second prizes at a recent exhibition. 
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Col, William Cooper Procter, at the recent annual meet- 
Procter & 


statement: 


Gamble Co., in Cincinnati, made the 


“We have 
stock dividend, and ] 


ing of the 


following received inquiries as to 


continuance of 4 per cent assume 


the inquiries have been so general because present authorized 


issue of common is about exhausted. No action can be 


taken toward further increasing common until present au- 


thorized issue has been exhausted. 


“It is impossible for the management to announce a rate 


} 


of dividend or plan of dividend to be continued into the 


indefinite future. It always has been the disposition to pay 
liberal dividends and this will be continued to such extent 
as consistent with welfare and earning capacity. In justice 


to stockholders every effort should be made to avoid any 


sudden change in either rate or character of dividend on 
the common, and I see no reason why there should be any 
change at present in the dividend plan which has prevailed 
the past ten years. 

must be dependent on the 
declared. At 


position in the 


each 


status at the 


“Dividends paid year 


company’s time present the 


company’s organization and industry are 


stronger than they have ‘ever been. I have the greatest 


confidence in the company’s future and believe its natural 
growth will result in a steady increase in earning power.” 
Owen Witham, H. B. Hosford and H. S. 
added to the board to represent employees. 
The Procter & Gamble Co. has obtained a judgment for 
$10,152.71 Hickenlooper in the United 
States Charles M. Dean, Internal 
That amount, the court ruled, was col 


Martin were 


from Judge Smith 
District Court against 
Revenue Collector 
lected illegally by the defendant as documentary taxes from 


the plaintiff April 3, 1923. 


Mig. Co., 


between advertising pages 76 and 77 an 


The Stanley 


attractive insert 


Dayton, Ohio, reproduces in its 
actual metal seal which is shown on a cream jar. On the 
reverse side, a complete list of the company’s representatives 


is given. 


Hard- 


at his home at 559 


The New York Herald 


ham, 


reports that William L. J. 
who fired a shot into his head 
Highland avenue, Newark, N. J., 
worry over the bankruptcy of the Philo Hay Co., of whic 
Newark City 


1 long period of 


h 


after 
he was president, died next day in the 
Hospital. 

agents seized the rec- 


Early in 1922 Federal prohibition 


ords of the company, following a charge of improper 
The loss of the records was followed 
1922, and the 
sale of the company’s assets the next month on court order 
to William R. Warner & Co., Inc 

Mr. Hardham and two aunts assumed responsibility for 


Philo Hay Co. and the two aunts, but 


handling of alcohol. 


by the appointment of a receiver June 20, 


several notes of the 


not Mr. Hardham, were sued recently to compel payment 
of the notes. Besides his wife Mr. Hardham is survived 
by four children, two boys and two girls. He was prom- 





inent socially in the Forest Hill section of Newark and had 
long been in the toilet preparations and patent medicine 


industry. 


Kolynos Co., manufacturer of dentrifices, New Haven, 
has sent a warning to the trade that quantities of its goods 
intended for export have been stolen and dumped on the 
market in this city at suspiciously low prices. The co-opera- 


tion ef the trade in refusing these stolen goods is asked. 
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es 


\ newspaper advertising campaign which J. Eavenson & 
Sons, Camden, N. J., has been conducting since last March 
in Philadelphia and vicinity, on Jesco skin health soap, has 
proved very successful, according to E. W. Bartram, sales 
He adds that the 


company plans to extend this campaign considerably within 


manager of the toilet soap department. 


the next twelve months. 


Attention is called to the attractive insert in c lors of 
Rochester, N. Y. 


advertising pages 124 and 125 of this issue. 


the Alderman-Fairchild Co., between 
On the obverse 
side the copy emphasizes the service of its designing de- 
reverse side an 


partment and on the illustration of its 


factory is shown. 


Some business troubles since our October issue 
ie R. Rose Beauty 
= 


on October 27 


Products Corp., New Haven, Conn, 
filed a voluntary bankruptcy petition, with 


liabilities given as $3,826 and assets of $1,027. 


Sanitary Toilet Co., Inc., manufacturer of sanitary toilet 
preparations, 74 Dey street, New York, made an assign- 
ment November 7 to John H. Birss of 347 Fifth avenue. 
Henry C. Martin is secretary of the company, which was 


incorporated in 1911, 

\ssets of the Exclusive Metal Products Corp., 
New 
receiver’s sale November 1. 


461 West 
York City, brought about $3,000 at the 
At the sale $1,000 was realized 


and the machinery and 


Broadway, 


on raw materials: ixtures were 


being held by Joseph A, 
An examination under section 21A of the bank- 


mortgaged, the chattel mortgage 
Goldstein. 
The officers of the bank- 
Morrison, president; Jacob 


ruptcy law was held November 21. 
rupt company are: Simon T. 


Weinberg, vice-president; Joseph A. Goldstein, treasurer, 


and Benjamin B. Deitel, secretary. Among the creditors 
were: V. E. Meadows, Chicago, Ill., with a claim of $5,939 
for salary and commission; the Royal Mirror Co., New 
York City; Seldner & Enequist, and the Atlas Die & 


Machine Co. 

Kline & Philadel- 
phia, will hold their annual convention December 26. 
will be 


Salesmen of the Smith, French Co., 
There 
a banquet on the following evening. 


Ltd.., 


celebrated the 


ae 


Orleans, 


Lyons & Co., wholesale druggists, New 


recently fifty-seventh anniversary 


of its founding, with I. L. Lyons, the founder, still at the 
head of the business. Other officers of the company are 
as follows: 
Phillips ; 


H. Lyons. 


Vice-president and general manager, John W. 


secretary, Luciene E, Lyons; treasurer, Theodore 


More than 200 designs were submitted in the recent 
Miss 
Parfumerie, 2 Newbury 


open competition for designs for labels held by 


Elizabeth Ellsworth in her 


street, Boston, Mass. The designs were for a label 
for a perfume and toilet goods container. The $50 
cash prize was awarded to Miss Edith Grimmels, of 
Pratt Institute, Brooklyn, residing at 134 Reynolds 


place, South Orange, N. J. Her design included various 


color combinations. 

Everett-Gould, Inc., New York, importer of Gabilla per- 
fume, a French ‘specialty, is running a campaign on that 
product in the rotogravure section of several metropolitan 
newspapers. The account is handled by the Wallerstein- 
Sharton Co., Inc., advertising agency, also of New York. 
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NEW INCORPORATIONS 
Amer it Toilet Preparations Co. of New York, Man- 
hattan Borough, New York City, $5,CO00 capital stock, has 
been inc \. G. and C. K. Williams, E, J. Geb- 
hardt; attorney, H. Hartman, 714 West 179th street. 
Karl Voss Corp., Long Island City, Queens Borough, 


rporated by 


New York, merchandise; 500 shares preferred stock, $100 
each; 500 common, no par value, has been incorporated 1 
K. and D. H. Voss, R. Vaugh; attorneys, Ulman & Hunt- 
ing, 475 5th avenue. 

F, A. Schwannecke, Manhattan Borough, New York City, 
$20,000 capital stock, has been incorporated by F. A. Schwen- 
necke, C. ( Lesinsky, 291 Broad- 
way. 

Schwerner Co., Manhattan Borough, New York City, hair 


onovitz; attorney, A. R. 


dressers’ supplies, $20,000 capital stock, has been incorpo- 
rated by H. Schwerner, E. E. 
Collins & Buchter, 66 Broadway. 

John F. Dudley & Co., manufacture toilet articles, $100,- 
000, has been incorporated in Delaware by John F, Dudley, 
Henry Zebtgraf, Mary E. Albertina, Hoboken, N. J. 

Sanit-Ti-Products Co., toilet preparations, $100,000 capi- 


Barzilay, C. Bloch; attorneys, 
Schreiber, 


tal stock, has been incorporated in Delaware by M. L. Lindy, 
G. A. Glassman, C. Cohen, New York. 

Peri Petra, Wilmington, Del., toilet preparations, $100,000, 
has been incorporated in Delaware for clients ‘by the Cor- 
poration Trust Co. of America. 

Tru-Fast Mfg. Co., Manhattan Borough, New York City, 
make hair tonic, $1,000 capital stock, has been incorporated 
by G. and A. Gyllstrom, W. C. Munson; attorney, T. H. 
Smith, 199 Broadway. 

Hollywood Toilette Manhattan 


New York City, $3,000 capital stock, has been incorporated 
3 I I 


Preparations, Borough, 
by T. J. Cunningham, J. H. Duncan; attorney, T. H. Keogh, 
27 William street. 

H-K Trading Co., Manhattan Borough, New York City, 
make toilet articles, 150 shares preterred stock, $100 each; 
150 common, $20 each; $30,000 active capital, has been in- 
corporated by J. Hennesy, W. M. Kneeland, G. W. Her 
attorney, H. H. Vanaken, 233 Broadway. 

Korell Laboratories, Manhattan Borough, New York 
City, make perfumes, $100,000 capital stock, has been in 
Siegrist, H. W. Harwell, J. M. Watson; 
attorney, M. B. Gluck, 97 Warren street 

Uzit Mfg. Co., Somerville, Mass., soaps, has been it 
corporated. See item in TrApe NOTEs. 

Stoneham Mfg. Co., West Springfield, Mass., 
mon and $10,000 preferred stock, has been incorporated by 
Patrick J Keefe, West Springfield, president ; Mary C 


Keefe, West Springfield, treasurer; John F. McCormick, 


corporated by I. ¢ 


$10,000 com- 


Agawam, clerk. 


BOOK REVIEWS 
“CEEMICAL TECHNOLOGY AND ANALYSIS oF O1Ls, Fats AND 
Waxes,” Vols. II and III, by J. Lewkowitsch. Sixth 
edition, revised and rewritten by George H. Warbur- 
ton. MacMillan & Co., New York, 1923 
These two 


volumes complete the latest edition of this 


important work on oils, fats and waxes. It is pertinent to 
note that the changes and additions made in the two are 
more apparent in the last volume. There is good reason 
for this, since a greater part of the new work has been on 
the technical angle. The industries concerned are not 
devoting much effort to “exploration” work (as to new 


materials or as to new data on lesser known materials) 
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In comparison to that expended on the better utilization of 
well-known materials. The discussion of hydrogenated fats 
in the third volume is an example of this trend, and is 
moreover a sample of the concise clarity of the whole set. 

The reviewer wishes to draw attention to the scattered 


references to agricultural aspects, especially in connection 
with some of the commonest vegetable fats and oils. The 
importance of securing more knowledge in this direction is 
being more generally appreciated and marked advances will 
be possible to improve 


be made in the future. Then it may 


fatty materials, by eliminating or reducing objectionable 
characteristics and accentuating desirable ones while the 
material is being produced. It may be said that this sub- 
ject is of interest mainly to the planter and plant-breeder 
and therefore out of place in this work, yet on that ground 
considerable matter should be removed. Contributions 
should not be limited to industrial chemistry and technology. 
There is room even in the work under review for more of 
the agricultural (“or primary production” one might say) 
data. 

Lewkowitsch is the standard in its field without question 
—accurate and therefore reliable. Some may question the 
allotted space in various instances, but these criticisms are 
of such minor importance as to be almost negligible. No 
one concerned with fats or waxes can deny the usefulness 
of this work, in fact it might whimsically be said: “Beware 


the fellow who scorns Lewkowitsch.” A. C. LANSING. 


RECORD OF “RECEIPTS AND Use oF ALCOHOL AND WINES; 
7 xl mm; 


covers, 150 pages, 


cardboard covers, 100 pages, $2; cloth 
$2.50; published by H. W. Eddy, 
Louis, Mo. 


preparations 


“the bond man,” 506 Olive street, St 


This book enables manufacturer 





ind flavoring extracts other hol, to keep 
in a most ¢ ient way a complete record of receipts 
of alcohol and wine, includi the purchases, a 
description of the liquor, the uses he alcohol or 
wine is put, alcoholic preparations, the recovery of alcohol 
and a monthly summary | 


ach page is divided into 30 


columns, at the head of which is an appropriate classifi- 
cation so that the complete record may be seen at a glance. 
| ilcohol scale are 


ot alcoh« I 


quite naturally occupies the bulk of the book and these 


Instructions for using the book ind an 


given inside the front cover The record of use 


pages are printed on white bond paper, whereas the record 
of receipts of alcohol and wine are printed on yellow bond 


paper so as to divide them and to make the location of 


either one easy. 


NEW PUBLICATIONS, PRICE LISTS, ETC. 


Kart Krerer MacuHiIne Co., Cincinnati, Ohio, sends us 


the October number of the Superintendent, which contains 
articles on filling machine subjects and 


\ chapter by E. E 
“Men We Like to Know” is an interesting account of a 


several interesting 
other bottling equipment Finch on 
visit to Paul Hyde, head of production of the Mentholatum 
Co., Buffalo \noth “i 
operation 
Machine Co 





er timely article is on mployer Co- 


Copies can be had by writing to the Karl Kiefer 


Rossvi__e Co., Lawrenceburg, Ind., is sending out to the 
trade copies of the handsomely illustrated series of Spirit 
of the Nation announcements which have appeared as in- 
serts in our, advertising department, coupled with an offer 
to send free samples of alcohol to firms which are privi- 


leged by legal permit to receive the same. Attention is 
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directed in the circulars to the company’s special denatured 
formule, tests of which are invited in the laboratories of 
manufacturers 

\. L. van AMERINGEN, essential oils, 15 Irving place, 
New York, is 


advertisement in our 


using as a trade circular a reprint of his 


last issue inviting attention to narsol, 
cystol and opopanol 
STANLEY Mrc 


attention to the 


as pertume bases 

cx. Dayton, Ohio, in a letter to the trade 
Metal Card for 
Christmas and New Year's purposes as being very desirable 


calls Stanley Greeting 


souvenirs for the coming holidays 


CLARESA CHEMICAL Works, Irwin, Pa., sends us price 


list of the line of toilet preparations which it manufac- 
tures in addition to metal and other polishes. 

E. M. Lanine Co., Inc., 273 Water street, New York, 
have issued their Autumn wholesale price list for 1923, 


coVering perfume, soap and flavoring extract raw materials. 


The catalogue of 24 pages is c ynplete and comprehensive 


and sets forth the products of H. Euziere & Co., Grasse; 
the Societé des Produits de 
Seine; and Charles | 


Elko br 


well as flavors 


Synthese Soy ros, Mantes sut 


Paris, France. Special atten 


icour, 


tion is given to the ands of odor bases for toiletries 


and cosmetics, as and colors for various 


trade uses The firm's consulting service also is mentioned 


as always available 


CLARENCE Morcan & | 355 West Ontario street, Chi 
cago, Ill., have issued their November price list of chemi 
cals, essenti oils ind other pertumers raw materials 
The firm represents the Belgian Tradn ( ind several 
other well-known factors in the trade 

Justin Dupont, Inc., and Rovure-Bertranp Firs, IN¢ 
18 Cedar street, New York, have issued some attractive 
desk mottos on luck and success 

F. W. Fitcu ¢ Des Moines, lowa, prints a neat book 
let on The Secret of Beautiful Hair,” which also con- 
tains information about the Fitch toilet specialties 

F.& I. J cco Propucts Co., Lancaster Pa., sends an 
announcement of its “golf green,” extensively used as a fer 
tilizer for links, lawns and gardens 


IN MEMORIAM FOR DEPARTED FRIENDS 
ALLEN, WILLIAM \llen & Sons, 


oils, London, England, 1908 


Stafford essential 


November, 


Cc. of 


ARTHUR OLcortt, treasurer of the Dodge & Olcott 
Co., New York, November, 1921. 

Bootu, Emery T., perfumer, New York, November, 1911. 

Bromunpb, Ernest A., manufacturer of 
New York, November, 1918 

BUEDINGEN, CARL, Buedingen Box & Label Co., 


N. ¥ November, 1908 


Bootu 


wax products, 


Rocheste fF; 


CupAHy, MICHAEL, soaps, Chicago, November, 1910. 
Eckert, Epwin G., flavoring extracts manufacturer, Han- 
over, Pa., November, 1914. 


Ropert, perfume expert and author, Lyons, 
France, died in th« November, 1918. 
Wittiam J., secretary of Lehn & Fink, Inc., 

wholesale dri New York City, November, 1922. 

GrossMITH, JoHN Lipscompe, of J. Grossmith & Sons, Ltd., 
perfumers, London, November, 1921. 

Gowans, JAMes H., of the Gowans Soap Co., Buffalo, 
N. Y., November, 1910 

Heckman, W. E., soaps, Covington, Ky., November, 1914. 


GATTEFOSS 
Service, 
GESELL, 


gists, 





Hovenven, Ropert, manufacturer of toilet preparations, 


etc., London, England, November, 1908. 


THE AMERICAN PERFUMER 





NOVEMBER, 1923 
——. 

KELLER, JOHN H., Keller Soap Works, New Orleans, | 
November, 1908. 

Kemp, JAs. H., soaps, Cambridge, 
Wan. H. R,, brother of E. V. Killeen, vice. 
president Geo. Lueders & Co., New York, November, 1918. 

KLINE, Manton N., of Smith, Kline & French Co.. per- 
fumery, drugs, etc., Philadelphia, Pa., November, 1900 

LANDER, THOMAS ALBERT, perfume manufacturer, Brook- 
lyn, N. Y., November, 1908. 

Layat, JoserH M., perfumer, St. Louis, November, 1913, 

LemercierR, M., perfumer, November, 1908. 

Macnus, Percy C 
New York, 

MarsuH, CALrg W., one of the founders of the 
Soap Co., Lynn, Mass., 1919. 

O'NeiL, Henry Maurice, president of Daggett & Rams- 
dell, toilet goods manufacturers, New York, November, 1922 


“a., 


Mass., November, 1914 
KILLEEN, 


, of Magnus, Mabee & Reynard, essen- 


tial oils, Novembe r. 1916, 


Goodwill 
November, 


Rupp, FrANK M., peppermint oil dealer, of Bronson, Mich. 


November, 1921. 
SCHAEFER, J acon G., president Schaeffer Bros. & Powell 
Mtg. Co., soaps, St. Louis, November, 1917. 


( Wis.) 


ScuMipt, Puirttp, La Grosse Soap Works, No- 
vember, 1907. 
SPIEHLER, poLpH, of A. M. 
Roche ster, N. z; Ni vember, 1909 
Tatum, CHar.es A., 
Company, New York and 


D 1 . 
Vincent B., president of 


Spiehler, Inc., perfumes, 
Whitall-Tatum 
Philadelphia, November, 1920, 

Harriet Hubbard 


president of the 


THOMAS, 


Aver, Inc., New York, November, 1918. 

[WITCHELL, SELDEN, of S. Twitchell & Co., soda water 
flavors, Philadelphia, November, 1917. 

VosspurcH, Ernest A., manufacturer of toilet articles, 
Chicago, November, 1919. 

WarrREN, ALBERT C., secretary Warren Bros. Soap Co., 


}oston, Mass., N 1916 
Wetcu, JAMeEs H., long identified with the soap materials 
industry, New York, November, 1915. 
WerK, CAstMER L., son of Michael Werk, founder of the 
M. Werk Soap Co., Cincinnati, Ohio, November, 1919 
\WIEHLE, Rosert, November, 1913 
ZeECH, CONRAD, and treasurer of the Henderson 


Lithographing Co., 


vember, 


soaps, Jronton, Ohio, 
secretary 
Cincinnati, Ohio, November, 1918. 
TANS a at 

Obituary Notes 

Lee S. and director of B. T. Babbitt, 


Inc., soap manufacturers of 15 West 34th street, and vice- 


Burnham, secretary 


president of the St. Denis Offices Corporation, died Novem- 
ber 14, after 
L. I. He was 


William J. 


i short illness. His home was in Great Neck, 
Louisville, Ky 


J. L. & 


born 48 years ago in 


Riker, 82 years old, formerly of 


D. S. Riker, New York, heavy chemicals, now Joseph 
Turner Co., died October 25 in his home at 15 East 55th 


street, after a short illness. 
John F, 


ties, Baltimore, 


Hancock, 89 years old, manufacturer of special- 
died 


Pharmaceutical 


He was president of the 


1873. 


recently. 
American \ssociation in 
John W. Parry, an officer of Merck & Co., this city, died 
Mount Vernon, N. Y., October 29. Mr. 


i ‘i . . . e - 
Parry had suffered from Bright’s disease for several months. 


at his home in 


He was 66 years old. 

Adolph Melzer, wealthy soap manufacturer who had lived 
as a hermit for 30 years at Evansville, Ind., was found 
drowned recently in the Ohio River. He had closed his 
factory rather than sell it to competitors. 
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NOTE TO READERS 


This department is conducted under the general super- 
vision of a very competent patent and trade- mast attorney. 
This report of patents, trade-marks, designs is compiled 
from the official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: 
fumes, Soap, Flavoring Extracts and Toilet Preparations. 

Of the tr: ade-marks listed, those whose numbers are pre- 
ceded by the letter “M” have been granted registration un- 
der the Act of March 19, 1920. The remainder are those 
applied for under the Act of February 20, 1905, and which 
have been passed to publication. 

Inventions Patented are designated by the letter “P.” 

Designs Patented are designated by the letter “D.” 
_All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to 

PATENT AND TRADE- 


Perfumer Pub. Co. 


MARK 
14 Cliff St., 


DEPT. 
New York 
TRADE-MARKS REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 
144.939.—Perfumeria  Floralia, S. A., Madrid, Spain. 


(Filed Mar. 18, 1921. Used since March, 1917.)—A Liquid 
Preparation to Offset the Odors of Perspiration. 
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145,923.—Waisan 
1921. Used since June 8, 
Massage Cream. 


Singh, (Filed Apr. 8, 


Hair Cream and 


Portland, Oreg 
1920.) Herb 


160,153.—Rochambeau Import & Export Co., New York, 
N. Y. (Filed Mar. 3, 1922. Used since July 1, 1921.) 
Perfume Bottles 

160,715.—Mabel L. Murata, New York, N. Y. (Filed 


1921.) —Pharmaceuti- 
Powders, Rouges, 


Mar. 15, 1922. Used since Nov. 15, 


cal Preparations, Face Creams, Face 


Liquid Face Lotions, Manicuring Powders, Face and Nail 
Salves, Skin-Cleaning Creams, and Manicuring Polishes. 
161,938.—Northwestern Bakers & Confectioners Co., Min- 


Minn. (Filed Apr. 8, 1922. Used since Oct. 1, 
Essential Oils for Food Purposes, Extracts for Use 
in Preparing Food, Flavoring for Use in Preparing Food. 

195,083.—Ida_ B. Jefferson, Longview, Texas. (Filed 


neapolis, 
1893.)- 


June 6, 1922. Used since Oct. 1, 1921.)—Liniment for Ex- 
ternal Use for Rheumatism or Sore Joints, for Corns, and 
for Toothache, Hair Grower, Face Bleach, Pressing Oil, 


Tonic Made from Roots and Herbs and Intended for Gen- 
eral Use, a Pile Salve, and a Liquid Shampoo. 
166,052.—Emlet-Winebrenner Co., Hanover, Pa. (Filed 
June 26, 1922. Used since May 17, 1922.)—Dobell’s Solu- 
tion, Witch Ha rel, Chloroform Lozenges, Chloroform Lini- 


ment, Soap Liniment, Spirit of Ammonia, Spirit of Cam- 
phor, Spirit Turpentine, Tincture of Arnica, Tincture 
lodine, Cod-Liyver Oil Castor Oil, Camphorated Oil, Coco- 
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nut Oil, Oil of Citronella, Sweet Oil, Rhubarb and Soda Powder, Face Pewder, Liquid Shampoo, Compa Com- 


Mixture, Rose Water and Glycerin, Household Ammonia, 
and Egg Preservative. 

166,493.—Jacqueline Freres Limited, London, England. 
(Filed July 3, 1922. Used since May, 1922.)—Powder 
Putfs 

166,661.—Deutsche Capselin & Zinnolitwerke Gesellschaft 
Mit Beschrankter Haftung, Hamburg-Wandsbek, Germany. 
(Filed July 10, 1922. Used since Sept. 3, 1908.)—Bottle 
Varnishes, Adhesive Gums, and Sealing Wax for Sealing 


Bottles. 
168,582.— Henriette Leys, Paris, France. (Filed Aug. 22, 

1922. Used since June, 1901.)—Skin Cream 
169,486.—Kwush-Ru Company, Los \ngeles, 

(Filed Sept. 15, 1922. Used since July 31, 1922.) 


Calif. 
Perfume 


and Incense. 

171,782.—Alma E. Allen, doing business as The Allen 
Company, Cleveland, Ohio. (Filed Nov. 10, 1922. Used 
since January, 1918.)—Salves for the Hair and Scalp 


Treatment. 
172,218. 


Emma G. Fulton, Chicago, Ill. (Filed Nov, 18, 


1922. Used since Jan. 1, 1918.)—Hair Grower. 
173,212—The E. B. Rose Co., East Stroudsburg, Pa. 
(Filed Dec. 11, 1922. Used since Oct. 1, 1922.)—Washing 


Powder. 
173,543.—U. 
Ill. (Filed 
—Soap. 
174,903.—Lanoil System Ltd., New 
Jan. 22, 1923. Used since January, 1922.)—Liquid Prepa- 
rations for the Hair, Hair-Waving Fluids, Hair-Curling 
Fluids, Hair Tonics and Softening Preparations, Prepara- 


S. Sanitary Specialties Corporation, Chicago, 
Dec. 18, 1922. Used since September, 1918.) 


York, N. Y. (Filed 


tions for Improving and Facilitating the Dressing of the 
Hair, Hair Lotions and Gloss, and Hair Pomades and 
Pomatums 

175,016.—The International Company, Baltimore, Md. 


(Filed Jan. 24, 1923. 1914.) 
Extracts. 
175,062.—_John_Blocki & Son, Inc., Chicago, III. 


Jan. 25, 1923. Used since Jan. 1, 1907.)—Perfumes. 


Used since Food-llavoring 


(Filed 


175,270.—Elbert C. Roberts, doing business as E. C. 
Roberts Chemical Company, Newport News, Va. (Filed 
Jan. 29, 1923. Used since Nov. 29, 1922.)—General House- 


hold Cleansing Preparation, Laundry Soap, and Scap Chips. 


176,151.—The Amos-James Grocer Co., St. Louis, Mo. 
(Filed Feb. 17, 1923. Used since July 15, 1922.)—Food- 
Flavoring [Extracts 


176,671 
It name, 


The Crown Chemical Company, now, by change 
Boncilla Laboratories, Incorporated, Indianapolis, 


Ind. (Filed Feb. 27, 1923. Used since January, 1922.) 
Facial Pack 

176,907 Moore & Co., Inc., Worcester, Mass. (Filed 
Mar. 3, 1923 Used since 1912.) Hand ~Oap 

177,466.—The American Cotton Oil Company, Union 
Township, near Guttenberg, N. J. (Filed Mar. 15, 1923. 
Used since 1867.)—-Soap Stock. 

178,943.—C. F. Wunderlich Co., Inc., New York, N. Y. 
(Filed Apr. 10, 1923. Used since April, 1922.)—Toilet 
Prepaiation in Tablet, Powder, and Liquid Form to be 


Added to the Bath for Medicinal Purposes 
179,279.—Lournay, Inc., Milwaukee, Wis 
17, 1923. Used since Mar. 15, 1923.) —Rouge, 


(Filed Apr. 


Cold Cream, 


Lip Stick, Toilet Water, Talcum Powder, and Face Powder, 
179,429.—Theo. B. Robertson Products Company, Chi- 
cago, Ill. (Filed Apr. 20, 1923. Used since 1901.)—Soap. 
180,057.—Ebrey Chemical Works, New York, N.Y. 
(Filed May 2, 1923. Used since July 1, 1908.)—Dandruff 


and Hair Remedy. 


180,135.—Willis H. Lowe, doing business as The Kala 
Company, Cambridge, Mass. (Filed May 3, 1923. Used 
since Feb. 1, 1923.)—Beauty Clays. 

180,242.—Sanitol Chemical Laboratory Company, now by 
change of name, The Sanitol Company, St. Louis, Mo., and 
New York, N. Y. (Filed May 5, 1923. Used since Mar. 
11, 1903.) —Shaving Soap, Shaving Powder, Shaving-Soap 


Cream. and Toilet Soap. 

180,258.—Sanitol Chemical Laboratory Company, now by 
change of name, The Sanitol Company, St. Louis, Mo., and 
New York, N. Y. (Filed May 5, 1923. Used since Aug. 
15, 1896.)—Tooth Powder, Tooth Paste, Liquid Antiseptics, 
Dentifrice, Hair Tonic, Face Lotion, Cold Cream, Talcum 


plexion Powder, Compact Rouge, Vanishing Face | 
and Massage Cream. 
181,396.—Frank Hinton, 


1923. Used since June 1, 


ream, 


Decatur, Ill. (Filed 


, May 31, 
1922.)—Soap Paste. 


181,400.—Hygienic Manufacturing Company, Chicago, I} 
(Filed May 31, 1923. Used since May 25, 1923 Soaps 
181,402.-—181,403—181,404—18] 405—181,406.—L. Leichner 
Berlin, Germany. (Filed May 31, 1923. Used since 1895) 
i883, 1922, 1896, 1873.)—General Line of Toilet Prepara- 


tions and Theatrical Perfumery. 


181,465.—Arthur W. Taylor, doing business as Taylor & 
Taylor, Portland, Oreg. (Filed June 1, 1923. Used since 
May 1, 1921.)--Deodorants and Preventives of Excessive 
Perspiration. 

181,577.—West Coast Trading Company, San Francisco, 
Calif. (Filed June 5, 1923. Used since June 2, 1922.)- 
Incense. 


181,717.—Romano Baldassare and Co., Frankfort, N. Y 


(Filed June 9, 1923. Used since May 15, 1923.)—Hair 
Shampoo. 

181,734.—Robert H. Cromwell, doing business as Nor- 
many Products Co., Los Angeles, Calif. (Filed June 9, 
1923. Used since Nov. 7, 1922.)—A Preparation for Im- 


parting a Glossy Appearance to the Hair. 

181,781.—James V. Ryback, doing business as J. V. 
Ryback’s Laboratory, Philadelphia, Pa. (Filed June 9, 
1923. Used since June 1, 1922.)—Foot Powders. 

181,825.—Caroline Ruth Fajans, New York, N. Y. (Filed 
June 11, 1923. Used since Apr. 17, 1923.) —Face Powder, 
Nourishing Cream, Cleansing Cream, Rouges, Compacts, 
Hand Lotions, Scalp Ointment, Liquid Powder, Toilet- 
Table Rouge (Cream Rouge), Face Pack, Eyebrow Pencils, 
Lip Stick, and Astringents. 

181,897.—John T. Kardas, doing business as Jay-Kay 
Chemical Company, Baltimore, Md. (Filed June 12, 1923 
Used since Aug. 1, 1918.) —Skin Cream, Headache Powder, 


and Liniment 

181,990.—Theodore L. Herroder, doing business as Essen- 
tialized Flower Oil Company, Toledo, Ohio. (Filed June 
14, 1923. Used since September, 1922.)—Toilet Aromatic 


Oils, Face Powder, Complexion Creams, Toilet Water 


181,991 [Theodore L, Herroder, doing business as Essen. 
tialized Flower Oil Company, Toledo, Ohio. (Filed June 
Used since September, 1922.)—Toilet Aromatic 


14, 1923. 
ils, Face Powder, Complexion Creams, Toilet Water 


182,014.—John Scowcroft & Sons Company, Ogden, Utah. 
(Filed June 14, 1923. Used since Jan. 1, 1923.)—Olive Oil 

182,050.—Glacier Deposit Laboratories, Inc., Springfield, 
Minn. (Filed June 15, 1923. Used since Dec. 24, 1922.) 

Complexion Clay. 

182,070.—Societe Worth, Paris, France. (Filed June 15, 
1923. Used since Jan. 13, 1923.) —Perfumes. 

182,225.—Joseph Setaro, Millbrook, N. Y. (Viled June 
19. 1923. Used since Apr. 15, 1923.) —A Dandruff Remedy 
and Hair Dressing 

182,273—The_ Solidified Naptha Corporation, Chicago. 
Il, (Viled June 20, 1923. Used since Feb. 10, 1923.)— 
Preparation for the Same Use to Which Soaps, Cleaning 
Fluids, Washing Powders, Polishing Substances, or Other 
Detergents are Put. 

182,275.—Ungerer & Company, Inc., New York, N. Y 
(Filed June 20, 1923. Used since June, 1905.)—Vanillin 

182,37Z.—Asp Faysol Company, New York, N. Y. (Filed 
June 23, 1923. Used since Jan. 17, 1923.)--Mud Salve and 
Mud Pack and Mud-Pack Beautifier (Being One Article 
of Manufacture). 

182,385.—Societe Francaise des Produits de Beaute, Paris, 


Used 


Face 


(Filed June 23, 1923. since November, 
Perftmes, Toilet Water, Powder, Toilet 
Celd Cream, Face Lotion, Brilliantine, and Rouges. 

182,400.—Elizabeth M. N. Coles, New York, N. Y. (Filed 
june 25, 1923. Used since Dec. 1, 1922.)—Liquid and 
Soluble Combination of Ingredients Recommended as a Hair 
Grower. 


France. 
1920. )- 
Powder, 


182,405.—Jessie A. Dickson, doing business as J. A. 
Dicksen Mfg. Co., Gary, Ind. (Filed June 25, 1923. [ sed 
since Keb. 1, 1922.)—Preparation for Use in Treating me 


Scalp and Promoting Growth of Hair. 


182,426.-—Marinello Company, La Wis. (Filed 


Crosse, 


4 





om- 





sen- 
June 


atic 
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‘iled 
and 
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ber, 
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Tune 25, 1923. Used since June 1, 1919.) —Rouge and Face 
Pow der - 

182.474.—Maurice J. Langdon, Boston, Mass. (Filed 
June 20, 1923. Used since June 15, 1922.)—Toilet Prepara- 
tions. ~ : ? . " 

182,660.—Japanese Perfume Co., New York, N. Y. (Filed 
June 30, 1923. Used since April, 1923.)—Perfume. 

182,664.—The George W. Luft Company, Inc., Long 
Island City, N. Y. (Filed June 30, 1923. Used since about 
1920.) Lip Stick and Rouge. 

182,665.—L. M. Morehouse, doing business as La-Bay 
Co. San Francisco, Calif. (Filed June 30, 1923. Used 
since June 8 1923.)—Bleaching and Cleansing Facial 
Liquids and Creams. . 

182,.674.—Roman Inc., Boston, Mass. (Filed June 30, 
1921.)—Shampoo Oil. 

Schlintz Bros. Co., Appleton, Wis. (Filed July 
Used since Feb. 1, 1921.) —Shampoo. 

Foley & Company, Chicago, Ill. (Filed July 3, 
sed since May 26, 1923.)—Cold Cream. 

Giviemme Company, Philadelphia, Pa. (Filed 
23 Used since Octobe - 1921.) Pe rfumes, Face 
Powders, Toilet Waters, Sachet Powders, Lotions for the 
Hair, and Brilliantine. 

182,810.—Nettie E. Heckethorn, Casper, Wyo. (Filed 
July 5, 1923. Used since Mar. 10, 1918.)—Hair Tonic. 

” 182.855—Lever Brothers Company, Cambridge, Mass. 


1923. Used since June 1, 
182,724 





(Filed July 6, 1923. Used since Apr. 7, 1923.)—Soap., 

182,859.—James H. Rhodes & Company, Chicago, II. 
(Filed July 6, 1923. Used since June 5, 1923.)—Polishing 
Soap and Pads ot Steel Wool to be Used Therewith. 

182960.—William M,. Bright, doing business as La-rite 
Laboratories, Bloomington, Ill. (Filed July 9, 1923. Used 
since June 14, 1923.)—Preparation for Use in Connection 
with the Combing and Grooming of the Hair. 

182,971—A. R. Holder, Abilene, Tex. (Filed July 9, 
1923. Used since Apr. 1, 1923.)—Jelly Soap. 

183,026.-—F'alixa Laboratory, Bridgeport, Conn. (Filed 
July 10, 1923. Used since June 17, 1923.—Preparation for 
Invigorating and Cleaning the Scalp. 

183,083.--John C. Pickett, doing business as John C 
Pickett & Co., Somerville, Mass. (Filed July 11, 1923. 
Used since Jan. 10, 1923.)—Facial Clay, Cleansing Creme 
and Tissue Creme. 

183,098.—Carolyn Tomlinson Dare, Atlantic City, N. J. 
(Filed July 12, 1923. Used since June 21, 1923.)—Perfume. 

183,120.—Roland I. Paddon, Chicago, Ill. (Filed July 
12, 1823. Used since June 20, 1923.) —Shampoo, 

183,175.—Marguerite Sullivan, Philadelphia, Pa., assignor 
to Eugene J. Reefer and Marguerite Sullivan, both of Phila- 
delphia, Pa., trading as Domino House, Philadelphia, Pa. 
(Filed July 13, 1923. Used since July 3, 1923.)—Prepara- 
tion for Removing Freckies. 

183,176.— Marguerite Sullivan, Philadelphia, Pa., assignor 
to Eugene J. Reefer and Marguerite Sullivan, both of Phil- 
adelphia, Pa., trading as Domino House, Philadelphia, Pa. 
(Filed July 13, 1923. Used since July 3, 1923.)—Prepara- 
tion for Removing Wrinkles. 

183,181. -George H. Weyer, St. Joseph, Mo. (Filed July 
13, 1923. Used since Nov. 27, 1922.)—Perfumes, Toilet 
Waters, Face Creams, Hair Creams, Beauty Clay, Hair 
Oils, Liquid Shampoo, Face Powders, Talcum Powders, 
Lip Rouges, and Hair Tonics. 

183,246—A. P. Babcock Company, New York, N. Y 
(Filed July 16, 1923. Used since May 1, 1923.) —Perfume 

183,263.—J. Eavenson & Sons, Inc., Philadelphia, Pa., and 
Camden, N. 3. ( Filed July 16, 1923. Used since Dec. 31, 
1922.) —Soap. ; 

183,266.—Furst-McNess Company, Freeport, III. 
July 16, 1923. Used since Aug. 22, 1912.) 


(Filed 
Hard-Water 
Soap. 

183,268.—Furst-McNess Company, Freeport, Ill. (Filed 
July 16, 1923. Used since Jan. 2, 1923.)—Perfume, Toilet 
Water, Face Powder, Compact, Face Cream, and Rouge. 

183,309.—John A. McDermott. Chicago, Ill. (Filed July 
16, 1923. Used since May 31, 1923.)—Soap. 

183.372—Gilbert Bros. & Co., Inc. Baltimore, Md 
(Filed July 18, 1923. Used since June 15, 1915 )—Tooth 


aste and Cream for Cleansing and Relieving Irritations 
oft the Skin. 


183,374.—Gilbert Bros. & Co., Inc., Baltimore, Md. 
(Filed July 18, 1923. Used since Jan. 10, 1890.) —Flavoring 
Extracts for Foods. 

183,418.—Marguerite Sullivan, Philadelphia, Pa., assignor 
to Eugene J. Reefer and Marguerite Sullivan, both of Phil- 
adelphia, Pa., doing business as Domino House, Philadel- 
phia, Pa. (Filed July 18, 1923. Used since July 12, 1923.) 

Hand Lotion. 

183,461.—John C. Wolford, Newark, Ohio. 
19, 1923. Used since April 2, 1923.)—Soap. 

183,579.—Eli_ Lilly and Company, Indianapolis, Ind. 
(Filed July 23, 1923. Used since January, 1876.)—Toilet 
Powder. 

183,690.—Charles E. Bonyata, doing business as The 
Bonyata Chemical Company, Grinnell, Towa. (Filed July 


(Filed July 


26, 1923. Used since June 28, 1923.)—Hair Dressing 
Preparation. 
183,744.—Richard Hudnut, New York, N. Y. (Filed July 


27, 1923. Used since Jan. 23, 1915.)—Perfumes, Toilet 
Waters, Vanishing Cream, Face Powder, Compact Powder, 
Compact Rouge, Talcum Powder, Brilliantine, Sachet, Skin 
and Tissue Cream, Cleansing Cream, Bath Crystals, and 
Lip Sticks. 

183,757.—Albert Noll, doing business as The Noll Com- 
pany, Cambridge, Mass. (Filed July 27, 1923. Used since 
May 1, 1923.)—Shampoo. 

183,765—183,767—183,770—183,771. — 
Paris, France. (Filed July 27, 1923. 
Perfumes. 

183,772.—Societe Guerlain, Paris, France. 
27, 1923. Used since 1921.)—Lip Sticks. 

183,773—183,774—183,775—183,776— 183,777 — 183.778. — 
Societe Guerlain, Paris, France. (Filed July 27, 1923. 
Used since 1906.)—Perfumes. 


Societe Guerlain, 
Used since 1906.)— 


(Filed July 


184,291.—Palmers, Limited, doing business as Minty, 
Montreal,- Quebec, Canada. (Filed Aug. 10, 1923. Used 
since Dec. 10, 1922.)—Soaps and Shaving Creams in the 
Form of Soap Creams. 


184,421.—L. T. Piver, Inc., Wilmington, Del., and New 
York, N. Y. (Filed Aug. 13, 1923. Under ten-year pro- 
Viso, Used since 1880.)—Toilet Soaps. 

184,732.—Huntington Laboratories, Inc., 
(Filed Aug. 20, 1923. 
Soap. 

184,733.—Huntington Laboratories, Inc., 
(Viled Aug. 20, 1923. 
Soap. 

185,034.—The Pioneer 
(Filed Aug. 27, 1923. 


Huntington, Ind. 
Used since Apr. 1, 1923.)—Liquid 


Huntington, Ind. 
Used since Apr. 1, 1923.)—Liquid 


Products Co. Dayton, Ohio. 
Used since Apr. 3, 1923.)—Soap. 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920) i 


These Registrations Are Not Subject to Opposition. 


175,282—Coulgate & Company, Jersey City, N. J., and New 
York, N. Y. (Filed June 4, 1923. Serial No. 181,512. Used 
since Aug. 15, 1916.)—Shaving Soap. 

175,671.—The Armand Company, Des Moines, Iowa. 
(Filed Aug. 4, 1923. Serial No. 184,055. Used since May 
29, 1916.) —Face Powder, Talcum Powder, Cold-Cream Face 
Powder, Rouge, Vanishing Cream, Cold Cream, Lip Stick, 
Shampoo Preparations, Perfumes, Complexion Creams, Hand 
Lotions, and Toilet Waters. 

175.720.—The Odorono Company, Cincinnati, Ohio. (Filed 


May 4, 1922. Serial No. 163349. Used since Feb. 1, 1922.) 


Preparations for Reducing Perspiration. 

175.724.—The Skin Cura Co., Inc., Cody, Wyo. (Filed 
May 7, 1921. Serial No. 147,375. Used since Nov. 15, 1920.) 

Ointment for the Lips, Sunburn, Skin Abrasions, and Cold 


Cream for Cleansing and Beautifying the Skin. 


PATENTS GRANTED 


1,470,794.—Dentifrice. Viggo Valdemar Julius Andresen, 
Copenhagen, Denmark. Filed April 15, 1921. Serial No. 
461,636. 3 Claims. (Cl. 167-9.) 

1. A dentifrice of the character set forth, containing re- 
active substances adapted to generate carbonic acid, lime 
salts of a composition analogous to the tooth material, and 
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forming reversible combina 
3. omprising sub- 
stantially ‘ "1 soda, 112 
parts tartar i ] ‘ nium chloride, 40 parts 
sodium chloride, art ileiu osphate, 40 parts cal 
cium carl at t nate, and 40 parts 
rf gl ll 
1,470,994 


Mason, Jr., 
Nashville } 


No. 575,479 


omprising a 

other, a 

wosed there- 

from the 

axial alinement 

ough the closed 

threadedly engaging th rew, 

he sleeve exteriorly of 1€ Casing for rotat 
for preventing longitudinal movement of 
direction relatively to,the casing, whereby 
will longitudinal movement 


with th 

end ot th 
connected 

ing the latter 
the sleeve in 
rotation of the 
of the 
1,47 


means 


sleeve occasion 
screw relatively to the casing 
2908 Top for Containers 

N. Y. Filed July 1, 1921. 

57. Claim. (Cl. 221-64.) 

A sifter top for containers comprising a body including 
a closed end provided with an arcuate upstanding bead, a 
retaining cap having a closed end fitted over the body and 
provided with a cutaway portion in_ the wall thereof 
corresponding in width to the distance between the ex 
tremities of the arcuate rib, the closed ends of the y and 
retaining cap having aligned perforations therein, and a 
closure disk having discharge perforations therein interposed 
between the body and cap, said disk having a concentric 
perforation, a concentric depression in the cap engageable 
with the concentric perforation of the disk, the closed end 
of the body having diametrically disposed depressions there- 
in and a plurality of depending teats selectively engageable 
with said depressions for respectively maintaining the dis- 
charge openings in the disk in and out of registration with 
the aligned apertures of the body and cap, a peripheral lug 
on the disk extending through the space between the ex- 
tremities of the arcuate bead and the cutaway portion of 
the cap 

1,471,729.—Powder-Puff Holder. Wictor Guinzburg, New 
York, N. Y., assignor to I. B. Kleinert Rubber Company, 
New York, N. Y., a Corporation of New York. Filed Oct. 
11, 1922. Serial No. 593,827. 3 Claims. (Cl. 150-52.) 

1. An article of the class described comprising a powder 
puff holder having a tubular body portion, a flat bottom 
having its edge secured to one end of said body portion and 
an elastic contracting member adapted to be 
face of the body portion between its ends 
contract said body portion. 

1,472,472 Making Soap Powder. John 
Charavelle Ingram, Chicago, IIl., assignor to The American 
Cotton Oil Company, New York, N. Y., a Corporation of 
New Jersey. Filed June 28, 1920. Serial No. 392,451. 7 
Claims. (Cl. 87-16.) 

2. The method of producing a soap powder, which com- 
prises disintegrating a soap paste, and cooling the disinte- 
grated particles to a temperature below that of crystalliza- 
tion while the particles are suspended in air in a segregated 
condition, whereby to provide such particles with a surface 
or skin of dry soap before the particles are massed, to 
prevent sticking of the particles to each other. 

1,472,582.—Container. Robert Buedingen, 
N. Y. Filed April 8, 1922. Serial No. 550,660. 
(Cl. 229-6.) 

1. In a container, in combination, a bottom carrying side 
members, a raised step carried by the bottom, a flexible seal- 
ing member partially attached to the bottom and a container 
side member attached to the unattached portion of the seal- 
ing member 

1,473,396.—Process for Manufacturing Soap. John W. 
Bodman, Western Springs, Ill, assignor to William Gar- 
rigue & Company, Inc., New York, N. Y., a Corporation of 
New York. Filed Jan. 20, 1921. Serial No. 438,541. 5 
Claims. (Cl. 87-16.) 


: \ process 


Sitter 


Louis A. Wege- 
Serial No. 481,- 


] 
Brooklyn, 
l 


side 


body 


secured on one 
and adapted to 


Process ot 


Rochester, 
5 Claims. 


for manufacturing soap comprising, treat- 
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ing soap stock with alkali insufficient in quantity to ney 
tralize all of the fatty and forming a sul 
water-insoluble emulsion, including an incomplete 
unneutralized fat, splitting the unneutralized fat, se 
out the glycerine liquors, adding sufficient alkali to make 
the previous deficiency and completing the 
the soap. 

1,473,760 Holder Tor S] 
Westfield, Mass 
2 Claims 
l \ holder for shaving soap 


pair of tube sections 


acid, tially 
p and 
ating 
: up 
manutacture of 


aving-Soap = Sticks 
Filed Noy. 14, 4919 


(Cl. 206-56 


Grant, 
338.104 
sticks and 
having 
of said sections having a screw 
stick or like and the other 
on its side wall to prevent relative rotation of the 
within said section 


Ol a 
nection, one 


the soa] section 


DESIGNS PATENTED 
Bottle. Carl Weeks, Des Moin 


Serial No. 2,532. Term of | 


63,209 
Filed 


years. 


Perfume 


June 5, 1922 


CANADIAN PATENTS AND TRADE-MARKS 


The international trade relations between the 
United and Canada emphasizes the impor 
proper patent and trade-mark protection in both 
countries in order that the expansion 
be curtailed by legal difficulties 

All inquiries relating to patents, 
registrations, copyrights, etc., should 

PATENT AND TRADE-\MARK 

Publishing Co., 14 Cliff 


increasing 
States tance of 
these 
of business may not 
trade-marks, designs, 
be addressed 
DEPARTMENT, 
Street, New Y« 


Perfumer rk City 


PATENTS GRANTED IN CANADA 


234,946 and 234,947, production of condensation products 
of phenola, Grigori Petroff, Moscow, Russia. 
235,028, hair restorer, \nne 
Quebec. 
235,063, bottle stopper, Asa J. Buren, Chicago 
5,279, flange bead cap, Anchor Cap & Closure Corpora- 
Island City, assignee of Chauncey H. 


Rose Senecal, Montreal, 


tion, Long 
Borough of Brooklyn, New York. 

235,348, stick of shaving soap, 
more, County Tyrone, Ireland. 

235,367, washing machine, William 
ford, Ontario. 

235,378, collapsible container, Joseph Alfred Jourdin, Otta- 
wa, Ontario 

235,395, bottle cap, Charles Edward McManus, New York 
City. 

235,396, machine for assembling 
ward McManus, New York City. 

235,621, tooth and massage brush, 
combe, Sydney, New South Wales, 


Durkee, 


Robert Brown, Donagh- 


\rthur Govan, Brant- 


bottle caps, Charles Ed- 


Robert Morse \W ithy- 
\ustralia 


TRADE MARKS REGISTERED IN CANADA 


Palmolive Shampoo and the Palmolive Oil 
Palmolive Co., of Canada, Ltd., Toronto, Ont. 

Korozone, for cleansing creams_and pastes, Korozone, Inc., 
New York, N. Y. 

L’Effleurt, Ambreine, Styx, Paris, Emeraude de Coty, for 
pertumery products, Francois Coty, 13 Boulevard de Ver- 
sailles, S (Seine), France. 


Shampoo, 


Suresnes 
Kerkoff, perfumes, toilet water, etc., Alfred H 
Inc., New York. 
Ovelmo, toilet preparations, cold creams, etc 
Fort Wayne, Indiana 
\\ ave 


Shampoo 


Smith Co., 
2 Ovelmo Co., 


George's hair, and 


George 


Tress, preparation for the 
Tress, shampoo preparations, 
Pagonis, trading as George Pagonis Co., New York 
Nymfaun, Pompeian Co., Cleveland, Ohio. 
Mohawk, Vanity Fair, T. N. T. White Ribbon, Glory, 
Pride, Keystone, soap, Swift & Co., Chicago, Ill. 
Frenchy, toilet goods of all kinds, United Drug Co., Ltd, 
Toronto, Ont. 
Hair-Groom, hair 


Walkerville, Ont. 


George's 


Classic, 


combing cream, Hair-Groom (Co, 
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PERFU MI Bros., Ltd., 
tives, Sydney and Melbourne, have 
Volnay, Pari 


and face powders. 


Buckle manufacturer 


been 
or Parfums de 


ot perfumes 


CHILE 


PER CENT IN Duty on I 


) 


ProposeD INCREASE OF 15 \RCEI 


Pos r 


by the 


PACKAGES.—In view of the loss of revenue sustained 


Chilean customs, as a result of icreased num 


bers of parcel post shipments entering th ‘ountry, the 


superintendent of customs has recommended that Congress 


be asked to authorize an 


customs rates now applying to parcel post packages. 


increase of 15 per cent in the 


CZECHO-SLOVAKIA 


CHEAPER BoTTLes IN SIGHT.—It is reported in Czecho 


Slovak trade circles that a considerable decrease in the 


price of glass bottles will take place soon, amounting, it 1s 
stated, to between 20 and 30 per cent. 


DOMINICAN REPUBLIC 


CHAMBER Of B. Hos- 


a result of the 


AMERICAN Com MERCE.—Consul C 


mer, Santo Domingo, reports that as initia- 


tive of American business men in the Dominican Republic 


and the min 


} 


co-operation of the American commissioner, 
chamber of commerce has 


The 


ber of Commerce of the Dominican Republic has 


another een 


\merica. 


ister and consul, 


established in Latin new American Cham- 


begun with 
a charter membership of thirty-two. 


FINLAND 


DENATURING ALCOHOL FOR PERFUMERY.—On 


the prohibition law it is absolutely obligatory to denature 


the alcohol used in perfumery. The denaturant (ordinarily 


colocynth) must be such that it cannot be eliminated.. It 
must also be mentioned in the papers presented to the Tem- 
perance Section of the Department of Social Problems at 
the time of the request to be allowed to import alcoholic 
perfumes. 


FRANCE 
Hitherto 
toilet preparations have been exempted from payment of 
ther 


Luxury TAx. soaps, dentifrices and alcoholic 


the 10 per cent luxury tax, which is applicable to all 


articles of perfumery. However, a decree now renders 
these exceptions liable to the tax if they exceed the fol- 
lowing retail prices: 
fr. per article; dentifrices, 35 fr. per 
preperations, 20 fr. per litre. 


TOKALON A 


Soaps, tooth powders and pastes, 3 
litre; alcoholic toilet 


CorPoRATION.—T he and _ toilet 


(Continued on page 492) 


perfumery 


account of 





THE MARKET 
Essential Oils, Etc. 


characterized as a 


Aromatic Chemicals, 
The market during the last month is 
good one by all of the 


eld. The 


ne throughout and there 


practically principal sellers in this 


demand for the general list has been an active 


a marked preference for 


quality products without great regard to price. In fact, price 


now seems to be becoming less and less a consideration in 


the purchase of these articles. The trade has apparently 


had its fill of materials made to fit the price. It 


I is demand- 


ing the best, or at any rate, a superior grade of materials 


and is willing to pay reasonable 


prices when value is assured. 


long run stabilize the 
extent the products which 


a woeful lack of 


This is a feature which may in the 
markets by standardizing to som« 


make it up. In the past there has been 


such standardization. 


On the whole, the the last month 


course of prices 


le ve ls 
materially 


toward higher and demand 


acted to 


has been Both supply 


advance the selling levels on 
total of 
York 


former 


have 


essential oils. Out of a than 


New 


over the 


more 
market, 


levels 


twenty price 


, : 
changes in the seventeen have been 


advances The few declines which 


have taken place have been either on seasonal products which 
are not expected to be maintained at this time of the year 


or on materials which have been inflated to some extent ow- 


shortage. 


ing to temporary conditions of Especially has 


Practically all 


moved sharply 


strength been apparent in the domestic oils. 
of them have been strong and several have 
forward during the last two or three weeks. 


Considering the oils by there is only one which 


Messina 
members of which have been exceptionally slack during prac- 
tically the 


groups 


has displayed any weakness. This is the group, the 


entire month. Efforts to hold prices on these 


products in line have failed both in this market and in Italy. 
Italian prices are lower than they have been in some little 
time. Inquiry here has been poor for all bergamot. 
Both 


ness has been 


Save 


lemon and orange are being shaded. Contract busi- 


very backward thus far. It may improve in 


the near future, for this is the season when most contracts 


are signed. There is nothing, however. which would indi- 
cate any rapid advance in prices. Even exchange has been 
in buyers’ favor throughout the last four weeks. 

Turning to the list of floral essences, it will be seen that 
they have fulfilled the predictions of our last two reports 
in practically every particular. There is not a weak item in 
the entire group. Even with the benefit of more favorable 
exchange, the importers here are finding that import costs 
are as high as or higher than the levels at which the ma- 
terials are selling on spot. There is still a little old crop 
material in the market which is being offered below its actual 
value when compared with the cost of import at present. Any 
new crop oil of almost any description which has been 
offered thus far, has been at levels which consumers feel are 
too high. However, it is apparent to anyone in touch with 
the situation that the consumers will have to pay these 
prices and higher too as soon as old stocks are exhausted. 
At the present rate of demand, these old supplies will not 
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last very long. An instance of the advancing tendency of 
the markets abroad is to be found in the neroli. 
Only a short time ago there were offers of neroli of prime 
quality in France at 1,800 francs per kilo. The latest figures 
on the same grade of oil furnished by the same house are 
8,000 francs per kilo with very little to be had. Lavender is 
higher in this market as predicted. Jasmin is almost out of 
reach strong here and abroad. There is ap- 
parently no end to the advancing tendency in geraniums of 
all grades. Buyers are certainly going to pay high prices for 
all of these items during the next few months, 

The spice oils have shown a firmer tendency. Short- 
ages and high prices of the raw materials are more than a 
little responsible In addition, there has been a steadier and 
more c demand during the last few weeks. The 
clove crop is not much better than one-third of normal. 
Some say it will not be more than one-fifth of normal. Nat- 
urally spice has advanced sharply and oil along with it. 
Cassia is still strong and it is still next to impossible to get 
the oil into shipment position in China. However, the mar- 
.ket here has reacted a bit owing to unwillingness of the 
consumers to come into the market at record high prices 
and also, it is whispered, to the desire of some sellers to 
purchase oil to fill contracts which they have made at rather 
low prices. Cinnamon is stronger and so are mace and nut- 
meg. Ginger has also advanced slightly. 

The seed oils have been irregular but the general tendency 
has been toward higher levels. Anise offers, perhaps, the 
only marked exception to this rule. This is due to quite 
natural causes, among which the most important is the pro- 
hibition of absinth in France, anisette in South America 
and all alcoholic beverages in the United States. World 
production of anise is ever. World consump- 
tion is a scant fraction of what it And this sit- 
uation is not likely to change much ih the near future. 
Caraway continues in statu quo without any perceptible 
change either in stocks or in prices. It is likely to be high 
for a long time. Wormseed is all up from the country and 
is strongly held in New York. Prices have moved upward 
and seem likely to remain firm at or near the present market. 
In short the tendency in the seed oil group has been toward 
higher levels and this tendency is still strongly in evidence. 

The mint group has been characterized by the practical 
standstill of spearmint and the advance of peppermint both 
here and in the country. Calculations on a decline in the 
latter were upset by some fairly heavy country buying before 
declines got under way. It looks now like a firm market for 
some time to come with both the country and the spot 
strengthening rapidly. There is not much doing in tansy 
which looks more or less unsettled, with stocks ample for 
the naturally small demand. 

Citronella has not recovered from the excitement. inci 
dental to the arrival of adulterated material from Ceylon. 
First hands have sold pure Ceylon at as high as 90 cents per 
pound as against a normal price in the vicinity of 50 cents. 
Java has also been sold at close to record levels. Both are 
hard to get, with pure Ceylon not offering as yet in the 
primary market and virtually all shipments being rejected as 
containing alcohol. 


Case ¢ yf 


Kose 1S 


nsistent 


as great as 
has been. 


Synthetics and Aromatics 


There has been less fluctuation in this group of 
than there has been in the oils. For the most part, prices 
seem to have been fairly well stabilized and standardized at 
a fair advance over the costs of production in the case of 
domestic goods. Foreign goods have in some instances dis- 
appeared entirely from the market under the pressure of 
duties which will not allow them to be sold in competition. 
If this was the intention of the framers of the tariff law, 
they have succeeded admirably in their work. The advancing 
tendency in foreign chemicals has continued during the 
month. It has been offset to some extent by slight advances 
in a few of the domestic products, but the latter have not 
gone ahead nearly as rapidly as have the former. 

Efforts at standardization of the products in this list have 
met with some slight degree of success during the month 
but at best, this is going to be a long slow process which 
will take years instead of weeks to be fully worked out. 

Susiness in the products on the list on the whole has 
been satisfactory. It has not improved as rapidlv as has 
trading in the natural products but there is a gratifying 


products 
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ee 


increase in both number and size of orders. The d mestic 
industry seems to be fairly well established, both in volume 
of production and in size of orders and the future is promis- 
ing indeed. Not much change in the general selling levels 
is to be expected during the next few weeks. Well informed 
buyers are not hesitating in placing sizable orders at the 
moment, 
Vanilla Beans 


The market is not greatly changed from that of last month, 
It still looks like a scarcity and consequent high prices on 
practically all grades. The only important news regarding 
new crop developments is in Bourbons, the new crop of 
which is now estimated at not much more than 400,000 kilos. 
rather than at 550,000 kilos as at first reported. A large part 
of this crop has already been purchased by the French syn- 
dicate mentioned in our report of last month, although Amer- 
ican importers have taken on some, but at rather high prices, 
Latest prices on Bourbons on contract are 165 francs per 
kilo, This figures at well above $4 per pound for “run of 
crop” beans. The consumer himself can compute what this 
will mean on prime beans when they are at hand in this 
market. 


The demand for Mexicans has been good during the month 


and while there are still some supplies here and prices have 
not advanced, the situation is a strong one, The new crop is 
about seven months off and it is hard to see how present 
stocks will carry the market until that time. There is a 
limited quantity of South American beans at hand, but no 
Tahitis to speak of. 

Briefly, the situation is that the demand for vanilla beans 
has steadily increased during the last few years at a time 
when short crop has followed short crop in discouraging 
succession. Everyone would be glad to see lower prices on 
beans. It would be better for dealers, as well as for con- 
sumers, for very obvious reasons. But it is difficult to see 
lower prices this year and early indications are for a 
market next year as well. 


Sundries 


In general the market has been moderately active and the 
movement of goods fairly steady. Prices have altered on a 
few items. Starches are a little lower but this is about the 
only important change. Menthol declined as predicted as 
long as the demand held back. Sales were actually made 
early this month at below $14 per pound. But, also as pre- 
dicted, the market was too poorly supplied to stand any 
sharp demand and when the inquiry did develop, the re- 
sponse was immediate and the market went back to $15 over- 
night. It now develops that one of the Japanese manutac- 
turers who was wiped out by the earthquake will be making 
menthol early next year. Sales have been made for ship- 
ment from January to April at below $9 per pound and 
indications all point to lower prices for next season’s goods. 
Conservative opinion is for a strong market during the re- 
mainder of 1923 but a more or less precipitate fall to more 
reasonable levels early in 1924. 


Toilet Powder Protest Fails to Reduce Duty 


No. 46381.—Protest 967721 of Yardley & Co. (New 
York).—The appraiser states that the merchandise consist? 
of face powder made without alcohol. It was classified at 
toilet powder at 60 per cent ad valorem under paragraph 48 
tariff act of 1913, and is claimed dutiable at 15 per cent 
under paragraph 5, 11, or 386. Opinion by McClelland, 
G. A. The only testimony offered was that the merchan- 
dise was sold to a company which manufactures it into 
compacts; but there was no evidence that it is not used as 
face powder as imported. The protest was therefore over- 
ruled. 


An Old Joke but New ito Many 


One of the oldest jokes on record concerns the Swede 
who was asked by the judge if he was married. “Ya, I 
married,” said he. “Whom did you marry?” “A woman. 
“Fool. f 


Did you ever hear of any one who did not marry 
a woman?” “Ya, my sister. She marry a man.”—Meyer 
Druggist. 
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Almond, Bitter, per Ib... $3.50@ $3.75 
ee deed S P. A....-.>. 375@ 4.00 
Almond, F. F. C. “art’ 2.00@ 2.25 
Almond, Sweet True.... .37@  .40 
Almond, Apricot Kernel. .25@ 29 
Amber, CHORE cccccccence S80G 
Amber, rectil ea ee we 1.00 1.10 
Amyris, balsamifera 3.00@ 3.25 
Anise, “lead free U.S.P.” 47@ 50 
Aspic (spike) Spanish.. 5a 90 
PONCE cc ccccscccvcce 1.15@ 1.25 
Bay, Porto PEM ackiawewe _ ry 
West Indies ...cccsecs 2.40@ 2.6 
Bergamot, 35-36 per cent 2.90@ 3.00 
Birch, sweet N. C. ....- 2.10@ 2.25 
Penn, and Conn....... 3.50@ 4.00 
Birchtar, crude ........- 0G 55 
Birchtar, rectified ...... 1.00 
Bois de Rose, Femelle. . 2.75@ 3.00 
Cade, U. S. P. WEIR wn ws 40a 45 
Cajeput, Native U. S. P. 85@ 90 
COIBMIUS cc cccccccccccece 4.25 a 
Camphor, Jap “white”... 15@ 17 
Cananga, Java ........- 2.35@ 2.50 
Cananga, Java rectified... 3.25@ 3.50 
Caraway Seed, rectified.. 8.50@ 9.00 
Cardamon, Ceylon : ae _ 
ES rrr TT eee 7.00@ 18.06 
Cassia, rectified, U.S.P... 3.00@ 3.25 
oe Serer 115@ 1.25 
Cedar Wood ......... 27a .28 
NN ee re ed a's 9.50@ 10.50 
Cinnamon, Ceylon ...... 11.50@ 14.00 
Citronella, Ceylon 90@ Nom 
Citronella, Java ..... 1.05@ 1.10 
Cloves, Bourbon .... 2.85 3.00 
Cloves, Zanzibar ........ 2.60@ 2.75 
SN a od Souetewac A0G 
Farlendae Reba digi hea cere 18.00@ 19.00 
REE hc cae gacumeanren 1.15@ 1.20 
EO Cer re PT 6.00@ 6.25 
ian ks inane ein 15.00G 
ME oe i 54s Cea 6 Sere 425@ 4.50 
MONEE Fos cccavitcccenee 5a 
Eucalyptus, Aus., “U.S.P.” .80@ 85 
Fennel, Sweet .......... 1.25@ 
Geranium, Rose Algerian. 8.25@ 9.00 
Geranium, Bourbon 8.25@ 9.00 
Geranium, Turkish 
Creme T0600) .cccsecc 450@ 4.75 
Ree 6.00@ 
GUMBCPOTAES no cccccevecs 3.00@ 
Guiac (Wood) ......... 485@ 
PE ve cccskueecee ss 1.25@ 1.40 
Juniper Berries, rectified 1.35@ 1.50 
Lavender, English ...... 38.00 
Lavender, U. S. P. “IX” 5.00@ 6.50 
MN TES ciducecveds 75@ 95 
NO PCAN” once cues 80@ «90 
Lemongrass ........s00- 20@ 
Limes, distilled ......... 90@ 1.00 
Limes, expressed 160@ 1.75 
| ee 240@ 2.60 
MEG Mace, distitted /.2/2227: 1.00@ 
Me cvs vane cs one 15@ 
Mustard, genuine........ 15.00@ 17.00 
Mustard, artificial ...... 3.00@ 3.25 
Neroli, Bigarade, Pure... 60.00@ 75.00 
Neroli, Petale, extra.... 55.00@ 
PI hic vilecccceacceec 1.00@ 
Opoponax ...........00. 28.00@ 
Orange, bitter .......... 2.75@ 
Orange, sweet, W. Indies 2.30@ 2.40 
Orange, sweet, Italian... 3.15@ 3.50 


Orange, Calif. 


Origanum, imitation 30@ 
Orris Root, concrete, for- 

Ce. coon taene (oz.) 5.25@ 
Orris Root, concrete, do- 

SS cai vecaeness (oz.) 3.00 
Orris root, absolute (oz.) 40.00@ 
PRE caxeue ceemaucens 6.00@ 
PRMONES cccctuacacues 7.50@ 
Pennyroyal, American . 2.40 
Pennyroyal, French .... 2.20@ 
POMORUIEINE 6 5 cence dawadees 3.40 
Peppermint, redistilled 3.50 
Petit Grain, So. American 1.80@ 
Petit Grain, French 8.00 
WI wowceausecdred: 2.25@ 
Pine Needles, from Pinus 

Sylvestris ....... 2.00G 
Rose, Bulgaria ....(0z.) 7.00@ 
Rosemary, French...(lb)  .55@ 
Rosemary, Spanish ...... 0a 
ae ara Serer 4.50@ 
Sage eee eer ertoesesesees 2.504 
Sandalwood, East India.. 7.25 
Sassafras, artificial A5S@ 
Sassafras, natural 2.00(a 
Savin, French 3.25 
Se OOS a cucdesceces 18.00@ 
ee 2.60a 
PER enecewsad wawaewas 1.25@ 
EM fede uct ndeeve ess 5.00 
Thyme, French, red 1.10@ 
Thyme, French, white 1.20@ 
Thyme, Spanish, red .... 1.00@ 
Vetivert, Bourbon 7.00 

East India ............ 22.00@ 
Wintergreen, Southern .. 4.25@ 

Pennsylvania ......... 7.50 
Wormseed .......... .. 5.50@ 
WOMURWOOE .ciccseccscs 4.50 


Y lang- Ylang, 
Ylang-Y lang, 


Manila ... 30.00@ 


Bourbon 5.50@ 


DERIVATIVES AND CHEMIC 


\cetophenone weeuas 5.00 

\myl Salicylate, dom.... 1.50@ 
Amyl Salicylate, foreign. 1.75@ 
PEIN oon Ck covivchkeaen 1.25@ 
Anisic Aldehyde, foreign. 4.50@ 

BEI ge Scccuacenuns 3.75@ 
Benzaldehyde, domestic 

1. i 1.65@ 
Benzaldehyde, F. F. C., 

GEE aivccacarcucens 2.004 
Benzilidenacetone ....... 2.00G 
Benzyl Acetate, domestic 1.50a 
Benzyl, Acetate, foreign. 1.75@ 
Benzyl Alcohol ......... 1.75@ 
Benzyl Benzoate ....... 2.00@ 
OND i coe vannkwoweds 2.75@ 
Bornylacetate ........0.. 4.25@ 
RNLNNUE x neudvenwcus 2.50@ 
CROWD bcceuecekecucenas 16.00@ 
Cinnamic Acid ......... 3.35@ 
Cinnamic Alcohol .,.... 12.00@ 
Cinnamic Aldehyde ..... 3.75@ 
Ce eich eadenkeuwks 2.75@ 
ME Cn Fe dneawacoanes 400@ 
Citronellol, domestic 7.00@ 
Citronellol, foreign ..... 12.00@ 
Cumarin, natural ....... 15.00@ 
Cumarin, artificial, do- 

OS re 4.50@ 
Cumarin, artificial, for... 5.50@ 
Diphenylmethane ........ 2.25@ 
Diphenyloxide .......... 85@ 
Ethyl Cinnamate ........ 5.50@ 
BONEN hcdwcruccevce 85a 





7.50 
25.00 
4.35 
9.00 
6.00 
5.00 
40.00 
9.00 


ALS 


No 
un 


Sxrss 


Ne NNN 
zw 


to 
on 


4.75 
2.50 
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- PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice) 


(See last page of Soap Section for Prices on Soap Materials) 





Eugenol . Se aan oes . 3.25a 
Eugenol, foreign 
Geraniol, 


domestic .. 


Geraniol, foreign -. 400@ 4.75 
Geranyl-Acetate ........ 5.00@ 
Heliotropin, domestic 225@ 2.50 

a ere ... 250@ 3.00 
Indol, C. P. .......(0z.) 8.00@ 9.00 
Iso-Butyl-Salicylate ..... nominal 
Ce) eee 450@ 6.00 
Linalool ag eunccacwe eee 
Lily Base (Hydroxyci- 

tronellal ) ...++- 11.00@ 15.00 
Linalyl Acetate 90%.... @ 8.00 
Linalyl Benzoate ...,... nominal 
Methyl Acetophenone . 5.00@ 6.00 
Methyl Anthranilate a« hdGe aha 
Methyl Cinnamate 5.50@ 
Methyl Eugenol ........ 8.50@ 9.00 
Methyl Heptenone ...... 9.00@ 
Methyl Heptine Carbon.. 39,.00@ 44.00 
Methyl Iso Eugenol 14.00@ 
Methyl Paracresol .-- 650@ 
Methyl Phenylacetate, 

Art. Honey Aroma 6.504 
Methyl Salicylate .. 48@ 52 
Musk Ambrette 15.00@ 16.00 
Musk Ketone 14.00@ 16.00 
Musk Xylene ..... . 365@ 4.00 
Nonylic Alcohol ....... 40.00@, 52.00 
Phenylacetaldehyde ..... 7.50@ 8.50 

Imported ........ .... 12.00@ 14.00 
Phenyl Ethyl Acetate ... 15.00@ 17.50 
Phenylethylic Alcohol 9.00@ 9.50 
Phenylacetic Acid ...... 3.50@ 
Rhodinol, domestic ..... 18.00@ 22.00 
Rhodinol, foreign ...... 18.50@ 22.00 
PRNNOE wo2 nase auenaneceus 60@ 
Skatol, C. P. ......(0z.) 20.00@ 25.00 
Terpineol, C. P., dom 6LO@ 65 
Terpineol, C. P., imp.,lb. .85@ 1.00 
Terpinyl Acetate ....... 1.75@ 1.90 
OME -& caaccucesnauen 3.25@ 3.50 
WEIN noe bs chien (oz.) 49a 52 

BEANS 
Tonka Beans, Para 95@ 1.00 
Tonka Beans, Angostura. 2.35@ 2.40 
Vanilla Beans, Mexican. 9.50@ 12.00 
Vanilla Beans, cut...... 6.25@ 6.75 
Vanilla Beans, Bourbon 

WE sic seueeukewees 5.50@ 6.00 
Vanilla Beans, Bour. cut 5.00@ 5.25 
Vanilla Beans, Tahiti yel- 

low label ...... 3.85@ 
White label ........ ... 385@ 

SUNDRIE 
Alcohol Cologne spts, gal. 4.79@ 4.92 
Ambergris, black...(0z.) 12.00@ 18.00 
Ambergris, gray ...(0z.) 28.00@ 
Chalk, precipitated ...... 034%@ 06% 
Civet horns ....... (oz.) 2.65@ 
Lanolin hydrous ........ 22@ _ 24 
Lanolin anhydrous ...... 24@ 30 
DNs cca webecnswes 15.00@ 17.00 
Musk, Cab., pods..(oz.) 18.00@ 20.00 
Musk, Cab., grains (oz.) 26.00@ 28.00 
Musk, Tonquin, gr. (oz.) 32.00@ 34.00 
Musk, Tonquin, pds (0z.) 22.00@ 23.00 
Orris Root, Florentine, 

WEIS ct dcnvucdueaneus O8@ .10 
Orris Root, Powdered... .10@ _ .15 
GR CENOD écexvnndénc 0@ 12 
"FONG ROME ce cceus (ton) 45.00@ 60.00 
Talc. French ...... (ton) 25.00@ 50.00 
Talc. domestic ....(ton) 18.00@ 40.00 
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preparations busine f Tokalon, at 7 rue Scribe, Paris, 


has_ beer a French company, the Société 
Tokalon, ith capital of 1,000,000 francs, the 
Neal, of 11 East 


ar is, and 


administra- 
Thirty-sixth 
Joseph Oppenheim and 


GERMANY 


SYNTHETIC VANILLIN.—The firm 


Hosl, Vanillin ] 


over its specialties will be the 


Aktiengesellschaft Josef 
established at Han- 
manufacture of synthetic 
both 


oxidation reactions and the other for acetyla- 


ibrik, has just been 

vanillin, and of two catalytic materials, known as Je 

me L, 

tion react 
Import D INCREASED ON NONESSENTIAL ARTICLES.- 

A German 


creases the 


TIES 


governmental decree, effective October 25, in- 


gold import duty on nonessential articles. Some 


import duties have become duti- 
} 


articles previously free of 


able, while the duty on other articles has been increased by 


33%, 50, or 100 per cent 


GREAT BRITAIN 


, WHALING COMPANY 
Norge | 


price 


Levers Buy Lever Brothers have 


a Norwegian whaling 


7,000,000 crowns. 


purchased the arvik, com- 
said to be about 


Oit.—An 


the peppermint-gr 


pany, ata 


BRITISH PEPPERMINT attempt is being made to 


revive wing industry in Surrey, Eng- 


land rm has acquired land near Reigate which has 


been laid out as a pey farm, to which is attached a 


permuint 
distillery for tl raction of the oil. The tests applied 
to the distilled oil have been so satisfactory that more land 


will be next season 


CHEMIsTS’ EX} IN SCOTLA 
recent 
ranges in 


\mong 
Bush & C 


medicines 


vear ended June 


ought for 


500,000 


oO ionger 


to the produce Is, 
be placed on the market 


ower! effect o1 \ ~ar’s price 


A drop is expected in orange oil, the crop of which will 


Holders of old oil, 


will 


averagt estimated 


15.000 


be almost 


é0 hold about endeavor to maintain 


pounds, 
the price level, but last year’s high prices cannot prevail. 
Bergamot oil is expected to show a 40 per cent decrease on 


last year’s production, but the holdover is a record one. A 


ary, when 


NOVEMBER, 1923 


slight drop 


in price should appear in January an 


the new oil comes on the market. 


POLAND 


LUXURY COEFFICIENTS D 


The general duty coefficient on imports to Poland 


GENERAL AND Duty 


BLED,~ 
} 
is been 
raised from 18,000 to 36,000 and the luxury duty 

1] ym 24,000 to 48,000. 


co- 
emcient tr 


PORTUGAL 


REGULATIONS AND SURTAXES. 


NEW 


September 


EXPorRT A decree of 


25, 1923, effective on the same date, establishes 


various export regulations and a new schedule of export 


surtaxes for a number of. articles, 


Portugal. 


mainly agricultural, 


shipped out of continental These surtaxes are 


in addition to the regular export taxes provided for jn 


April 20, 1923 


includes olive oil. 


the customs tariff effective since 


effected 


The list 
1f articles Olive oil may only 
be exported to Brazil and to Portuguese colonies and when 
degree. A commission is formed, 


Minister of Agriculture, to 


its acidity is less than 1 


advisory to the regulate the 


issuance of export licenses and to revise every three months, 


if need be, the schedule of export surtaxes. 


URUGUAY 


PROVISIONAL TARIFF LAw.—A provisional new tariff law, 


subject to revision by the valuation committee during a 


became effective in 


Until the 


period of four months, Uruguay on 


September 29 permanent tariff law goes into 
effect appeal agai the new schedules may be made within 
fifteen days subsequent to the arrival of the merchandise 
in Uruguay 

Tomer 


taxes on_ per- 


ProposED INTERNAL TAX ON PERFUMERIES 
ARTICLES.—The 


toilet 


AND 


following internal-revenue 


fumeries and articles imported into Uruguay have 


been proposed by a measure introduced in the National Con- 


gress: On articles selling up to 0.25 peso, a tax of 0,02 


>= 


peso; selling for more than 0.25 peso, 0.03 to 4.50 pesos (50 


per cent more than on domestic products of the same class), 


\ irying according to the selling price of the articl 


on € ach 
When 


articles selling 


measure will necessitate the stamping of the price 


article so that the taxes may be properly assessed 
f perfumeries and _ toilet 


h 


of domestic origin, 
from 2 to 2.80 pesos per 
to be 
manufactured in 
Nacional 


duties 


( ok yeone 


below 0.25 
] 0.40 


liter, and ) ] a > under peso per unit art 
articles 


exempt from thi c, but all 


marked “Fabricacion 


or pay the same 


is imported goo 


\ decree 


¢ T ? 
of January 5, November 12, 


registration in the 


1923, received her« 
evidence of trade-mark 
1, which is a condition for obtaining regis- 


ay, must be submitted in a separ 


each mark to be registered. The object 


obviate the possibility of combining the proot 


gistration of several marks in one certificate. 


Toilet Goods Outlets in Panama 
Commercial Intelligence Division of the Bureau of For- 
eign and Domestic Commerce, Washington, D. C., has pre- 
pared a list of importers of drugs, chemicals and toilet 
articles in Panama, which is available to American manu 
facturers who ask for it and use the designation LA-28012-C. 
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CONDUCTED BY DOr. E.G. THOMSSEN 


EXPORTS GAIN $766,860 SO FAR IN _ 1923, 
WHILE IMPORTS DROP $155,737 


Soap exports for September fell off just a fraction, as 
will be seen by the tables below, but the nine months now 
reported for 1923 exhibit a gain of $766,860. These are the 
segregated totals for the periods mentioned : 

Toilet Other 

Exports Fancy Laundry Soap 
September, 3 1000 S254 $410,248 $84,472 
September, page 364.167 99.192 


$3,740,606 $1,092,295 
3,434,331 986,303 


Comparative grand totals are as follows: 
September, 1923, $729,657 ; 1922, $748,731: loss of $19,074. 


23, 
Nine months, 1923, $7,230,272; 1922, $6,463,412. 


Are the American soap manufacturers alive and awake? 
The above figures would indicate it. Are the American 
people alive to the superiority of our products? The fact 
that for nine months of this year the imports of foreign 
soaps dropped $155,737 would sustain an affirmative answer. 
Here are the tigures*for the nine months: 1923, $565,960; 
1922, $721,697. 

September’s foreign soap imports helped the decrease, 
being about $3,000 less than in the month in 1922 


MANUFACTURE OF SOAP: 1921 CENSUS 
The Department of Commerce has issued the revised r¢ 
port of the Bureau of the Census on the Census of 1921 as 
it relates to the soap industry. The chief features were 
collated from the preliminary report and printed on page 519 
of our issue for January, 1923. The revision makes only 
some comparatively small variations from the figures then 
given, so it seems inexpedient to repeat the details. Those of 
our readers who may be interested can consult a copy at this 
office, or can obtain copies for five cents each by writing to 
the Superintendent of Documents, Government Printing 

Offices, Washington, D. C. 

Briefly it might be mentioned that the 1921 value of 
products as revised is given as $240,194,619, which is $78,619 
more than the first figures. This was a drop of $76,545,496 
from the returns in the 1919 census, but was $112,252,178 
more than the 1914 census. Except for the big spurt in 1919 
the soap industry has apparently made very healthy gains in 
the seven years 


New Distinction Between Sodium and Potassium 

C. W. L. Bourlet and W. Thomas. Chem. News 126, 
193 (1923).—To distinguish between a potash and a soda 
“soft” soap it is only necessary to prepare a 15 per cent 
aqueous solution, measure the efflux time at constant tem- 
perature from a pipet; then add 4 per cent phenol. In the 
case of a potash soap the efflux time will be increased; in 
the case of a soda soap, decreased. 


FEDERAL TRADE BOARD BANS USE OF 
“PALM” AND “OLIVE” ON SOAPS 


(Continued from Page 456) 


ingredient of the soap does not consist entirely of palm oil 
(e.g., ‘5 per cent Palm Oil Base’).” 

In its findings of fact the Commission tells of the close 
affiliation of the two companies, the Crofts-Reed concern 
having taken over the Polonia company. The sale of the 
mail order branch of the business on November 1, 1922, to 
the Western Products Co., of Chicago, also is noted. The 
order findings continue as follows: 

“Paragraph Three: Respondents, in the course of their 
said business as hereinabove set forth, sell and distribute 
in many of, if not all, the several states of the United 
States soaps which they designate as ‘Olive Bouquet,’ ‘Olive 
Castile,’ ‘Medicinal Toilet Soap,’ ‘Peroxide Soap,’ ‘Palm 
Cocoa,’ ‘Witch Hazel Soap,’ ‘Palmo’ and ‘Buttermilk Soap,’ 
respectively. Each cake of such soap and each wrapper and 
each carton containing such soaps are branded with the 
brand name of the soap involved. 

“(a) Said soap designated by respondents as ‘Olive 
Boquet Toilet Soap’ and described in their catalogue as ‘A 
pure vegetable oil soap’ contains 5 to 10 per cent of olive oil, 
the bulk of its fatty ingredients being cocoanut oil and tal- 
low. It is not a pure vegetable oil soap. 

“(b) Said soap designated by respondents as ‘Olive Cas- 
tile’ contains from 5 to 10 per cent olive oil, the bulk of the 
fats used in the manufacture of said soap being cocoanut oil 
and tallow. It is not an olive castile soap. The olive oil 
used in the making of ‘Olive Bouquet’ and ‘Olive Castile’ 
soaps is not tested for purity, is of low grade and may be 
impure, containing cottonseed oil, so that the actual olive 
oil content in these soaps may be less than 5 per cent. 

“(c) Said soap designated by respondents as ‘Medicinal 
Toilet Soap’ contains no medicament. Its manufacture by 
respondents was discontinued about one year prior to the 
date of the hearing in this proceeding, March 22, 1923 


“(d) Said soap designated by respondents as ‘Peroxide 
Soap’ Contains no peroxid Perioxide of hydrogen in small 
quantities is placed in the soap at the time of manufacture, 
but, as is well known to respondents, it disintegrates, leav- 
ing in the soap no medical ingredient. 

“(e) Said soap designated by respondents as ‘Witch 
Hazel Soap’ contains no witch hazel when placed upon the 
market, the alcohol, an essential element of the small amount 
of witch hazel placed in the soap at the time of manufacture, 
having evaporated and disappeared. 

“(f) Said soap designated by respondents as ‘Butter- 
milk Soap’ contains no buttermilk when ready for market, 
although a small amount of buttermilk powder or powdered 
buttermilk is placed therein at the time of manufacture 

“(g) Said soap formerly designated by respondents as 
‘Palm Cocoa’ and now designated by them as ‘Victory Palm,’ 
had for its fatty acid content five per cent palm oil, fifteen 
per cent cocoanut oil, and the balance tallow. 

“Paragraph Four: The use by respondents as set forth 
in Paragraph Three hereof of the term ‘Olive Bouquet 
Toilet Soap’ in connection with the catalogue statement ‘A 
Pure Vegetable Oil Soap,’ has the tendency and capacity to 








494 THE AMERICAN PERFUMER 





mislead and deceive purchasers of said soap in the belief that 
its fatty ingredient was olive oil only and such belief may be 
an inducement to the purchase of said soap. 

“(a) The use of the term ‘Olive Castile’ as set forth in 
Paragraph Three hereof, applicd to soap containing fatty 
ingredients other than olive oil, has the tendency and capac- 
ity to mislead and deceive purchasers of said soap into the 
belief that its fatty ingredient was olive oil only and such 
belief may be an inducement to the purchase of said soap. 

“(b) The use of the term ‘Medicinal Toilet Soap’ as 
set forth in Paragraph Three hereof, has the 
tendency to mislead and deceive 
that such soa 
to the valu 

“(c) The use by the respondents of the terms ‘Peroxide 
Soap,’ ‘Witch Hazel Soap’ and ‘Buttermilk Soap’ has the 
capacity and tendency to mislead and deceive 
into the beliet that said soaps actually contain the respective 
ingredients thus named or 
dients, because of qualities 


1 
‘apacity and 
purchasers into the beliet 
p has medicinal qualities which would add 


f said so ip 


purchasers 


indicated and that such ingre- 





healing or soothing to the skin, 


would add to the value of said soaps 
“(d) The use by respondents of the term ‘Palm Cocoa’ or 
any combination of words which included the word ‘palm’ 


rand name for soap, has the capa 


cit lead purchasers into the belief that 
the fatty acid content of such SOap 15 entirely ci mposed ol 
the oil or oils indicated by such brand name 

“Paragraph Five 


consider s 


‘ity and tendency to n 








Purchasers of soaps, especially women 
olive oil as their fatty ingredient 


to be more desirable for toilet use than soaps made from 








animal fat, so that the use of the term ‘Olive’ tends to aid 
in the sale of such soap. Olive oil is far more expensive 


fats used in soap making 
Prior to November 1, 1922, 


the sale of their said soaps, printed and 


respondents, 





veral states { the United States 
I i desig ite l a d d scribed S here 
above set t tl with ¢ S of the ars I iid s ips ind their 
wrappers and containers, Such circulars listed, described 


and advertised ‘Olive Bouquet, le,’ ‘Medicinal 
Toilet,” ‘Peroxide,’ ‘Witch Hazel’ and like brands of soaps 








sold by respondents, to an extent, had the capacity and 
tendency to mislead and deceive purchasers 1 prospective 
purchasers into the belief that said soaps so listed had th 
virtues implied suggested which such 
soaps were listed, thus tending to indt to purchase 
such soaps rather than soaps of other manufacturers, of like 
quality not thus deceptively listed, designated idvertised 

*“( ONCLUS ‘ That the practice rT try respondents is 


set forth in the foregoing Findings as to the Facts are in the 
circumstal s therein set forth, untair met | competi 
tion mmerce in violation of the provis 
an Act of Congress, approved September 


‘An Act to create a Federal Trade | 


powers and duties, and for other pur 


A New Soap Branding Complaint Issued 





‘ 





26, 1914, entitled 


‘ommission, to define its 





noses, 


The use of misleading designations in brand names of 
soap is the basis of a complaint issued by the Federal Trade 
Commission against the Graham Soap Company, of Chicago. 
According to citation, the respondent in marketing its 
products used in respective instances the following brands: 
“Cucumber Almond Cream Soap,’ Benzo-skin 
Soap,” “Primrose Glycerine Soap,” “Rice Meal Toilet Soap,” 
and “Dixie Peroxide Soap,” as well as other brand names 
All of these designations, the complaint alleges, are mis- 
leading to the public and unfair to competitors inasmuch as 
the designated ingredients, it is alleged, are not contained 
in respondent’s soaps in any appreciable quantity. Under 
the law whenever the Commission has reason to believe 
that an unfair method of competition has been used against 
the public interest, it must issue its complaint.. However, 
the question whether or not such method has been used is 
not passed upon by the Commission finally until after re- 
spondents have had thirty days in which to answer and the 
tried. 








“Sanitary 


issue has been 
News Permeates Every Page 

The text pages of the AMERICAN PERFUMER AND ESSEN- 

Tra. Or. Review do not contain all of the news. You 

must read the advertising pages also to get the full benefit. 
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MAKING PAINTED DOLLS AND SIMILAR 
FIGURES FROM SOAP 


The method of cutting soap slabs into small pieces for 


certain purposes with the aid of tin stencils is old, but it 
has been displaced by the pressing of the soap pieces. Soap 


other soap figures are usually produced with 


presses and then painted, but only the best raw material 


be used for this purpose. Only milled soaps are ayail- 


ible for the manufacture of such figures, and filled or cold 
process soaps cannot be used, because the figures produced 


from them show cracks after a short time and become 


worthless. The manufacture of the stamps also is an ex- 


matter and does not pay, if only a limited sak 
a certain figure can be expected. 
A method which overcomes these difficulties | 
worked out by G. | in Berlin 


367,552, April 1, 192: 





cut from soap slabs stencils and then iinted 
The cutting of th much more conv t tha 
the pressing, and \ quicke ind more 
precisely on the s Te lan on pressed 





round figures 
The new working method is not only 


YT 1 than the ad for ely 
more rapid than the one used formerly, 








use of soaps of an inferior grad 
yp in is¢ where the ures are 
ip and the usefulness is secondary 

post t is possible to follow th 

and fashion and to manufacture caricatures, etc., without 
ng a large amount of money in presses and stamps. 
desired object may be produced in the same man- 

instance human figures, plants, geometrical and 
fancy figures of every kind, animals, congratulatory cards 
caricatures, etc Phe gures only hav: be stenciled fri m 


the soap slabs and then painted. 


SOAP RESEARCH SCHOLARSHIP AWARDED 


1 


In our issue of last May we announced that the Palmolive 


( id p ded $2,000 scholarship for research in the 
science of soap making. The frst award, just made, is 


given to Paul H. Fall, of 5,500 Drexel boulevard, Chicag 
Victor Lenhar, professor 
Wisconsin. Mr. Fall 


has begun his work at Cornell University. He is a pro- 


Che announcement is made by 


of chemistry of the University of 


fesssor, teaching chemistry. Mr. Fall will be assisted in his 


research studies in soap by Prof. W. D. Bancroft, of Cornell. 

The Palmolive Company will support this fellowship an- 
nually in order to aid the soap industry in finding improved 
ways of soap manufacturing to insure scientific accuracy in 


cleansing the skin, linen, woodwork, etc. The winning 


candidate is permitted to work in any college. 


Members of the Palmolive fellowship committee who will 
name the candidate each year are: W. D. Bancroft, Cornell 
University; H. N. Holmes, chairman, colloid division, 
National Research Council; E, C. Franklin, president Ameri- 
can Chemical Society; Prof. Victor Lenher, University of 
Wisconsin, and J. C. Sellmer of the Palmolive laboratories. 
Candidates are required to have at least a master’s degree 
from some university, and to have had training in chemistry 
and physics. 


Gold Watch Rewards 50 Years’ Service 


The directors of John Knight, Ltd., British soap manu- 
facturers, have presented a gold hunter watch to Alfred 
\nscombe, one of their representatives, in recognition of 
his fifty years’ service in the East End of London. The 
active careers of the last three representatives employed by 
the company in the same neighborhood cover no less than 
100 years. 
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RIVALRY BETWEEN WHITE AND YELLOW LAUNDRY SOAPS 


The manufacturers ot white laundry soaps have been 





waging a vigorous campaign of late looking to an increase 
in their sales They would be the first to disclaim any 1n- 
tention of intertering with the sale of yellow or rosin laun Iry 
soaps, but it 1s none the less a fact that the success ol their 
campaign, if it 1s successful, must inevitably be telt by an 
manufacturers of yellow soaps. [The consumption of laundry 
ibt gradually increasing. In fact, statistics 





i the soap try show a very gratifying increase in the 
i i r - S , 
. ] nractic soaps Iring } 
manufacture and sale ot practically all soaps during the 
t few veal Nevertheless, any unusual increase 1n the 


- of the white grades would inevitably affect the use and 
Salt su aaa = . 


hence the sale ot ve llow products 
This does not mean that there is any war to the death on 


between the manufacturers of the different types of laun lr) 

{ In fact, quite the reverse is true. The feeling be 
soaps. In fact, 
tween them has never been better than it is at present nor 


has the co-operation of the various producers ever been any 


‘it is now. Nevertheless, there is a battle being 





closer than 
waged between white soap on the one hand and yellow on 
other, and its effect upon the general structure of the 


laundry soap business is bound to be more or less marked 


during the next few years 
Intense Campaign of Advertising 


It has been noted above that an intense campaign f 
advertising has been carried on by the producers ot th 
white soaps Their advertising has more or less overt 
shadowed that of the makers of rosin soaps during the last 
few vears. It was inevitable that the efficient advertising 


campaign and the extensive advertising appropriations of 


these factors would have an effect upon the market. Th 
yellow soap trade would not hesitate to say that it has had 
its effect. To just what extent it has affected sales of the 
two products or increased the ratio of the sale of white soap 


to that of yellow is difficult to say. 

In the West and the Middle West, manufacturers of 
white soaps claim their greatest advantag« They state, 
und the statement is virtually admitted by the yellow soap 
roducers, that white laundry grades have practically sup 
planted their yellow competitors in these sections of the 
country. In fact, in some sections of the West, it is diff 
cult even now to purchase yellow laundry soap over the 

unter. Its place in the scheme of things has been taken 
almost entirely b¥ the white soaps in one form or another 

Quite a natural explanation is to be found for this 
phenomenon. White soaps have been found to be superior 
for use with hard water. Practically all Western points 
have access only to water containing an appreciable per- 
centage of minerals. The lathering qualities and to some 
degree the cleansing powers of the white soaps have made 
themselves felt in this section quite apart from the value 
of the advertising campaigns which their makers have waged 
In some quarters, there is a tendency to lay this develop 
ment to the extensive use of cocoanut oil in the white 
products and in part the effect may be due to this cause 
However, cocoanut oil is not a water softener. It is merely 
the promoter of a more generous lather in virtually any 
sort of water. The water softening effects are due doubt- 
less to additional silicate content of the white soaps. From 
whatever cause, white soaps have been found to be somewhat 
more efficient than their yellow competitors in hard water 
countries, and to this extent they have indeed supplanted the 
latter in such sections. 








The Eastern Situation 


Turning to the sales in Eastern and New England terri- 
a it can hardly be said that the c campaigns for the use 
of white laundry soap have as yet met with a great deal 
of success in these sections. True, there has been a con- 





siderable increase over a period of years for white laundry 
grades are of comparatively recent development. The rate 
of increase of sales at the moment, however, is, on reliable 


uthority of leading manufactur practically the same in 


the case of white and yellow. 





of the large 





companies producing both types are of the opi 
use of white soaps in the East and in New | 














its peak some two year » and that the ll 
lowly but surely regai S t the gr 1 
lost at the outset \nother argument which would tend 
to lead to a similar belief is the fact that the most pro- 
rressive of the yellow soap manufacturers still confine them- 
selves more or less exclusively to the production of this 
type. Were they losing rapidly in the race for supremacy, 
It 1S hardly likely that the vould sit idly by and make no 
t to enter the white » field selves 
On the ¢ hand, it may be said that some of the lead- 
ng manufacturers of white soaps who were so successful 
in their Western and Middle Western campaigns have made 
little effort to enter their Eastern field. They have con- 
ally threatened such act a ng the last few years 
but they have not carried out the plan as vet. It is impos- 
sible to state in advance what success they would have in 
1¢ ipplicati ot 
territory It is « 
4 SiGCT a le a ~ « 





the two eompeting grades might be found in the statistics 








of rosin sales to the soap try, if such were available. 
Unfortunately, no definite and classified record of the total 
such sales is kept in official circles. | icially, however, 
the producers of rosin have pretty accurate records of their 
wn performances in this matter. The figures vary with 


the various comp 





es but, in general, they seem to indicate 
that there has been very little r 


f rosin in the soap trade 
h 





the consumption 
few years. Over 
ble fluctuations 
ler Sa the soap trade and 
some lighter than in 1910, for exampl For purposes of 
comparison, five prominent sellers of rosin were asked to 


1 longer period, tl 
Some rosin sellers show h« 





estimate their sales to the soap trade in percentages of their 
similar sales in 1910. The following is the tabulated result 
of this canvass 





Sellers’ Designation 1910 =1915 1920 1922 
PE ic ctiecewnditece ee 115 110 108 
B.. 3 . 100 103 105 103 

Se acocaass a ... 100 95 91 94 


D ennedwks sce JOD 95 90 8&7 
WD sinsrbacareaas 100 93 103 106 
Average ........ 100 100.2 99.9 99.9 


It is apparent from this tabulation that little light can be 
thrown upon the situation from the figures of rosin sales. 
They show a pretty steady trend and no marked change 
since 1910. 

Sales Plans Are Final Test 


Looking into the future, which is a rather hazardous un- 
dertaking at the moment, it is apparent that the natural 
advantages of white soaps in hard water districts are bound 
to give them supremacy in such sections of the country 
The more efficient results of these soaps in such sections 
will inevitably lead to their move extensive use as time 
goes on. Probably this can be accomplished by the white 
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soap manufacturers more readily and much more quickly 


by stressing this advantage in sales and advertising plans 
\dvantages of 
The 
efficiency of sales or advertising campaigns would seem to 
There 


In other sections, the held is free and open 


appearance do not weigh very heavily in the matter. 


nal and determining factor in the situation. 
that 


part in the sale of soap and other similar products in the 


be the 


is little ‘doubt advertising has played an important 


past. It is to point to specific examples of 


products whose sales have been wholly built up on adver- 


not necessary 


tising and whose success has fallen to the ground when the 


campaigns were discarded. Notorious examples of this can 


be found without going outside the soap industry itself. 

At the 
people seem to have some advantage in the matter of ad 
vertising. There is no way of telling whether they have 
the same advantage in sales methods. If they are to con- 
tinue to gain, granting for the moment that they have gained, 
they must allow nothing to interfere with their advertising 
and sales campaigns. They must pursue them through good 
times and bad. On the other hand, if the yellow soap people 
are to regain their losses, if, indeed, they have suffered any 
real loss, it can only be through competition in sales and 
advertising methods. There is too little difference in the 
efficiency of the two products, aside from the oft-repeated 
hard water argument, to give either any distinct advantage 
or to place either at a decided disadvantage. It will be 
salesmanship which wins the race and not the least part 
of salesmanship in the specialty field is based upon effective 
and efficient advertising. 


heretofore indicated, the white soap 


moment, as 


DETERGENT EFFECT OF SOAP SOLUTIONS 
By R. T. A. Mees 

explanations so far pri the deter- 

attempt 


Since all the posed for 


gent action of soap solutions seem insufficient, an 


was made to gain some insight into the phenomena by utiliz 


theories. Starting from the fact 


} 


ne se 


ing some newer 
that onl al 
(Jour. Am. Chem. Society, 39, 1848) 
541), the 


and in oil, is 


tances” in t nse used by Langmutt 


and 


molecular 


Harkins (Jour. 


Am. Chem i, I solubility of 


which, both in water slight, can make 


emu 


very 


soap rmanent, we may distinguish between 


chemically and chemically inactive substances, If 


oriented in the boundary surface 


the polar su 
between water al i as to t lsification, it must 
be more soluble in thi 1 than in eith f the adjacent 
phases. This 1 nly possible in the c the higher 
] themselves in the molecular 


towards the oil (inactive sub 


tance > qium 101 OWal!l the water (reactive substance ) 


It is not ssible in the case, for 
which is ] 
double 


as well as_ oil-binding 
] 


example, of acetic acid, 
oil and water. Thi 
as hydrolyzed soap, just 
is layer, since it binds 
both poles of the soap molecule, is incomparably more stabl 
than the lyzed or the hydrocarbon-lyophilic soap gel 
itself. Any ap gel that may 
molecules to tl uundary layer. 
within it lecule the chemically 
| and the chemically 
oils, tog with, in practice, the dirt which may be pres- 
ent. The detergent effects depends upon this union. Earthy 
substances, like kaolin, collect by absorption at the boundary 
surfaces, like Furthermore, they are, like soap, lyo- 
philic toward water and oil and therefore exercise a deterg- 
ent action by themselves. Soap behaves toward these earthy 
substances differently than it does toward oil. It does not 
urround the earthy particles as it those of oil, but 
is itself surrounded by them. In the presence of oil, both 
soap and earthy material may work as washing agents. 
Chem. Weekblad, 19, 82. 


Ss ap 


present gives up its soap 


The soap, therefore, unites 
character of water- 


closed character of 


open 


soluble sul neces 


soap. 
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COATING AND PAINTING OF SOAPs 


The firm of G. H. Kunze in Berlin has obtained a patent 
for a method for the coating and painting of ips. Form. 
erly the soaps, especially the soap dolls which have become 
so popular were painted with tempera colors : 


kind do not 


their fat 


id lake, by 


paints of this adhere well to Soap, on 


account of content. The painting therefore was 


a slow, tedious process and not only required considerable 
quantities of colors, but also caused proportic 
Another 
h 


paint was scaled off in a short time and th 


nately high 
that the 


sOap Dieces 
became unattractive, even if handled and packed with + 


expenses in wages. disadvantage was 


utmost care. 


These disadvantages have been overcome by the inventor 


of the new method. He paints the soap pieces wholly 
partly with bronze colors which are mixed wit 
to the 


assures a 


Such colors adhere quickly soap and do not seal 


off. Their use not only considerable saving jp 
wages and material, but also increases the stability of th 
soap. The objection that the bronze colors might be jp. 
jurious to the health, because of their metal content, is no, 
justified. When the soap is used the coating of paint 

off quickly and bronzes may be selected that do no 


kind. 


of this invention are all colors consisting of powders with 


washed 


contain copper or metal of any Bronze in the sens 


a metallic lustre, for instance from aluminum and its alloys 


copper alloys and other metals or alloys, and also powders 


of mica, etc. By proper selection of various bronze colors 


and other decorative means every desired effect may 


produced 
Experience has shown that the coating of the soaps with 
bronze paints, aside from the aesthetic effect, also protects 
the s ap against the influences of the weather and prevents 
the rapid evaporation of the perfumes contained in toilet 
The serviceability of the method is f 


the fact that perfumes may be 


new 


been covered with 
llulose, but this coating had to 
practical us¢ It could not be washed 


as detrimental to the use of the soaps 


sometimes 


tro-c¢ 


A NEW TEST FOR CASTOR OIL 
meeting of the British Society 
read by H. B. 


Test for Disti ishing Castor Oil from 


\t a 
\naly sts, a 
Ne W 


and 


recent 


paper was Stocks, 


Determining Its Purity,” based on the 


Ordinary soap solutions are alkaline to ph 


On titration with standard acid solution a point is reached 
at which a state of equilibrium exists and the pink color 


The amount of acid required increases with the 


disappears 
dilution up to about 1 part in 150, or higher, at which pont 
oleic, pal- 


With soaps of 
} 


composed 


it becomes practically constant. 
mitic, and stearic acids, and soaps from oils 
these acids, the figures are equivalent to approximately hall 
the total alkali. 

3 to 11 per cent of the total. 


the test, 


combined With castor oil soap it is only 


5 grammes of the oil to be ex 
KOH, 
evaporated to remove alcohol, made up to 100 cc., 10 & 
being diluted with 250 cc. of neutralized distilled water and 
titrated with hydrochloric acid in presence of phenol 
phthalein. Castor oil gives figures varying between 48 a d 
7.9, and figures are given in the paper for a number of 1ats 
and oils and rosin, in each case very much higher than 10 
castor oil. 


To carry out 


amined are saponified with alcoholic neutralized, 
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INFLUENCE OF WATER GLASS FILLING ON THE CLEANSING 
ACTION OF SOAPS AND POWDERS* 


Dr. W. Zaenker and K. Schnabel have made exhaustive 


tests in regard to the influence of water glass filling on 


the cleansing ettect of soaps and soap powders. The deter- 
gents used for the experiments were: 1, A neutral grain 
soap prepared from 60 per cent cotton oil and 40 per cent 
palmkernel oil 2, The same soap with an addition of 20 
per cent water elass (38-40° Bé) and 5 per cent potash 


lye. oe 
4. The same soap powder with an addition of 20 per cent 


\ neutral soap powder containing 30% fatty acid. 


water glass and 5 per cent potash lye. 

The tests were not made with textile fabrics, but with 
spun goods—cotton yarn, and the results are summarized 
as follows by the authors: 

The cleansing action 1f soaps and soap powders filled 
with water glass is inferior to that of pure soap and soap 
powders. The filling material has a certain cleansing ef- 
fect, but it is lower than that of the soap, and the reduction 
of the cleansing action of the soap corresponds exactly 
with the quantity of water glass used for filling purposes 
Soaps and soap powders filled with water glass, in spite 
of the larger lye addition, do not contract the vegetable 
fiber as much as the pure materials. Corresponding with the 
greater cleansing effect of the pure soaps and soap powders, 
their action weakens the fiber somewhat more than that of 
washing agents filled with water glass. This proves that 
the water glass has no fiber-destroying qualities, if the 
washing is done in the proper manner and the detergents 
are not filled too much. The greater cleansing and bleach 
ing effect of the pure materials becomes evident especially 
in the bleaching of raw cotton by repeated washing. Natu 


} h } 


ally brown cotton becomes less white when washed with 


detergents filled with water glass. 
The water glass addition does not cause the fabrics to 


loth 


I whiteness of the ck 


turn yellow, Ss remains purer, 


if they are washed with unfilled soaps and soap powders 
The oftener the clothes are washed with products con 
taining water glass the more liable they become to turn 
yellow. Frequent washing with soi r soap powders 
containing water glass results in an agg ration of the 
mineral constituents in the clothes, 

such substances remains almost stati 

ing agents are used. 

The agglomeration of the mineral contents makes the 
clothes washed with water glass gradually harder, while 
the fabrics treated with pure soaps or soap powders rt 
main softer. There is no detectable connection between the 
solidity of a fabric and the quantity of mineral con 
stituents. The silicic acid forming the higher ash content 
does not cut the fiber, but settles only loosely on the tex 
ture. Clothes that are washed with detergents containing 
water glass cause more dust than those treated with pure 
soaps or soap powders. 

The accumulations of silicic acid are clearly visible under 
the microscope and can be removed by careful treatment 
with heated diluted hydrochloric acid. Fabrics washed with 
water glass are hardly ever injured by rubbing with the 
mineral substances collected on the surface of the fiber. 
The roughness and woolly appearance of frequently washed 
textile fabrics are not due to any action of the water glass 
filling, but to the stronger cleansing effect. Fabrics treated 


*From Seifensieder Zeitung, Vol. 50, No. 23, p. 325. 


with pure washing agents therefore become rough and 
woolly to a higher degree than those washed with filled 
soaps or soap powders. 

The fabrics, of course, tear more easily if they have been 
injured by the cleansing process, and clothes that have 
been well washed with pure soaps are much more liable to 
slit than those cleaned with filled soaps. Thorough rinsing 
of the fabrics is absolutely necessary. Insufficient rinsing 
increases the silicic acids deposits, if the washing is done 
with soap filled with water glass, but this does not result 
in any apparent injuries when the clothes are heated or 
ironed. 

The ash content of fabrics washed with soaps or soap 
powders filled with water glass is not increased by the use 
of hard water and the mineral substances deposited on the 
fiber are not more harmful than with soft water. The 
cleansing effect on bleached and unbleached textile ma- 
terials, cotton and linen, is the same, as far as the action 
of the water glass filling is concerned. The lower cleans- 
ing effect of detergents filled with water glass becomes 
especially evident by the frequent washing of fabrics dyed 
in fast colors. While the colors are gradually washed out 
by the pure soaps and soap powders the filled washing 
materials do not effect them nearly as much. 

Soap filled with water glass is originally soft, but it 
soon hardens, and on account of its lower solubility its use 
is more economical than that of pure grain soap. 


BRITISH CHEMIST DISCUSSES COLLOID 
PHENOMENA OF SOAP 


Professor James W. McBain, F. R. S., of the University 
f Bristol, England, gave a most interesting talk on “Col- 
ids and Their Application to Soap” at a meeting of the 
\merican section of the Society of Chemical Industry held 
at the Chemists’ Club, this city. The usual 
preceded the short business meeting, pre- 

over by Prof. Ralph H. McKee, chairman. 

i i Is and the theory of colloidal electro- 
consequences, Professor McBain pointed 
loidal solution is hydrated, and the 

ral applicability in colloid chemistry. 
iltration of a sol to which an indif- 
added. The filtrate is 

nce substance than the 

of solvent held back 


is readily calculated. 


speaker th Ithough soaps are commonly 


called emulsoid colloids, 1ot be regarded as emul- 
i ‘] i 1 ion between true soap 
jellies and the soap curds with which they have been com- 
monly confused. Presumably, jellies in general should be 


distinguished from coagula 

Professor McBain ended his address as follows: “Ac- 
cording to the so-called Gibbs’ Adsorption Equation there 
should be a deficiency of soap in the surface of solutions 
of ordinary concentration. Actually, however, there is an 
iccumulation in the surface which we have shown is not 
due to chemical decomposition. It seems to be the actual 
lowering of surface tension and not the slope of the surface 
tension curve which governs the occurrence of adsorption. 
A modified formula based on the actual lowering of surface 
tension world appear to be more nearly in accord with all 
the known facts. In conclusion, it is seen that only a few 
aspects of this vast subject have been adequately investi- 
gated; but it appears that its exact elucidation, so necessary 
to place the soap industry on a scientific basis, will also 
have a bearing upon a surprisingly large number of theo- 
retical considerations.” 
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FILLED COLD-MADE TOILET SOAPS* 


[he chaotic conditions prevailing in Germany at the 
present time compel many manufacturers to make up to 
extent at least for the higher cost of living, by offer- 

| trade a toilet soap ot somewhat inferior quality 
ly lower-priced. He ver, aS a matter of 

which taken into the bar- 
gain, are inherent in filled toilet this kind. The 
principal detect common to these filled soaps 1S that they 
are subject to efflorescence during the ld How- 
ever, if the quantity illing is not too large and the soap 
| I tl | may be avoided by 


perly made, this drawback 
in a place where the tempera- 


some 


and cot 


must b 


soaps of 
I 


season. 


ap during the winter season 

the filling, but in many 

I shall therefore 

directions, which 

the rse ot 

room or 

made should be 

arranged that it can 

working in the winter 

ng , Implements, lye, filling and 
cold throughout, there is in the first 
siderable loss of material, me of the 
will stick to the vessel. Moreover, the 
mification ll necessarily be imperfect, in consequence 
and the finished product will be 


Such insufficiently compounded soay 


since S< 


sap 
of the 
impertec 
is rough or gritt » the touch, cannot be pressed properly 
! | uncombined 
ncomplete saponification 
air and crystallize in 
Moreover, the filling 1s 
f imperfect sapon 
induces efflor 


nh as 


likewi 


The danger of efflorescence may also be slightly lessened 


by reducing the concentration of the filling solutions some- 


what during the cold seasor 

In the case of all c mad ps, both unfilled 
filled, it is expedient to stand for five 
or six days, before cuttin lem up, inasmuch as properly 
cooled soap will cut or oothly and can be pressed 
more satisfactorily. 

In the manufacture of 


1 


and 


) 
blocks 


filled cocoanut-oil soaps, the oil 
is stirred into the lye at a temperature of 27°C in the 
and of 35°C in the winter season. It is most ex 
add the color solution and the perfume to the 
shortly before stirring it into the lye. 

q 


summer, 

pedient t 

oil at once, 
I shall now proceed to give in the first place some direc- 

tions for the production of soaps having different outputs, 
nd of filling soluti ; 

and of filling solutions: 


Cocoanut Oil 
Kgs. Caustic Soda Lye, 38°B. 
Kgs. Filling I. 


II. 
coanut Oil. 
\/, Caustic Soda Lye, 38°B. 
Kgs. Filling IT 
Kes. Sodium Silicate (“water-glass’”), 
Kg. 38° Caustic Potash Lye. 


5 Kgs. C 


Kgs 


mixed with 


III. 
Cocoanut Oil. 
Caustic Soda Lye, 38°B. 
Filling I. 


IV. 
Cocoanut Oil. 
s. Caustic Soda Lye, 38°B. 
Filling IT, 
Sodium Silicate, mixed with 
Caustic Potash Lye, 38°B. 


7 


— mt TK) 
72 72 


—ibhohou 
2 72 
nA 
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x y 
72 
D 
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*From Seifensieder-Zeitung (Vol. 40, No. 46 (1922) p. 747). 
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Cocoanut Oil. 
7% Kgs. Talcum. 
3 Kgs. Caustic Soda Lye, 38°B. 
2 Kgs. Filling i. 
1: 22 kgs. Potash, 12 kgs. Salt, 180 kes, water 
28 kgs. Potash, 12 kgs. Salt, 10 kgs, Potas. 
sium Chloride, 30 kgs. sugar, 200 kgs. 


‘illing 
Filling II: 
water, 


After adding the color solution and perfum« 
in the lye in a thin jet, the mass is mixed by stirring 
slowly until the commences to thicken, vhereupon 
the filling, which should have a temperature 
than 20°C during the winter season, is mixed in 
as thick as a finger. The will then be 
thick to be molded at once. illed soap 
allowed to become heated to an excessive temper 
this might cause disintegration of the filling, 
end it is preferable to use flat iron molds, 
molds. It is preferable to sift the talcum into 
while stirring, thereby dividing it into fine particles, before 
adding the ly Soaps with talcum and sodium 
filling afford advantage of shrinking to a 
extent than others. It is not expedient t 
soaps containing larger amounts of filling, 


up to order for prompt shipment. 


and stirring 


soap 


less 


soap 
Such 


Inste 


the oil 


Silicate 
much less 
make up for 


but to make them 


CHEMISTRY OF ROSIN AND ROSIN OIL 


C. E. Soane. J. Oil and Colour Chemists’ As 


47. —A critical review of the work done on rosin 


oils with bibliography and discussion. It is 


agreed that rosin acids contain a hydr 


neucleus; the position of the side groups is 


but it is safe to assume that the relative positions of CH, 


and isopropyl side chains may account for the 


isomerism in 


th 


he rosin acids. Rosin oils consist of hydrocarbons of the 


hydrogenized retene type, together with decomposition, 


estima 


products approaching a benzenoid character. Thx 


based on the former's 


tion of mineral oil in rosin oil may be ! 
in alcohol, Me.CO 


lower d. and nm and _ lesser 


\cOH, epichlorohydrin, etc. The 


rosin oil 


solubility 
determination minera 
HNO, is not 
\ 


If n of the unpolymerized residue obtamed on 


il by oxidation of the with 


satisfactory. 
treatment of the oil with concentrated H:SO, in the cold is 


elow 1.53, mineral oil is present. Graphic structural formu 


las and a table of characteristics attributed to rosin, rosin 
and related hydrocarbons are given. Discussion brough 
out that 1p can be determined accurately by 
solving 2 g. of mixed acids from the soap in 50 cc. petr. ether, 
ind then shaking with 10cc HNO, (d. 1.5); the acid layer 
is run off and the treatment repeated until no further dis- 
coloration occurs ‘he ether layer is washed and evaporated 
and the residue consists of fatty acids; and the difference i 
weight constitutes the rosin —Chemical Abstracts 


rosin tH S¢ 


Self-Heating of Soaps 


Dr. Adolph Welter points out that soaps containing little 
water, especially those produced wholly or partly from dry- 
ing or semi-drying oils, are very much inclined to self- 
heating, if large surfaces are exposed to the air. This fact 
has been known to the soap technologists for a long time 
and is principally observed in soaps from linseed and cotton 
oils. Whether the self-heating is caused by oxidation, or by 
an intra-molecular rearrangement has not been ascertained 
definitely —Chemische Umschau. 


Cemetery Invades a Soap Factory’s Domain 


News from Haverhill, Mass., is that the trustees of Lin- 
wood Cemetery have bought a part of the property of the 
Beach Soap Co., at Water and Mill streets. Apostles of 
superior cleanliness no doubt will jostle one another in efforts 
to get burial lots in the soap section. 





Vater 
Potas- 
water, 

stirring 

stirring 

Teup n 

Ot less 

stream 
iciently 
not be 


-» Since 


f high 
he oj] 


before 
Silicate 


NoveMBER, 1923 THE AMERICAN PERFUMER 499 


_—— 


NEW METHOD FOR SEPARATION AND DE- 
TERMINATION OF SODIUM AND POTASSIUM 


G. Frederick Smith, in a contribution from the Chemical 
Laboratory of the University of Illinois, printed in the 
Journal of the {merican Chemical Soctety, Vol. 45, No. 9, 
discusses at length the perchlorate method for the separa- 
tion and determination of potassium and sodium, which he 


says, has been quite generally accepted as a satisfactory 


substitute for the ch 


oroplatinate procedure. This is the 


t 


summary of the author: 

“The process, in brief, consists in the precipitation of 
potassium perchlorate from solution in warm water, in the 
presence of sodium perchlorate, by the slow addition of a 
proportionally large volume of \-butyl alcohol containing 
0.5-1% of perchloric acid dihydrate. Che solution together 
with the precipitated potassium perchlorate is then boiled 
for 30 seconds, cooled to room temperature and filtered 
using a Monroe or Gooch crucible. The precipitate is 
washed with butyl alcohol, dried at 150-250 for 14 to 1 
hour and weighed as potassium perchlorate. The sodium 
is determined in the filtrate by evaporation of the solvent 
and conversion of the sodium perchlorate to sulfate, and is 
weighed as such in the usual manner. The method is best 
suited to the determination of sodium by difference, after 
weighing the mixed potassium and sodium chlorides.” 


CAN SOAP BE “ARTIFICIAL FRUIT”? 

Importers of fancy toilet soaps are engaged in a contro- 
versy with the customs appraising officers regarding the 
classification of this class of imports. All imported soaps 
in the form of lemons, oranges, etc., are being classified on 
entry here as “artificial fruit,’ with duty at the rate of 60 
per cent ad valorem under paragraph 1418 of the Tariff 
act of 1922. Claim is made by the protestants, including 
a number of large department stores, that duty should be 
taxed at the rate of only 15 or 30 per cent ad valorem under 
the specific provisions for soap in paragraph 82 of the 1922 
law. 

A test case is now being prepared, and it is understood 
that this will be ready for presentation to the Board of 
United States General Appraisers within a short time. 
Attorneys for the importers are confident that the classifi- 
cation as artificial fruit will be reversed by the customs 
board. 

Imported soap in the form of cucumbers or other vege- 
tables is being classified at the lower rates under paragraph 
82, so that the dispute with the customs officers does not 
include this class of imports but affects only fruit forms. 


Foreign Patent for Saponification of Fats 


202,263. Soaps. T. Legradi, 6, Loquaiplatz, Vienna. As- 
signee of I. Wieninger, 2, Haslangstrasse, Munich, Germany. 
International Convention date, August 8, 1922. Fat is 
saponified with caustic liquor in presence of excess of fat or 
unsaponifiable organic or mineral fat-like substances, such 
as paraffin oil, vaseline, wool fat, stearine, oleine from wool 
fat, beeswax, and paraffin, ceresin, montan or japan wax. 
The mixture is subjected to prolonged heating and stirring 
until all water is expelled, yielding a dehydrated hard soap 
of large resin or potash content. 


Market for Soap Materials in the Netherlands 


Consul General George E. Anderson, Rotterdam, reports 
that vegetable oil foots and other by-products of the refining 
of vegetable oils are being extensively used at present bv the 
large soap and candle factories in the Netherlands. From 
time to time there is a fair market for these products which 
merits the attention of American manufacturers. There is 
a lair prospect for the sale of increased quantities of Ameri- 
can inedible tallows and grease stearin, but the market is a 


dificult one. It can be reached to advantage only by resident 
agents, . 


FEATURES OF SOAP MATERIAL MARKET 


(Continued from next page) 


While new crop foots are available fractionally lower, very 
little business has been placed for future deliveries. 

November 14, 1923. A. H. Horner. 

Industrial Chemicals 

The trade viewed with no little surprise the action of the 
large producers of alkalis in reducing their prices soon after 
our last report. This action came as a surprise because 
business had been excellent, both spot and on contract, in 
these items and apparently no reason existed for a sharp 
reduction in prices. Makers state that they are merely giv- 
ing consumers the benefit of certain readjustments which 


} 


they have been able to make. Contracts which were signed 


before the reductions took place are being adjusted and noth- 
ing in the way of a disturbed market has resulted. Business 
is still good in the heavy alkalis and both ash and caustic 
have been sold in heavy volume on contract. The fight in 


1 


bleaching powder has not been allowed to affect the group 


at all. 

Imported alkalis of the potash group have been unsettled 
throughout the last month. Conditions in Germany are such 
that no dependence can be placed upon steady supplies from 
abroad. Wherever possible consumers are taking American 
products and the domestic manufacturers of the items report 
that their plants are being pushed to capacity. Mineral acids 
are generally quiet and the largest buyers are able to get 
slight concessions on sulphuric and greater ones on muriatic 
and nitric although there has been no change in the actual 
schedule of prices. Boric acid is lower but makers made no 
change in borax. Zine products are unchanged at recently 
prevailing levels. 

Other Soap Materials 


Not much change ws noted in the naval stores situation. 
Export demand has been disappointing and while domestic 
trade is good, rosin looks a bit easier owing to the fact that 
foreign buyers are not taking on supplies in quantity. 
Starches are easier owing to the size of the corn crop which 
has forced reductions in selling basis of the corn grades and 
incidentally has affected the other items in this group. No 
great change in the oils or in glycerine is reported. 


Determinating Glycerine by Dichromate Method 


J]. Kellner reports that in trying out the method of Tor- 
telli and Caccharelli, as modified by Steinfels, he found that 
the concentration of the su!phuric acid used is of impor- 
tance. If one uses the acid of sp, g. 1.175, prescribed 
by Steinfels, low figures are obtained. On the other hand, 
one must not use the acid of 50% by volume recommended 
by Tortelli and Caccharelli. An acid of sp. g. 1.230 is 
sufficient. The influence of the concentration of the dichro- 
mate solution was also investigated, and it was found that 
a solution containing 2 grams of dichromate in 25 c.c. of 
solution, that is, Hehner’s solution, is sufficient to oxidize 
glycerin completely. 


The Distillation of Fatty Acids 


Konrad Kubierschky, describes this method for the dis- 
tilling of fatting oils: The crude fatty acids, in a steady 
stream, are heated in a continuously operating tube heater 
and then treated by a countercurrent of superheated steam 
in a distilling column, whereby the distillate is continually 
driven off and separated from the residue. The hot vapors 
from the distillation may be used for preheating the re- 
quired steam, before they are entirely condensed. On ac- 
count of the short duration of heating, decomposition of the 
fatty acids is avoided, and a distillate of uniformly high 
quality obtained. 

Readers of the Soap SEcTION may find items of interest 
to them in our Trade Notes pages, as well as in Patents 
and Trade Marks and Foreign Correspondence. 
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| MARKET REVIEW ON TALLOW, ETC. 


TALLOW 
tten Speciall 
S practically 
New 


similar 


vast two weeks sales 


itside stock of quality 


our million pounds, changed hands at 


These purchases were divided among the large 


re, with the latest sale of approximately one 


unds yesterday at the 
New York 


per pound delivered to buyer's plant, 


Same gure 


of the Special type is selling at 77¢c 


with other grades also 
in fair demand 


Greases have been rather weak, selling at the largest 


discount with tallow as compared to any time during the 


last two years, with good quality house grease at 6%-65¢c 


loose, and the various other grades of greases at relative 


higures 


The fact that such considerable quantities of tallow were 
marketed without change of price indicates that buyers will 
not have to pay higher prices in the near future, although 


the tone of the market is firm and offerings are meeting 


with steady absorption. 


November 15, 1923. Tostas T. PERGAMENT. 


GLYCERINE 


Written Spectally for This Journal) 


Since our review of October 15 there has been a drop in 


rice of “ac. per pound in quotations. This does not mean 
i 


that lower prices have not been accepted, but that the 


given over the 
lots 
taken on 


figure generally regarded as the one to be 


counter was 17c. last month and is now 16%c. For 


of any size, particularly carloads, refiners have 


business at much under the prices named. Business has 
been good in Chemically Pure and the outlook is favorable 
I little 


for that grade, but for Dynamite there has been 
call; consequently the market has been held down for both 


very 
Another factor in the situation is the 
market, 
dropping for some time and aided by the fall in exchange 


Crude and Refined. 


foreign Crude where values have been gradually 


here, purchases can really be made on the European Conti- 
at figures which will work out under those asked here, 


\t the time 
of writing, it appears to us, that we may expect some de- 


nent 
after paying freight, duty, and other charges. 
cline and then probably a dull period to the end of the year, 
as least, with slight fluctuations in prices. 


November 15, 1923. W. 


\. SToprorp. 


VEGETABLE OILS 
(Written Specially for this Journal.) 

Since our last review on Vegetable Oils, the markets have 
been active and prices of several commodities have ad- 
vanced, 

During the first few days of November, a heavy demand 
from consumers for Cocoanut Oil was noted. It is estimated 
that about two hundred tank cars of this Oil changed hands. 


The 


raised their price, as the primary market is very firm. 


demand have 


Copra 


continues quite heavy and importers 


NOVEMBI 


also has moved in large quantities recently 


quoted at 5 cents per pi und Pacific Coast, 


Since the upward movement of Cocoanut Oi] 


Soap 


of this low priced oil and the 1 


ot Palm Kernel Oil has been sold here. 


+ 1 + 
aken advantage 


nge has been very favorable. 


1 


Palm Oil 
littl Nive 


for Lagos 
today is up a 


but the price remains about 


Oil early this month recovered it 


ww firm. There is not mu 


round Cottonseed Oil, during the pa 


has been a little lower but it is very likely tl 


will be regained soon. It is the opinion of 


that this oil will not move very much in 


during the next thirty days. 
Olive Oil 


rivals are 


Foots are quiet. November and December ar- 


available at 8% cents per pound New \ 


(Continued on Preceding Page) 


SOAP MATERIALS 
Tallow and Grease 
Tallow, New 


0914. Yellow grease, 
New York, .0734@.08 


Rosin, New York, Nov, 15, 


Yu rk, Special, 075Ke. 


Edible, New. York, 
New 


York, U63¢ec. White 


grease, 


1923: 


80 
80 
80 
80 
80 
8O 


Common to good 


D 
E 
F 
G 
H 


Starch, Pearl, per 100 Ibs 

Starch, Powdered, per 100 Ibs, 
Stearic acid, single pressed, per lb. 
Stearic acid, double pressed, per Ib. 
Stearic acid, triple pressed, per lb. 
Glycerine, C. P., per lb 

Glycerine, dynamite, per Ib. 

Soap lye, crude, 80 per cent, loose, per 
Saponification, per Ib. 


mourn 


Cocoanut, edible, per Ib. 
Cocoanut, Ceylon, Dom., per Ib, 
Palm, Lagos, per Ib. 

Palm, Niger, per Ib. 
Palm, Kernel, per Ib. 
Cotton, crude, per lb., f. 
Cotton, refined, per Ib., 
Soya Bean, per Ib. 
Corn, crude, per Ib. 
Castor, No. 1, per lb. 
Castor, No 3. per lb 
Peanut, crude, per Ib. 
Peanut, refined, per Ib. 
Olive, denatured, per gal...... 
Olive Foots, prime green, per Ib. 


Chemicals 


o. b. 


New York 


nominal 
nominal 


Soda Caustic 76 per cent, per 100 Ibs.. 
Soda Ash, 58 per cent, per 100 Ibs 
Potash, 88@92 per cent, per 
Dic os 

Potash " . 
Salt, common, fine, per ton kes . 15.00 anit) 
Sulphuric acid, 60 degrees, per ton.. 10.00 gus 
Sulphuric acid, 66 degrees, per ton.... - 15.00 oa 
Borax, crystals, per Ib. 03/2@ 0 
Borax, granular, per lb ; 05Y4@ : 
Zinc Oxide, American, lead free, per Ih.. 
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IRALIA 


The Universal Base 


If any perfume base may be said to possess the attribute of 
universality it is IRALIA, “Chuit-Naef,” since there are few, if 
any, compositions in which its employment will not be attended 
by highly advantageous resultants. 

Unequalled and inimitable, there is no substitute for IRALIA, 
“Chuit-Naef,” in any of its multifarious uses. It is unique and a 
valued and indispensable resource of the greatest perfumers of 
the world. 


UNGERER & CO. M. NAEF & CO. 
NEW YORK GENEVA 


OIL PATCHOULY 


“Staff Allen’s”’ 


MPLOYED in such small proportion as must ever be the case in 

perfumes, the cost of the Oil Patchouly used is too small for serious 
consideration. 

Judged from the standpoint of resultants its importance is so inestimable 
as to render attempted minute economies through the substitution of inferior 
Patchouly not merely injudicious but stupid. 


Enlightened self interest demands selection of the finest available Oil 
Patchoulv, “Staffallens.” 


UNGERER & COMPANY New York 
STAFFORD ALLEN & SONS London 
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COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 











OTTO OF ROSE 


As it comes out of the still 


Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 
Free of Charge. ‘ 


AROMATIC CHEMICALS AND SYNTHETIC 2 
FLOWER OILS OF OUR OWN MANUFACTURE ; 
Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate | Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 
Rhodinol Acetate Gardenia Linalyl Acetate (70%  Wistaria f 
Lilac Sweet Heliotrope Fleur to 90%) 
SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES FROM 45c LB. UP 
Sole representatives in the United States and Canada for the following firms: 
SCHMOLLER AND BOMPARD 
GRASSE, FRANCE : 
LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 
Can Offer at Attractive Prices 
Palma Violet Concrete 
Genet 
Tuberose 
Rose 
Jasmine Flower Oils, Etc. | 
ZSCHE & COMPANY , 
a GERMANY 
Aldehyde C 14 i 
Benzyl Acetate » 
Benzyl Benzoate 
Linalyl Acetate 
Methyl! Anthranilate 
Violet 100% . 
Se (Alpha Beta-Methyl) ; 
MARIO DE PASQUALE 
MESSINA, ITALY 
SPECIALTIES 
Mandarin 
TERPENELESS 
Bergamot . 
TERPENELESS 
Lemon : 
TERPENELESS ; 
Orange 
TERPENELESS ‘4 
As well as all other Handpressed Oils i 
4% 
D. M. BAKARDJIEF, KARLOVO, BULGARIA / 
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MR. S. WOODSON HUNDLEY - New York City Representative 
202 W. 92nd Street, Phone Riverside 9830, NEW YORK CITY, N. Y. 


MR. CHARLES A. RINDELL - Middle Western Representative 
Suite 505 Garrick Building, 64 West Randolph Street, CHICAGO, ILLINOIS 
MR. R. F. STIDHAM  - . - California Representative 


P. O. Box 141, OAKLAND, CALIFORNIA 


MR. RICHARD HOFMANN .- Southern California Representative 
1407 Detwiler Bldg., Phone 64158, LOS ANGELES, CALIFORNIA 


MR. BURTON COOPER - Boston and Vicinity Representative 
173 Milk Street, BOSTON, MASSACHUSETTS 


CLEVELAND NOVELTY COMPANY .- Cleveland Representative 
820 West Superior Avenue, CLEVELAND, OHIO . 


PINTO & MALABEL - - - - Southern Representative 
524 Jefferson County Bank Building, BIRMINGHAM, ALABAMA 


The STANLEY. MANUFACTURING CO. 


Sf DAYTON, OHIO 


4 M seturers I Art Ac 


See other side for Samples of Stanley Labels 
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ESSENFLOUR PRODUCTS rp. 
MYSORE 6S. INDIA) 


Distillers of Essential Oils and Manufacturers of Perfumery Products 


Sole Consignees and Distributors 


MYSORE 
SANDALWOOD OIL 


Satisfying the requirements of all Pharmacopoeias. 


Samples and prices will be readily furnished on application to 


sole representatives 


Sole Agents U. S. A. 


COX, ASPDEN & FLETCHER 


TELEPHONE 26 Cortlandt Street CABLE ADDRESS 
RECTOR 4586 New York City COXASPDEN, N. Y. 
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Soetoets 


‘A. Boake, Roberts & Co, Ltd 


Carpenters Rd. Stratford, London, E. 15 | 
ENGLAND 


Cables: BOAKE, LONDON Telephone: MARYLAND 1050 (4 lines) 
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Codes: A.B.C. Sth & 6th—LIEBER’S 5 LETTER—WESTERN UNION--BENTLEY’S—MARCONI 


Canadian Agents: Messrs. G. F. Sterne & Sons, Ltd., Brantford, Canada 
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Manufacturers of 


ABR A SYNTHETICS 


AND ISOLATES 
OF GUARANTEED PURITY AND ODOR VALUE 


AMYL SALICYLATE LINALOL AND ESTERS 
CINNAMIC ALDEHYDE MENTHOL RECRYST. B. P. 
(NATURAL) 


CITRAL MUSK XYLOL 100% 


ETHYL PHTHALATE AND ESTERS 


GERANIOLS AND ESTERS RHODINOL AND ESTERS 
ISO EUGENOL THYMOL B.P. 














% 
4 
4 
4 
4 
4 
4 
4) 
4 
4 
| 4 
| 4 
é 
4 
4 
| 4 
4 
* 
% 
4 
& 
4 
4 
| 4 
4 | 
4 
4 | 
4 | 
4 
4 
$| 

| 
| 
; 





\&! 
$ 
| ‘4 
if 
f 
? 
: 
4 
4 
4 
4 
: 
4 
+ 
: 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
a 
a 
4 
4 
4 
: 
4 
4 
4 
4 
4 
4 
: 
bi 
4 
: 
? 
: 
; 


THE AMERICAN PERFUMER 


NoveMBER, 1923 








amd 
al 
ODORLESS 


UNSURPASSED QUALITY 


LANOLINE 


U.S. P. 


Specially Refined for Creams 


Write for Samples 


THE RB & W co. 


Bopf & Whittan 


MANUFACTURERS 
INCORPORATED, 1918 


Elizabeth, N. J., U.S. A. 
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The Charm of 
Newness 


is well exemplified in the design 
of this box with its graceful 
swelled sides, its extended 
bottom; and its domed top— 
which fits in every position. 


Write for a Sample 


Young Brothers 


New York Office, 130 W. 42nd Street 
Bush Terminal Sales Building (4th Floor) 


No\ EMBER, 1923 


Displayologists 


(REG. U. S. PAT. OFFICE) 


Providence, R. I. 


MALE ddd LALLA ALLA ALAA LA LAMA ALAA 


NEW PERFUME BOOK 


*‘* Perfumes and Cosmetics ” 
Written by a Scientific Perfumer 


N 
N 
Ny 
N 
N 
Ny 


“Perfumes and Cosmetics” by William A. Poucher, Ph.C. is an up-to-date, practical work 
on the sources and manufacture of natural floral products, fixatives, and synthetic aromatic 
chemicals and the manufacture of finished perfumes and cosmetics. 

The author is works manager of the United Chemists Association, Ltd., Cheltenham, 
London and Liverpool and writes from a backround of practical experience, much research 
and the collaboration of men engaged in the iadustry. 


RAW MATERIALS 
Varieties, sources and properties of raw materials, 
together with a brief description of the more im- 
portant ones—Virtually a dictionary of raw 
materials. Fully up to date. 
PERFUMES 

The production of Natural Perfumes, the Prob- 
lem of Fixation and a discussion of the history 
and varieties of the common odors are given in 
three chapters. 

Non-alcoholic concentrates, French floral ottos, 
American Practice and Toilet waters are discussed 
fully and in many instances formulas are given. 


462 pages and many illustrations. 


COSMETICS 

The manufacture of cosmetics is thoroughly con- 
sidered and numerous formulas are given. Chap- 
ters are devoted to each of the following: 

Bath Preparations 

Dental Preparations 

Hair Preparations 

Lip Salves and Rouge Sticks 

Manicure Preparations 

Skin Creams and Lotions 

Smelling Salts 

Theatrical Requisites 

Toilet Powders. 


Complete tables of measurements, including an alcohol table in Appendix—Cross Indexed 


PRICE $6.00 


PERFUMER PUBLISHING CO., 


LLL LLL 


14 CLIFF STREET 
NEW YORK, N. ¥. 
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Do Your Face Powder and Rouge Compacts 


Give You the Repeat Business | hey Should? 


Are You Using the Best 
Quality Available? 


~~) 
2 


Our Rouge and Face Powder Compacts, 
Lipsticks and Eyebrow Pencils Mean 


Larger Repeat Business for You! 


We supply face powder and rouge compacts to several manu- 
facturers who have the reputation for selling the highest quality 
products. 


We Stand Behind Our Motto: ‘ae, wit recive the pero attention of 
eee ee Write for samples and quotations today and 
orkmanship—a little finer learn the reason why our products bring 


Service—a little better repeat business to others. 
Prices—a little lower 


Our modern up-to-date plant insures immediate 
deliveries regardless of quantity. 


We will fill your boxes or furnish complete 
packages under your own name. 


Le Marcelino Company 
104 Fifth Ave. New York, N. Y. 
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To All Buyers of 


Perfumes and 
Toilet Articles 


HE Second International Perfumery, 

Toilet Articles and Soap Exposition, to 
be held in the 71st Armory, 34th Street and 
Park Avenue, New York City, March 3rd to 
Sth, 1924, is really your Exposition. We 
want you to visit this Exposition because it 
will afford you the greatest opportunity you 
have ever had of comparing American and 
Foreign lines attractively arranged under one 
roof. 


The Exposition’s vast fund of selling ideas and 
other information will be of the greatest value 
to you. 


It will also be a great industry stimulant and 
will carry many thousands of dollars’ worth 
of publicity through the Trade press and news- 
papers of the country to help promote a greater 
use of Perfumery and Toilet Articles. 


Please let us hear from you so that we may 


have some idea as to whether you will be here 
or not. While here in New York, be sure to 
make the Hotel McAlpin your headquarters. 


We all want to be together. 


NATIONAL EXPOSITION COMPANY, INC. 


Managers of the Exposition 
Hotel McAlpin Broadway at 34th St. 
NEW YORK CITY 
Telephone 
Pennsylvania 5700 
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We Specialize in 


“DE LUXE” made 
Lip STICK CONTAINERS 


Superior in Make and Finish. 


These are produced in Gold Dipped or Steel Oxidized. 
fitted with the much desired 





Diminishing Mirrors 





We make any desired shape with your name or trade 


mark stamped on containers. 
Ask Our Expert to Call and Figure onj.Your Wants 


Samples submitted on request. 


DE LUXE ART METAL CORPORATION 
New York Office: 1123 Broadway 














% BeLLe HOVEY 


| Cold Cream: 


IDEAL. 
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PRIVATE BRAND | 


Creams Powders Perfumes 
Lotions Shampoos 
Shaving Cream Lipsticks 
Eyebrow Pencils 


Compacts 
(Powder and Rouge) 


HAND PAINTED VANITY CASES 


QUALITY SERVICE PRICE 


With these three fundamental principles of 
success we desire to serve your require- 
ments in the complete cosmetic line. 


All Items Under Your Own Name if 
Desired 


A complete factory equipped to efficiently 
and quickly fill your orders the same day 
they are received. Owning our own build- 
ing, we are in a position to quote low prices. 


Check the following listed items that inter- 
est you. Write us on your own letterhead 
for prices. No order too large or too small. 


Rouge Compacts Creams 
All Shades All Shades Cold Cream 
All Sizes All Sizes Vanishing Cream 
Matching all odors Peroxide Cream 
Skin Foods 


je i Astrinmgents, etc. 
Hair Preparations 

Bay Rum, Lilac, Eau de Quinine, Olive Oil Manicure Requirements 
Shampoo, Bandoline, Ete. Face Lotions 


Write Today. 


Salikof and Belle Hovey 


Laboratories 


126 No. 3rd St., Philadelphia, Pa. 
(Phone Market 3037) 


New York, 1340 Broadway 
(Phone Fitzroy 3333) 





Rigid Standards 


Rigid standards govern every detail 
of the manufacture of Rowell 
Paper Boxes. Only such as merit 
our whole-hearted contidence can 
pass through our shipping depart- 
ment on their way to you. 


EK. N. Rowe tt Co. 


INCORPORATED 


Batavia, N. Y. 


New York Sales Office: THe Brisrot INpusrrirs, Ine. 


41 Park Row, Room 805 Felephone Cortlandt 1574-5 
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MAKERS OF ODO-RO-NO 


TWE TOILET WATER FOR EXCESSIVE PERSPIRAT:ON 
Crocinnatt-Quto 
July 
6 , 


Tw onoaeve comm : 


9 


Economic wachinery Company, 
“wOrcester, ceasse 


Gentlemens: 


Ve can heartily recommend your WORLD LABELERS. 
[vo of them have been operating in oxr plant 
continuously ror six years and the writer can- 
not remember a day when they,.were laid up for 
repcirse Our machines arg working day and 
night during ‘the sumser montns and at least 

8 hours or every working day thruout the yeare 


The VORLD LABELENS have helped materially to 
increase our production and reduce overhead 
costse Our bottles are uniformly and neatly 
laveled, which is a prime reyuisite in tne 
toilet goods businesse 


- 


Cordially yours, 


QHE ODORONO COMPANY. 


j ] 19 Hevashex2 


Solve your labeling problem as the Odo-ro-no 
Company has done, by installing in your 
plant a 


This machine not only attaches labels neatly 
and uniformly, but it reduces your labor costs 
and increases production. Send for particulars. 


Economic Machinery Company, 18 Grafton St., Worcester, Mass. 


Al 
WH 
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Scientific Utilities Co., Inc. 


18 East Sixteenth Street 
NEW YORK 


Hamburg 


Plain and Colored 
Perfume Vials 


Latest Designs 
Largest Assortment 
Prompt Deliveries 





HE undersigned company takes this opportunity of acquainting 
the perfume public with the fact that it has undergone a com- 
plete reorganization both inside and outside. 

At the same time, it has increased considerably its facilities for 
the manufacture and sale of plain and colored striped perfume vials, 
with rod stopper and cap, or with constricted neck, at prices that are 
lower than that of any other firm in this line; at the same time 
keeping up the best standard of quality and workmanship. 

We defy comparison. 

We carry the largest stock on hand, hence are ready to make 
prompt and quick deliveries. Ask for new price list. 


SCIENTIFIC UTILITIES CO., INC. 
NATHAN SANDERS, Pres. 










Filling Apparatus Laboratory Glassware 


- os id Complete equipment for the laboratory includ- 

New and specially designed ing instruments, chemical glassware, etc. 
on Latest ideas from abroad. 

apparatus for filling perfume 

vials either in large or small Capping Material 

quantities. Prices low, results Sealtight capping material, an ideal alcohol 


rn and etherproof capping for perfume vials. A 
satisfactory. little goes a long way. 
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4+ || Automatically 


—Closes 

—Flattens End of Tubes 

—Double Folds 

1 —Clips 
—Dates 






al 
a 
\§ 
my ‘ 
40 to 50 Tubes From 40 to 50 tubes per minute are handled by this 
machine. 


Per Minute 
Each tube is closed, the end flattened, double 
folded, clipped and dated—and it is all done neatly, 

smoothly and automatically. 





Only one operator is required. Finished tubes 
are discharged from machine conveyor by simple 
ejector. Motor drive. 

In 5 Nationally Now operating satisfactorily in five nationally 

Known Plants known plants. One of the largest writes us: “From 
all indications this machine is going to be a great 
labor saver as well as making a neater package.” 


It will produce the same results for you. 


THE 


Weimann Bros. Manufacturing Co. 
DERBY, CONN. 









This is the Filling Machine --- 


that discharges a continuous stream of 


























perfectly filled bottles—one just like the 
next—40 to 100 a minute, every minute 
of the day. 


Here and there a bottle may not fill, 
but you'll find that it is broken or has an 
imperfect top. All such bottles are au 


tomatically discarded. 


There’s never any smear or spill on the 
outsides of the bottles from dripping or 
overflowing, to make it necessary to wipe 
the bottles. All such waste and extra 
labor—heretofore a “necessary evil” 
meaning thousands of dollars every year 


to many manufacturers—is eliminated. 









Just one operator is needed—to put on 
the bottles. 






Karl Kiefer 
Rotary Vacuum 
Filling Machine 


All the rest is automatic. 







Bottles as small as %4 oz. and other 
sizes up to 16 oz. are being filled on this 


wonderful machine. 











Perfumes, extracts, syrups, ink, oil, 
light and heavy liquids of all kinds are 
filled successfully on our Vacuum Fill- 


ing Machines. 


Write for details and catalog. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio. 
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For Efficient Mixing 


EAD srecs MIXER 
R SPEED 
ARE THE BEST HELP TO BE OBTAINED. 


THEY INCREASE PRODUCTION and 
LOWER COSTS 


for Mixing 
SHAVING CREAMS 
TOILET PREPARATIONS 
and all 
LABORATORY WORK 


for Mixing 
FACIAL CREAMS 
SOAPS 
TOOTH PASTES 


These Mixers Are Made to Meet 
All Kinds of Mixing Problems 


Write for further data. 


READ MACHINERY COMPANY 


YORK, PA. 


Mixing Machinery of All Kinds 
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“Hy-Speed” Liquid Mixers 


Type 


Type 
Filter 
| 


SPECIAL FEATURES 


“Push-Pull” propellers. Bottom one draws 
liquid up, top pushes down, causing liquid to mix 
in a fraction of the time required by the old 
fashioned single blade type machine. 

Solid drive shaft. No liquid can collect in 
shaft. Much stronger than tubing. 

Air-cooled ventilated motor. Type No. 4 and 
No. 5 “Hy-Speed” mixers can be run all day 
without getting hot. 

Grease cup lubrication on only two bearings. 
Cannot throw oil into liquid being mixed. 

All parts touching liquid are made of solid 
brass, nickel-plated. 


Only one moving part. No gears to get out 
of order. Will last as long as the motor which 
Type No. 3 should give service for many years. 


Price $45.00 
PRICES 
f.o.b. New York 
. Designed for five gallon jugs. One propeller, 1/12 H. P. Uni- 
versal motor. Speed 10,000 R. P. M. A great time saver for 
mixing small batches of perfumes, etc. Mixer tightly closes 
jug preventing evaporation. For intermittent service. 
(Price $37.50) 
. This is a ¥ H. P. motor with “Push-Pull” propellers and 
clamp for attaching to side of tub or tank. Speed 10,000 R. P. 
M. to be used for intermittent service. Will thoroughly mix 
up to fifty gallons of thin liquid in a few minutes. Can be in- 
serted into a bung hole of a barrel. (Price $45.00) 
. For continuous duty on any thin liquid in tanks up to 500 gal- 
lons. Motor 1/4 H. P. Speed 1750 R. P. M. This is an ex- 
cellent mixer for thick liquids that will mix in a short time. 
‘“Push-Pull” propellers. (Price $75.00) 
. 1/3 H. P. Speed 1750 R. P. M. “Push-Pull” propellers. A strong 
mixer with ample horse-power to handle any liquid contin- 
uously in quantities up to 1,000 gallons. (Price $110.00) 


VACCU-FILTERS and PUMPS an 


10,000 Vaccu-Filters are now in use for quickly filtering small 
batches of liquids. Write for circular describing our $8.00 and $15.00 
outfits. Also let us tell you how our “Vaccu-Pump” will increase 
the speed of any small gravity filter, and eliminate pumping or 
raising liquids. 

MANUFACTURED BY 


Alsop Engineering Company 157 wave: Si,, x. 


Price $75.06 
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Battery of Pfaudler Glass Lined Steel Pressed Pots and Tanks for handling synthetic essential oils— 
Morana, Inc., New York, N. Y. 


PFAUDLER GLASS LINED 
EQUIPMENT FOR HANDLING 
ESSENTIAL OILS 


One of the many uses of Pfaudler equipment is the storage of essential ° 
oils. This equipment eliminates every possibility of evaporation, dis ¢ 
coloration, or any form of metallic action. Among its users (cover V4 
ing the entire range of the perfume and cosmetic industries), are e A. P 
Richard Hudnut, Van Ness Laboratories, Pepsodent, A. S. Hinds o 10-23 
The W. T. Rawleigh Co., United Drug, Parke, Davis & Co., ? MEMO 
R. L. Watkin’s Co., Kolynos, Colgate & Co., etc., etc. . 

Send details 


Fill out and mail coupon, writing details in margin on your 


THE PFAUDLER CO. equipment 


Makers of Glass Lined Steel Perfume and 
Cosmetic Equipment 


ROCHESTER, N. Y. 


Branches in Main Centers 


Pfaudler Glass Lined Steel Essential Oil Storage Tanks, fitted with laminated wood covers.— 
Ungerer & Company, New York, N. Y. 
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SOAP AND GLYCERINE 
MACHINERY 


. e 
Soap Machinery: _ 

We manufacture a complete line of machinery for producing 
laundry soaps, toilet soaps, soap flakes, powders, creams, and soft 


soaps, as well as special and medicated soaps, from the raw 
materials to finished product. 


Glycerine Equipment: 


We have a complete line of evaporating equipment for the 
recovery of crude glycerine from soap lyes, Twitchell and Auto- 
clave waters, etc., in capacities from 500,000 to 10,000,000 pounds of 
fats saponified per year, both in single and double effect systems. 
Plants are supplied complete in every detail, with blueprints and 
instructions for erection and operation, and need only to be erected 
and connected to steam, water, and lye lines. 


Engineering Services: 


Our many years experience in the design and construction of 
soap plants in all parts of the world allow us to offer our facilities 
for the design of new plants, as well as the modernization of exist- 
ing plants, and to assure customers of the benefits of this wide 
experience. 


We are especially equipped, through our varied and thorough 
knowledge of the soap industry, to devise new and effective means 
of carrying out the process of soap making, both for standard or 
for special articles. 


Inquiries: 


We solicit inquiries covering the above, requesting that 
specific information as to quantities, raw materials, power require- 
ments, etc., be furnished. 


HovcHin-AIKEN Co. IncJ) 


ENGINEERS & MACHINISTS 
26 Court St. BROOKLYN, N.Y. ! 
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Cable Address 35 FULTON STREET Telephone 
“Julyon’”” New York Beekman 3046-3041-0657 


NEW YORK 


Chicago Office: Philadelphia Office: Memphis Office: 
Cc. H. CAMPBELL ‘ 
A. C. DRURY & CO. eens LILLY BROKERAGE Co. 


420 Rush Street 689 Drexel Building 472-480 Union Ave. 
Telephone: Central 2349 Telephone: Lombard 3610 Telephone: Main 5127 
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Producers of 
Highest Quality 


Oil Bergamot Oil Mandarin 
Oil Lemon U. S. P. Oil Orange U. S. P. 
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Exclusive Agents for United States and Canada 


WANGLER-BUDD CO. 


INCORPORATED 


Successors to 


JULIAN W. LYON & CO. 
INCORPORATED 


Cable Address 35 FULTON STREET Telephone 


“Julyon” New York Beekman 3040-3041 -0657 


NEW YORK 


aron 


Chicago Office: Philadelphia Office: Memphis Office: 
A. C. DRURY & CO. 8 Se LILLY BROKERAGE CO. 


Manager 
420 Rush Street 689 Drexel Building 472-480 Union Ave. 


Telephone: Central 2349 Telephone: Lombard 3610 Telephone: Main 5127 
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Portable Electric Mixers 


The Original Time-Tested, 
Thoroughly Practical Machine 
for Mixing and Blending 
Fluids 


Clamps on any Tank, Kettle 
Crock, Barrel or Vat. 


Adjusts to any position. 


Shaft telescopes to proper 
depth. 


BUILT IN 4 SIZES 
Model V—Laboratory size 1 to 5 Gals. 
_ Model C—For quantities upto 75 Gals. 
Model D—-For quantities up to 300 Gals. 
Model M—For quantities up to 1000 Gals. 


Hundreds of Users in 45 Lines of Industry are 
Improving Quality and Speeding Production 
by Rapid Uniform Mixing. 


Write for Full Information 


Mixing Equipment Co., Inc. 


50 East 42nd Street New York, N. Y. 
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OIL JASMIN SYNTHETIC TERPENELESS 
OIL NEROLI SYNTHETIC | OILS 
OIL ROSE SYNTHETIC ORANGE AND LEMON 


OIL SANDALWOOD E. I. 
PRODUCTS WELL WORTHY OF YOUR ATTENTION 


H. Cc. RYLAND 


ESS IAL Importer and Exporter AROMATIC 
52 LAIGHT ST. 


OILS NEW YORK CHEMICALS 


Chicago Office: 2704 Greenview Avenue 


LLMs sssssssisiiiddiiiuiiiiisssen 














Descollonges Freres 


LYONS FRANCE PARIS 
INCENSE ABSOLUTE D.F. 


A new and extremely lasting kind of Incense Oil—Will be found to give excellent 
results as a fixative for compounds of an Oriental type. 
OAK MOSS ABSOLUTE D.F. 
Gives with the greatest purity the Oak Moss odour. 
HYACINTH ANTHOSIA ROSE ANTHOSIA 
JASMIN DE PROVENCE 

These Oils, besides being very lasting, give the true flowery odour of the flower. 
They should be welcome owing to the prohibitive prices Floral Oils are actually 

















reaching. 
Exclusive Selling Agents for United States and Canada ' ; 
BENJ. FRENCH, INC. 
atte CHICAGO NEW YORK 
eae Frank B. Tracy 160 Fifth Ave. 
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JULIAN W. LYon 


ANNOUNCES HIS RESIGNATION AS PRESIDENT AND DIRECTOR OF 
JULIAN W. LYON & CO., INCORPORATED, HAVING SOLD HIS INTEREST 
TO ALBERT M. WANGLER AND IVON H. BUDD. 


THE NAME OF JULIAN W. LYON & CO., INCORPORATED, WILL SHORTLY 
BE CHANGED IN ACCORDANCE WITH AN AGREEMENT BETWEEN THE 
CORPORATION AND JULIAN W. LYON. 


MR. LYON WILL TRANSACT BUSINESS UNDER HIS OWN NAME AT 
75 FULTON STREET, NEW YORK CITY, AS A BROKER, PURCHASING 
AGENT, COMMISSION MERCHANT, IMPORTER AND EXPORTER IN DRUGS, 
CHEMICALS, ESSENTIAL OILS AND SPECIAL PRODUCTS. 


Cables ‘‘NOYLIAN'’ New York NEW YORK CITY 
Telephone Beekman 1168-1169 November 10th, 1923 


GERANIOL for SOAP 


High odor value 
at low cost 


A. M. TODD COMPANY 


Established in 1867 


MICHIGAN, U. S.A 
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Kremol—Oil for Cold Cream | 


99999999999 O9909990O90099OOOOF 


A pure white mineral oil of exceptional quality especially refined for use in manufacturing 


COLD CREAMS, NOSE and THROAT SPRAYS. Made in two grades—LIGHT and HEAVY. 


Medicol Sherpetco Sheroline 


A medicinal white mineral oil Petrolatum A synthetic petroleum jelly 
of super-quality. Manufactured Amber Lily White snow white in color, used as a 
a Internal Use. Made Light Amber White Superfine s for COLD CREAMS 
in five grades, LIGHT, MEDIUM Cream White Snow White CAMPHOR-ICE, SALVES., 
HEAVY, EXTRA HEAVY and eaies Kenn atetiile OINTMENTS, etc. 

SPECIAL HEAVY. ll grades PENNSYLVANIA CRUDE. fil. 

more than conform to the re tered for COLOR, TASTE and 

juirements of the U, S, P ODOR All grades conforming 
to U. S. P. requirements, 


Our products are made for manufacturers of cold creams, ointments and other 
toilet and pharmaceutical preparations. Highly refined, tasteless, odorless and 
absolutely pure Our specialists will confer with you on any problem involving 
the use of mineral oils or jellies 


TROTTER EOESORESOOOE 


Formulae for cold creams, lotions, salves, etc., available to our customers 


without charge 


WRITE FOR SAMPLES AND FULL INFORMATION 


Sherwood Petroleum Co., Inc. 


Quality Products—the standard by which all others are judged 


General Offices: BUSH TERMINAL BROOKLYN, N. Y. 


Refinery: CORAOPOLIS, PA 
Eastern Works: BROOKLYN, N, Y 


Sunset 8C49 


Telephones Sunset 7862 
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PURE and DENATURED 


ALCOHOL 


For Manufacturing, Industrial, 
Scientific and Technical Purposes 


U. S. INDUSTRIAL ALCOHOL Co. 


Largest Producers in the World 
Executive Offices: 110 E. 42nd Street, New York 


Sales Offices and Distributing Warehouses 


New York Philadelphia Chicago Kansas City,Mo. St. Paul, Minn. Cleveland Cincinnati 
Baltimore Boston St. Louis New Orleans Pittsburgh Detroit Peoria, Ill. 
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Ising Truodor 


Floral Ottos 


For Perfume Extracts: 


Jasmine Yellow ...Per lb. $48.00 
Trial ounce 3.25 

a very powerful and true Jasmin odor for fine Extracts 

Narcisse Fleur Per Ib. $40.00 
Trial ounce 2.75 


a perfect reproduction of the now so popular flower 


For Powders: 


Bouquet Oriental Per Ib. $16.00 
Trial ounce 1.25 
delightful, lasting and rich in its modern sweetness. 


Bouquet Charmante Per Ib. $10.00 


Trial ounce’ .75 


An odor following the types now in demand yet quite indi- 
vidual in character. 


For Creams: 


Lily of the Valley C Per Ib. $28.00 
Trial ounce 2.00 


Adds a delightfully delicate sweet odor to any good cream. 


Rose Rouge C Per Ib. $16.00 
Trial ounce 1.25 


A most pleasing, refreshing odor for toilet creams. 


THE 


C. E. ISING 
CORPORATION 


Manufacturing Flushing, 
Chemists Nm 3s 


merece mL HE EE FH an 


PERFUMER 


VANILLIN | 
MONSANTO | 


A NEW CONTAINER 


FOR 


Vanituiw-Monsanto 


(The Pure White Vanillin) 


YE take pleasure in picturing above 
+1 + 1 - 
the new  containe 


1 ne we have 
idopted La VANTLUIN-Monsanto 
(The Pure White Vanillin). 

Improved Security. It insures delivery 
to the consumer of the original unadul- 
terated, high-quality VANILLIN- 
Monsanto. Its friction-top lid is 
firmly held in place by a metal seal, 
which is soldered at each end. The 
solder is itself lacquered. Thus any 
attempt to tamper with its contents is 
immediately apparent. 

This double-soldered metal seal also 
obviates any possibility of the contents 
spilling out during transportation. 
Improved Appearance. Lithographed 
in five colors on a gold-lacquered body. 
It more adequately reflects the high 
quality of its contents. 

For the present these improved con- 
tainers are being supplied in one, six- 
teen, and eighty-ounce sizes 


ST Louis, US 


onsanto Chemical Works 


St Louvis.USA 


New York CHICAGO 
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Shipkoff’s Pure Otto of Rose 


Main Offices: 
Shipkoff & Co., Ltd. 
Sofia, Bulgaria 
Branch Office: 
Kazanlik, Bulgaria 
Model factories: 


In all main centers 
of the Rose District. 


The test of cheapness is quality—not price. 
Shipkoff’s Otto of Rose is the cheapest because 
it is the best in the market. It is absolutely pure 
and warranted free from any foreign matter. It 
is the standard brand—always uniform and one 
quality only—the very best. It is distilled with 
the greatest care, only in the very finest centers 
of the rose district in Bulgaria and from the 
choicest fresh red roses—being a perfect blend 
of same. The bouquet of its aroma is the rich- 
est and sweetest rose odor—without any heavy 
vegetable scent. For strength, richness and 
delicacy of true rose odor, it has never been 


Distributing  de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot: 
41-43 Youville Place. 


London Depot: 

5 Giltspur St. 

Newgate St. 
z. ©. 1 


; : Original packages: 
Highest Awards surpassed. All high class perfumers use it 4, 8, 16, 24, 32, 40, 48, 


Including four Grand exclusively. Try it and you will do likewise. 56, 64, 72 and 80 ozs 
Prizes. Don’t hesitate. Do it now. each. 





American Office 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 


For Toilet Powders 
PLYMOUTH STEARATES 


of 
ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 


For Toilet Creams 


PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 
Exports—M. W. PARSONS—Imports 


and 


Plymouth Organic Laboratories New York 
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“Lilac 1919” 


PUD 6etcun carson $24.00 


It took four long years of tireless effort to produce this “Lilac 
Base” with a note so distinctive and characteristic of the bush. 


This wonderful “Lilac Oil” is so flexible that, as a base from 
which to build your own composition, it is unsurpassed or if desired 
it is all ready to use. 


“THE USE TEST IS THE ONLY TEST” 


COMPAGNIE PARENTO, Inc. 


NATURAL AND SYNTHETIC KAW MATERIALS FOR THE PERFUME AND SOAP MANUFACTURER 


General Offices WORKS Western Office 

505 Fifth Avenue CROTON-ON-HUDSON 110 So. Michigan Ave. 
NEW YORK CITY New York CHICAGO, ILL. 
Tel. Vanderbilt 8564 Tel. Croton lil lel. Harrison 7207 


FRIES BROS. 


Manufacturers of Aromatic Chemicals 


ESTABLISHED 1855 


VANILLIN 


Appearance—White needle-formed crystals 
Melting Point—82° C 

Ash—None 

Alcohol Solubility—Readily and completely soluble 


Works: Office: 
Bloomfield, N. J. 92 Reade St., New York City 
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COCOANUT OIL 
TOILET SOAPS 


PRIVATE BRAND 


Since 1849 we have made 


highest quality soap and 
have specialized on private 


brands. 


Let us make your soaps— 


you can then concentrate 


entirely on the selling! 
Now developing our own 


cocoanut grove in Florida. 


TortET — MEDICINAL 
—SHAVING AND ALL 
SPECIALTIES 


GOOo soap SINCE 1849 


PENNSYLVANIA SOAP CO. 


Lancaster, Pa. 











NOVEMBER, 1923 


Hoshi Pharmaceutical 


Co. Ltd. 
Tokio, Japan 


Quinine and its Salts 


U. S. P. 


For Medicinal 
and Denaturing 
Purposes 


PYRIDIN 


For Denaturing Purposes 
SP 


“PURITAN BRAND” 
ESSENTIAL OILS 
& 
SYNTHETICS 





BUBECK & DOLDER 


Bale, Switzerland 


FINE CHEMICALS 
and 
PHARMACEUTICALS 


VIETOR & HOSKEN 
160 Pearl St., New York 


Telephone: Hanover 3224-5 


Sole Distributors 


Le 





DISTINCTIVE APPEARANCE 





APES-VISCOSE 
give your bottle 
that vital touch of life 
and color which ap- 
peals irresistibly to the 
customer—and the 
cost is surprisingly low. 


Transparent, trans- 
lucent and opaque. 
Plain or in any color. 
Send one of your 
bottles for a trial cap- 
ping. 
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Sales Office: 
132 Madison Avenue, New York 


Phone: Lexington 2743 


| 
| CAPES-VISCOSE, INc. | 
| 


American Works: Delawanna, N. J. 














{UTM renner 











HE growing popularity of Capes-Viscose 

with leading manufacturers is due to the 
all-round service given by this capping. 
Not only is it possible to reproduce the color 
of the contents or the label of your container 
but the possibilities for new and striking color 
combinations are almost limitless. 
Capes-Viscose are hoods of cellulose which are 
applied moist to the bottle economically and 
without machinery. They dry quickly forming 
an absolutely sanitary, non absorbent and dur- 
able seal over the stopper, lip and neck of the 
bottle, making it impossible for the contents 


to leak or evaporate. They are so strong that 


it is impossible to twist or slip a properly 
fitting cap. 


Those who have tried other cappings now 
demand Capes- Viscose. 


CAPES - VISCOSE, INC. 


Office: 132 Madison Ave., New York 
American Works: Delawanna, N. J. 








(ATO 





NoveMBER, 1923 THE AMERICAN PERFUMER 


sé 
CABLES OLEUM)’’ NEW yrorRK 


R.WALTON SMITH & CO, 
INCORPORATED 
16 EAST A43"" STREET 
Nevw YorkK 


A DIRECT CONNECTION BETWEEN THE WVORLD’S PRODUCERS OF 
ESSENTIAL OILS - FLORAL PRODUCTS 
GUSIS-RESINS-SYNTHETIC CHEMICALS 
AND THE CONSUMERS OF AND DEALERS IN THESE MATERIAL’ 


IGINAL CONTAINERS ONLY 


PARIS BOSTON 
15 RUE CHARLES V 173 MILK STREET 


Esentsl SYNTHETIC FLOWER OILS T°"¢es2 


ils 


Linden Blossom Lilac Blossom 
Tuberose Moss Rose 


NEROLI 


Cyclamen Jonquille 
Rose Marechal Niel Reseda ( Mignonette) 


NARCISSES CHYPRE 


Samples and prices gladly submitted on request 
—We Need and Will Appoint Selling Agents— 


ERNST BISCHOFF CO., Inc., 135 Hudson St., New York, U. S. A. 


Telephone Canal 4509-10437 
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ABA 


© RELIABILITY © 


‘UMANN-BUSLEE & WOLFE 


{(ANC.)) 


( MERCHANTS-IMPORTERS-MANUFACTURERS x 


SHELDON STREET CHICAGO, ILL. 

















321-323 N. 








Essential Oils 


Aromatic Chemicals 






Waxes Spermaceti 
Zinc Oxide Rice Starch 


PROMPT SHIPMENTS FROM STOCK 














GATTEFOSSE PRODUCTS 


We are headquarters on 







TERPENELESS ESSENCE OF LIME 
TERPENELESS YLANG-UNONAL 
MADAGASCAR GERANIUM 
GERANIUM CRYSTALS (diphenyloxide ) 


Fresh stocks coming in constantly. 















Your inquiries solicited. 













COIGNET Sen ee COMPANY 


17 State Street $03 Ty New York City 


ee 
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FLorAaSYNTA LaBoRATORIES. Inc. 


MANUFACTURING CHEMISTS 
EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


Our specialties as shown below created a great deal of interest at our exhibit 
at the ninth exposition of chemical industries, held in the Grand Central 
Palace, New York, September |7 to 22 inclusive. 







ISO BUTYL INDOL CS DIETHYL PHTHALATE 
A Powerful Organic Product < C.F. 
A Fixative of Quality 


Denaturing Quality. Specify our 
WILL NOT DISCOLOR 


product for your 39B alcohol. 





BASIC MATERIALS 
FOR FLAVORING 
EXTRACT MANUFAC. METHYL ANTHRANI- 
BENZYL ACETATE C. P. TURERS LATE C. P. 
ALDEHYDES 


Of finest quality and flowery KETONES 100% Crystals 
character. FRUIT ESTERS 


Why pay an excessive duty on im- 


ee eT ported Coal Tar Products? 
Consult our Research 


Dept. about your flavor- 
ing problems. 


For NON-ALCOHOLIC flavors:-— 


MONACETIN 


Solvent for essential oils 
Soluble in water 
Soluble in alcohol 


Clear — odorless — tasteless 


U. S. Industrial Chemical Co. 


110 E. 42nd Street New York City 


Branch offices and warehouses in all principal cities. 








| ae 
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“A Business Built on Recommendation” 


LIPSTICKS—Onur lipsticks are unsurpassed in smoothness. 


A cold cream base insures their velvet-like texture. 


CONSULTING SERVICE: You may want to make 
your own Powder and Rouge Compacts or to originate a 
cosmetic specialty. We cheerfully assist you in solving your 
problems. 


Write us on your letterhead for quotations and samples. 
We shall be glad to have our representative call on you. 


Let us co-operate with you. 


JOSEPH L. STUMMER 


Manufacturing and Consulting Chemist 


§) 2S (8) 24 [5S 2k) FS) Sg) ae FE (2) Fe) Fx) 3) 94) 0) 52) 4) FSET SII SIS 
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Office and Laboratories 
201 Fulton Street (opposite Hudson Terminal) New York 


Telephone Cortlandt 2327 Cable Address ‘“‘Cosmetic”’ 
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ROSE DAMAS 


Lb. $12.00. Trial Oz. 75c 
AN EXTRAORDINARY ROSE PRODUCT 


Of general utility for Perfumes, Powders, or Creams. 


Just as the quality of a picture depends more upon the skill of the artist than upon 
the cost of his paints, so the quality of a perfume oil depends more upon the skill of the 
perfumer than upon the cost of his ingredients. 

The principal ingredients of ROSE DAMAS are SKILL AND EXPERIENCE and 
the result is a perfume base of such exquisite fragrance that we unhesitatingly invite 
comparison of it with other rose compositions at double its price. 


But Words Are Inadequate—Let Us Send You a Trial Ounce to Speak for Itself. 


UNITED LABORATORIES 


PERFUME BASES. 


Natural and Synthetic Materials for Perfumers and Toilet Goods Manufacturers. 


As Consulting Chemists, our many years of actual manufacturing experience are 
at your service. 


15 South William Street New York, N. Y. 


Western Representatives: 


F. H. HOLMAN & CO., 186 No. La Salle St., Chicago, Il. 
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EVERGREEN CHEMICAL CO. 


Blenders of Conc Flower Oils and Colors 
Established 1898 


9 CHURCH ST., NEW YORK 


Try these few, Extra Quality and Value. 


FOR LILAC WATER FOR 
FOR like the imported. COLD CREAM QUININE “F” 
FACE POWDER Lilas Vegetal — Rose “E,” Ib. $25. OIL 
Narcissus— Ib. $16. 4 oz. to 100 Ibs. lb. $7. Guaranteed 
1 oz. to gallon A Cream “Seller” to produce odor 
$50 lb., $3.50 oz. 65% Alcohol and Advertiser. of the imported. 


Full assortment of odors, various grades, for Creams, Face and Talcum 
Powders, and all Toilet Preparations. 


We are Headquarters for 


Blended Conc Flower Oils 


€o Booklet of Toilet Formulae, and complete price list on application; also if you have 
Co any difficulties to overcome, write us, we may be able to assist you. No obligations. 


\)} 


For Face Powders --- 


Stearate of Magnesia 


Light. Great Adhesiveness. Pure White. Immeasurable 
Fineness. Heavy if desired. Dusts out under the puff like 
the finest pollen. 


Stearate of Zine 


Odorless. Impalpable. Pure White. Water-Resisting. 
Great Adhesiveness. Light or Heavy as desired. 

We are manufacturing the foregoing on a large scale. 
At present our output is 100 barrels daily. Deliveries in any 
quantity from one barrel to a carload. Prompt shipments. 


WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 


55 Thirty-Third Street BROOKLYN, N. Y. 


Office and Laboratories 
Bush Terminal Building 
No. 9 
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JASMIN 


The demand for a good synthetic Jasmin oil has never been so great as now, when the natural product 
is soaring to such fabulous prices. We have bent our efforts to the perfecting of an excellent substitute 
for the natural. Users of our Oil JASMIN “F’’ have only praise for this compound which possesses 
the unique and indispensable qualities of the natural and makes possible an enormous reduction in cost 
of the finished perfume. 


BL BEDE BE BL 3k) HE) SESE BL) dE, 3h 3E 


Let us send you a sample to convince you 


34) 2430 3E 


x) 30 3 


Nareissus “B” 


An odor of great popularity, in its highest concentration. Its sweet fragrance and remarkable lasting 


powers proclaim it a masterpiece at 
$35.00 a Ib. 


We are able to maintain and guarantee the unvarying superior quality and concentration of our 
compounds because the ingredients are manufactured in our factories. We make a complete line of 
aromatic chemicals, terpeneless oils, and synthetic flower oils. 


Write for our latest price list and samples 


FELTON CHEMICAL COMPANY, INC. 


Consulting and Office and Factory 


Analytical 65 Taaffe Place 
Service BROOKLYN, N. Y. 
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Private Brand Toilet Preparations 


E specialize in the manufacture of the following private brand toilet 

preparations. Our facilities and equipment coupled with our long 
experience in this work enable us to give unusual service and highest 
quality products at most attractive prices. 


Cold Cream Depilatories 

Vanishing Cream Nail Polishes 
Tissue Cream Liquid Rouge 
\ Powder Rouge Cream 


. > 
I ace I oO vide I | Liquid Beauty Clay 


BOTTLING, LABELING, PACKING. 


Write for samples and full information. 


SACHETS—We manufacture a line of fanciful sachets. which 
ought to prove a source of ready profit to dealers. 


WINNER LABORATORIES 


53 Mercer St. (Phone Canal 3556) New York. N. Y. 
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Toilet Preparations Trade 


MONARCH NUSBAUM 
PAPER BOX CO. Inc. BUFFALO.NY. 
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Embossed L: 
and Seals 


for 


Toilet pial 


In all colors and combinations 
and non-tarnishing gold. - 


@ 








Manufacturers of 
Wax Paper, Paper Specialties, Glassine 
Paper Bags and Bottle Caps 


ze 


DRAGON PAPER MFG. COMPANY, Inc. 


484-506 Van Alst Ave., Long Island oar N.Y Yon 
' Phone: Astoria 3102 
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TOMBAREL FRERES| 
GRASSE 


MIOUSSE de CHENE SUPREME 
is made by OUR OJVN ’ special 
process. 

MIOUSSE de CHENE SUPREME 
represents the HIGHEST possible 
concentration. 

VIOUSSE de CHENE SUPREME 
is ABSOLUTELY pure. 

MIOUSSE de CHENE SUPREME 
only retains the clean odor of the 
Oak Moss. 

MIOUSSE de CHENE like ROSE, 
J ASMIN and other flower oils, con- 
tains no resin. 

VIOUSSE de CHENE SUPREME 
is about ten times stronger than 
Resinoide (so-called). 


NIOUSSE de CHENE SUPREME . ute 
will go further, and therefore costs ATURAL ESSENCE ABSOL 


less. | MOUSSE pe CHENE ai 


The perfumers who are — using Co 
MOUSSE de CHENE SUPREME 
know and appreciate the quality. 

WHY USE A COMPOUND of | QUALITY SUPREME | 
Castor Oil or Solvent when you can }} One Step Further Than 
buy a product 100% PURE and Beier toca 


reduce the quality yourself? Tome Fae | 


Quotations on request 


Exclusive Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl Street, New York, N. Y. 
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—We Are Headquarters for:— 


OIL YLANG YLANG, MANILA © 
SCATOL C. P. 100% 

GUM LABDANUM NATURAL © 
GUM OPOPONAX NATURAL 

GUM TRAGACANTH—AIl Grades &) 
CASTILE SOAP POWDERED U.S.P. 

ORRIS ROOT GRANULATED and POWDER © 
FILTER PAPER. Sizes Round 13 to 30 inches @ 


Quotations on Request 


ORBIS PRODUCTS TRADING CO., Inc. 


General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 27 W. Illinois St., Chicago 


9®© OOO OO2888888808 
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253-259, Maujer Street, 
SIT 


seca » Brooklyn. N.Y. 


ESTABLISHED 1874 
Telephone: STGAGG oo6! 


Specialists in Furnishing the Perfumers with 
Lithographed and Embossed Labels, 
Cartons Show Cards Counter Cards, 
Window Displays Posters Booklets. 
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AUGUST GIESE 


Satisfaction & SON 
162 William Street 
New York 





OW much is tube satisfaction 
worth to you? 


Every user of Globe tubes finds 


Sas) 


in them some special feature of 


excellence. i ‘R | INCH 
One buyer values its depend- | 
silent salesman for his own i 
product. P A P i | R 


Consider your tube problem 


from this angle—Do they help | ALL 
or hinder your quest for sales | GR ADES 





ability: another its uniformity: 


vet another finds it acts as a 





volume? 





When next in the market pur- 





chase Globe tubes.—there is no 
added cost for their quality— 
and receive tubes with “Satis- 


faction.” 





a : Get Our Prices 


Ge S 


Globe Collapsible 
Tube Corp. 





In Stock in 


401-405 JEFFERSON STREET 
HOBOKEN, N. J. 





New York for 
Spot Shipment 
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Win. Buedingen & Son. 


Sail deaitlllllmetinenes eemeneun 
NEwYoRK ROCHESTER LosancELes 


WEast42ndSt 1900 Clinton Ave.N-MainOffice 315 West 6th Street ( BUEDINGEN 7 


s 








IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TAL —Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 


HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 
240 and 242 FRONT ST., NEW YORK 
Chicago Representatives 


A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 
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Specialists in Screw Caps 
and Similar Products 


No. 


Ly 


No 


Designers and manufacturers of 
Sheet Metal Specialties—such 
as caps for talcum and _ tooth- 
powder cans and jars in Brass 

Polished Nickel Plated, etc.— 


wily and other metals. 
J BRASS GOODS MFG. CO. 


OAAAUAALARDDAANONALAAULSUEGLA NON ENGAAUSAALEOENL SONAL OAOUALAALAOONEOLAAADAAALLGON EMEA ATH AA 


< S 345 ELDERT ST., BROOKLYN, N. Y. 

No No Herbert O. Hyatt Frank S. Hyatt 
: a" President & Treasurer Vice-Pres. & Sec’y. 
CUTS FULL SIZE 


Oo 


AULD USLUOUDONAA DTU 


Its black has the glow of black diamonds—its white glistens 
as the sparkle of the sun on a falling snow-flake. There's the 
roar of fire in its red—the limpid eves of the babe in its blue. 
In its gray is the soft fluff of the lazy cloud. Its silken vellow; 


its golden green—a thing of beautv—a jov—a symphony! 


+ 


THE WBE BEAUTIFUL 


Victor Collapsible Tubes are mechanically perfect. The walls are firm, yet very pliable. 
The caps fit close. We make tubes of pure tin, pure lead or lead coated 


with tin inside and outside. Write for samples. 


VICTOR METAL PRODUCTS CORP'N 188 DIAMOND STREET BROOKLYN, N. Y. 





MM 
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%% DOUBLE VANITY! 


MANY advantages over others. 


No special hinges—no rivets—nothing to get out of order! 


NEAT! SLENDER! PRACTICAL! 


All Finishes. Designs. Cut Outs. 
BOXES hinged and slip covers, in 114”, 214” 


LIP STICK containers—Oval and Round. 
BASES—aluminum and zinc for 


powder and rouge compacts. 


Prompt deliveries. 


MAJESTIC METAL SPECIALTIES 


(Majestic Machine & Tool Co., Inc.) 


Main Office—Factory Annex Factory—Warehouse 
197-201 Grand St. 128-138 Mott St. 
NEW YORK 


Phones: Canal 8455-0988 ee 


Appearance Can Arouse Desire 
THEREFORE THE DISPLAY OF A PLEASING BOX PRODUCES 
A DESIRE FOR THE GOODS IT CONTAINS. 


We Specialize in Round Face Powder Boxes 
Write before placing your next contract. 


The Randolph Paper Box Co., Inc. 
1307-1313 Ross St. Richmond, Va. 
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WARNING 


U. S. Patent No. 145877, Covering a Spring® ’ 

actuated hinge mirror in vanity cases has been 
vranted to me. Cases 
infringing this patent 
are being manufac. 
tured and offered for 
sale. 


All parties are hereby 
warned of this infringe. 
This is one form of my double vanity case with patented me nt and that it Is my 
spring actuated hinge mirror. Write for information, intention to fully pro- 


XN r . 
ALBERT T. REID tect my rights vranted 
| WEST 53RD STREET we 
NEW YORK CIT Y¥ under this patent. 


FERDINAND BUEDINGEN COMPANY 


INCORPORATED 


ROCHESTER — NEW YORK 


FINE BOXES EXCLUSIVELY 


New York Office: = Vew England Representative: 
152 West 42nd Street =| A. S. Jewett, 32 Atlantic Ave. 
W. John Buedingen i= : Boston, Mass. 
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Antoine Guasch 


made the first Lip Stick made in America 
that was a marked commercial success— 


and the first commercially successful Lip Stick made panies in the United States, a company he started 
in America was the equal of the highest grade Lip after his arrival from France. Antoine Guasch is 
Stick made in the world. no longer a member of the aforementioned firm. He 

is now President of THE MERVEILLE PUFF & 
ANTOINE GUASCH today is making the same high COSMETIC CO., INC. and the genuine Guasch Lip 
grade Lip Stick he made when he was a member of Sticks are manufactured under his personal super- 
one of the foremost cosmetic manufacturing com- vision and sold only by this company. 


The Guasch Lip Stick Formula Will Increase Your Lip Stick Business 


The Guasch Lip Sticks have never been equalled for genuine satis- in another's hand would ever be as satisfying to the trade. We 
faction—they are at once perfection--they repeat—they are made all know that with the same formula for making bread, one woman 
by the master of all Lip Stick manufacturers—they possess the turns out a loaf of bread as light as ““Mother used to make.”’ and 
magic touch of the Artist of France. We doubt if the formula 4#pthe other woman makes a loaf of sodden dough 


Genuine Guasch Lip Stick 
under your label 
Spells Big Repeat Lip Stick Business 
Leading American and French Perfumers are our biggest customers. Write for samples and prices today. 


MERVEILLE PUFF & COSMETIC CO., Ine. 


58 West 38th St. Phone Fitzroy 2498 New York 


Our Tubes are Guaranteed 
Not to Peel or Crack 


PURE TIN 
OR LEAD ane iliac 
PEPSIN-BEARING TOOTH PASTE 


Pepsadent ) 


PLAIN OR THE PEPSODENT CO. CHICAGO. USA. : 


DECORATED 


Wheeling Stamping Co. 


Eastern Representative 


Factory 


GEO. K. DILLER Wheeling, W. Va. WHEELING, W. VA. 


90 West Broadway, New York B. E. STOVER, Sales Mgr., 
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MIRRORS 


for 


VANITY BOXES 


PROMPT DELIVERY 


FE are the largest 
makers of _ special 
size mirrors for Vanity- 
boxes and other toilet ar- 
ticles and guarantee all our 


mirrors against defects of 


Do it with any character. 
Specially packed for 
one hand 


shipment out of town and 


a o- guaranteed against breakage. 
With Klik-Tite caps one hand 
only is needed to Open. and 
close the perforations. As Actually Prompt 
easily operated as your electric Deliveries 
switch. 


Absolutely powder tight. 
Helps the Sale of Your 
Package. Retains the 
fragrance of your talcum. 
Write for full informa- 
tion. 


Klik-Tite Cap & Container Co. ROY AL MIRROR WORKS 


8 West 40th Street 


New York City 187 MERCER STREET 
eas NEW YORK 


RALPH W. WILSON, Manager 





Te et, Me 
burt Company Ltd. 


SPECIALISTS IN 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, wy Fs 
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sf REPEAT ORDERS | 
FOR OUR STOCK LABELS - 
TELLTHE TALE! & 
a 
THAT DISTINCTIVE LOOK 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.,PA. 


DEJONGE 
Quality Papers 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 
your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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7om Head to Foot 


HIS is the Age of the Collapsible Tube. 


When Mr. Ultimate Consumer arises in the morn- 
ing, he uses a tube-packed hair tonic, tooth paste, shav- 
ing cream, foot salve—even shoe polish. 

If the tubes are PEERLESS-MADE, it means they 
are made of new, pure tin. We do not even remelt 
our own scrap metal. It means tubes made under the 
strictest of sanitary conditions and precautions. It 
means tubes which are beautiful and which will be as 
handsome years afterwards as the day they were made. 
Your operator can handle ten gross of PEERLESS 
TUBES when he would have difficulty handling five 


gross similarly of any other type of container. 




























May we send you a box of samples? They tell their 
own story. 





PEERLESS TUBE COMPANY, 48 Locust Ave., Bloomfield, N. J. 
Chicago Agent: V. E. MEADOWS, 1721 Wallen Ave., Chicago, Il] 
Tel. Shelldrake 5529. 


Pp Twa Ts 


LALLY 


TUBES 
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The Lorscheider-Schang Company, Inc. 


45 ANDREWS ST., ROCHESTER, N. Y. 1133 BROADWAY, NEW YORK CITY 
















Designers and 
manufacturers 


OF 
Highest Grade Boxes 
Only 


FOR 





Complexion Powders, 
Perfumery and } ¢ | 
Toilet Articles 
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“A “easily removed and replaced——” 
——The Hydrosal Laboratories Co. 


iS Oo! rouge hands 


Chat’s ar} \rmetron s Fr 


“Handy as a Door-Knob.” 





ARMSTRONG CoRK COMPANY, 


139 ‘Twenty-third Street, Pittsburgh, Pa. 


ARMSTRONGS “tos CORKS | 





L 








Perfumery Box 
Coverings 


Our latest Sample Book “Nou- 
veautés 1923,” contains many ex- 
clusive patterns suitable for per- 
fumery box coverings. Unusual 
designs in Velours, Printed and 
Embossed patterns, Imitation 
Leathers and other novelties. 


If you are in the Perfumery 
business you should not be 
without our samples 


Yours on request 





Whiting-Patterson Company 


Incorporated 


265 Canal Street, New York 
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Beautiful 


Baccarat 


Glassware 


*¢ 
aA 


~ 


' 


ae 


Noted the world over for their brilliance 
the creations of Compagnie des Cristal- 
leries de Baccarat in purest crystal cut 
glass are offered to American perfumers. 


Full line of samples on display. Write 
for full information. 


Guerin-Pouyat-Elite, Ltd. 
Sole Agents for United States and Canada 
43 W. 23d STREET NEW YORK, N. Y. 





PERFUMER NOvVEMB 1923 


A Modern Plant 


to make the 


Modern Closure 


Capacity — 500,000,000 Seals a 
year —and room for expansion 


Du a Seal 


A PERFE( zup SEALING & RE-SEALING 
CAP FOR GLASS BOTTLES & JARS 





Automatic Stamping Press—speed 
100,000 Duplex Seals in 8 hours, 


Spraying the color on Duplex Seals in 
the enamelling department. 


Section of Laboratory where scientific 
tests determine the proper 
seal and liner. 


NATIONAL SEAL COMPANY, Inc. 


Executive Offices and Works: 
14th Ave. and 36th St. Brooklyn, N. Y. 


208 S. La Salle Street, Chicago, Ill. 
Liberty Central Bldg., St. Louis, Mo. 

201 First National Bank Bldg., Kansas City, Mo. 
Newport Bldg., 68 Devonshire St., Boston, Mass. 
Morgan & Sampson, Pacific Coast Representatives, 

84 Second Street, San Francisco, Calif. 

Duplex Seals manufactured and sold in Canada by The 
Canadian Bond Crown Co., Ltd., 75 Panet St., Montreal 











DAY Mixer, Bolting Reel and Hopper in 
olynos Company Plant 


Again DAY Machinery 


Comes to the Front! 


DAY Special Machinery is solving the manu- 
facturing problems of the Kolynos Company 
as well as many other large makers of toilet 
goods preparations. Shown above is a DAY 
Plain Steel Mixer with Bolting Reel, Hopper 
and Scales. 


This is only a small part of the DAY installa- 
tion in this plant. The dry ingredients pass 
along a track to a gang of DAY Plain Harris 
Mills where they are ground with other neces- 
sary materials. The finished product finally 
is poured into a conveyor which brings it to 
the tube-filling equipment. 


This installation was planned and drawings 
made for it by us. What we have done for so 
many others we can do for you. 


Write for Your Copy of Our 
New Special Machinery Catalogue. 


*) The J.H. Day Company 


Cincinnati, Ohio 


DAY Service Representatives in 15 Principal Cities 


New York Chicago Boston Buffalo Columbus San Francisco - 


Kansas City Pittsburgh Atlanta Dallas Minneapolis 
Milwaukee St. Louis Philadelphia 
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Mineralava 


labeled with famous 
ARABOL adhesives! 


If you are not acquainted with the 
positive reliability of ARABOL 
gums, glues and pastes, let us send 
you free samples for a test. 


Whether you label by hand or ma- 
chine—on glass, tin, cardboard or 
other surfaces, there is a guaranteed 
ARABOL adhesive for every pur- 
pose. 


Tue Arasot Manuracturinc Co. 


Executive Office, 110 E. 42nd St., New York. 
Chicago Office, 111 West Washington St. 


Toronto San Francisco Boston 


Montreal San Jes New Orleans 
Portland, O. Los Angeles St. Louis 
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VACUUM FILLING 


Fills four bottles while four others are being put in 
Placing them in the machine discharges others 
Belt Conveyor. Readily adjusted for any ordinary 
Foot control Valve automatically fills con- 
tainers and dumps Overflow Jars. 
will leak after filling, fills to absolute uniform height, 


machine. 


ona 


size bottle. 


Double Head Eight-Stem 


Semi- Automatic 


MACHINE 


and has no drippage. 


Full particulars on application. 


INTERNATIONAL FILLER CORP. 


New York 


207 Water St. 


Factory and General Offices 


PETERSBURG, VA. 


REPRESENTATIVES 


St. Louis, Mo Cleveland, Ohio 
R. J. PIELLISCH CORLISS SUPPLY & MFG. CO. A. K. EINSTEIN 
Phone Beekman 2217 Phone Bomont 25 Phone Prospect 1252 
1906 Olive St. Union Building 


We have special) facilities for man- 


ufacturing round Face 
and Rouge boxes. 


Let us estimate on your 
contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY 


N. E. Corner Broad and Federal Sts. 


PHILADELPHIA, PA. 


NOVEMB 


Detects bottles that 








o- 
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HIS machine 
saves enough 
labor to return its 
original cost in a very 
short time. 


It wraps and cartons 
25,000 bars of soap 


in a day. 


For Wrapping and Cartoning Bars of Soap 


F. B. REDINGTON CO. 


112 So. Sangamon St. 
Est. 1897 CHICAGO, ILLINOIS Incorp. 1907 


BUILDERS OF WRAPPING AND CARTONING MACHINES 













SIMPLEX 


AUTOMATIC FILLING AND 
CLOSING MACHINES 


Get the machines with the 
improved ideas—increases your 


production—Cuts your operat- 





ing costs— 


Tube and Jar Filling Patented and Patents Pending 
Machine Tube Closing and Clipping Machine 


These machines are the result of long research and intelligent tests, and will handle success- 
fully all Viscous, Semi-Viscous and Liquid Materials. We also manufacture atmospheric 
Drum Dryers for lead and calcium arsenate. Your inquiries are solicited. 


<—=z_ Sa 
T. L. HARRISON AND COMPANY 


Engineers and Manufacturers of Chemical Machinery 
THE BOURSE BUILDING (Machinery Exhibit) ‘ ; ‘ PHILADELPHIA, PA. 
New York Office—44 East 23rd Street (Ashland 6523) 


| 
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POWDER FILLER — EFFIcteNT—RAPID—ACCURATE 


Adjustable for 
Different Quantities 


DIRECT MOTOR DRIVE 


+ vy 


The Result of Twenty-Five Years’ 
Experience in Designing and 
Building Machinery for 


the Trade. 


Manufactured by 


GEORGE G. RODGERS 


SPRINGFIELD, OHIO, U. S. A. 


Belt Conveyor Tables. 
Filling, Folding and Crimping Machines for 


Collapsible Tubes. 


Your Correspondence Solicited 


Let Us Show You: 


How you can increase your output and reduce your 


operating force. 


How the Ermold can be adjusted to label numerous 
sizes and shapes of bottles and containers. 


Why it will insure a more uniform appearance and 
also save money in costly labels, in time and in labor. 


Why it is best adapted for your needs. 


Write for Full Information. 


EDWARD ERMOLD CO. 


World’s Largest Manufacturers QUALITY Labeling Machines 


Hudson, Gansevoort and Thirteenth Sts. NEW YORK, N. Y. 


Freyseng Cork Co., Toronto & Montreal, Sole Canadian Agents 


——— 








Delightful in their design, flawless in their 
artistry, and created with re-sale possibilities 
always in view, Alderman-Fairchild containers 
invariably impress the fragrance of the perfume or 
powder within upon the mind of the beholder. 
Our Designing Department is experienced in the creation 
of containers to increase sales for powder and perfume 
al 4 manufacturers. 
To co-operate with you will be an esteemed privilege. 


ALDERMAN-FAIRCHILD COMPANY 


WM. H. GREEN - A. E. GRATE 
Eastern Representative 7 oa aa aaa . ‘ - . “ F Waostern Wemrene eats 
a Pe rat Container Craftsmen Rochester, N. Y. Western Representative 
NEW YORK CITY CHICAGO, ILL. 
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ALDERMAN-FAIRCHILD COMPANY 


Container Craftsmen 


ROCHESTER 
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“We Filter and Fill 20,000 Bottles Daily 


with 1 operator on our new 
Mohanco Machine with Vaccu 
Filter,” says one manufacturer 


Production Managers! Write immediately. 
Without obligating yourself, let us furnish 
jetails. Please state 
Kind of liquid... a 
Monthly output... ... No. operators required... 
and pin to your letter! i. Also send sample of produc 


. Size bottle 


Cut Down Operating Costs 
With the HALLER 


More efficient production means 
more profits. 


Haller automatic rotary and bench 
filling machines materially reduce 
operating costs and at the same time 
increase the volume and uniformity 
of output. 


No matter what your output is, we 
can reduce your operating costs. 


Write for full information. 


This cut shows our improved Six Tube Bench 
Filler for Any Size and Shape Bottles. 


McKenna Brass & Mfg. Co., Inc. 


First Avenue, Ross and Water Streets Patented 


Pittsburgh, Penna., U. S. A. November 2, 1909 
December 13, 1910 


f the small manu- 
have long since 
duction sts, and 
ugh the use of 
iving machines, 


advancement is made 

c bottle filling. For 

) cuum Filling Machines 
w available with the well- 
accu. Filter. The liquid 

1 and bottled in one con- 
ation — increasing pro- 

as much as 500 per 
creasing labor costs 


often from 2/5 to 2/3 


ccu Filter no used by 


MOHAN AND COMPANY, INC. 


44 East 23rd St., New York 


Manufacturers of Labor - Saving 
Machinery for Filling Liquids, La- 
belling Containers, Counting and 
Filling Tablets, Pills, etc. 





THE AMERICAN 


STOKES TUBE & JAR FILLER 
a will keep your 


FASTEST 
OPERATOR 


busy. 


Gears revolve only 
when the material is 
being expelled. 


NO flufiing 


air bubbles 
spattering 

Fills Accurately 

Easily Adjusted 

Easily Cleaned 
Handles ALL Pastes, 
LIGHT and HEAVY 

We also supply 
Closing and Clipping 

ee Machinery 

eT kad 

a Send for Circular 


F. J. STOKES MACHINE CO. 
6112 Tabor Road, Olney P. O., Philadelphia 


DRYING 


LAUNDRY BAR SOAPS 


The “Proctor” Continuous Truck Dryer—a won- 
derfully efficient system of drying all Laundry 
Bar Soaps. The bars of soap on trucks are auto- 
matically run through the dryer. Perfect sur- 
face drying is obtained with the least possible 
loss of weight. Saves time, space and labor. 
Send for our catalogue, 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 
Philadelphia, Pa. 


PERFUMER Ni 


VEMBER, | 


Liquid Soap 
as clear as a crystal 


is assured by filtering your liquid soap thru a 


SHRIVER 
Filter Press 


=e ist 


The Shriver method is quicker, more econom- 
ical and increases production. 


If you are desirous of learning more about the 
filtration of liquid soap by means of a filter press 
—write us. We maintain a Service Bureau for 
just such a purpose, 


T. SHRIVER & CO. 


890 Hamilton St,, Harrison, N. J. 


The filter cloth used is just as important as the filter press. 

We are in a position to supply filter paper or filter cloth, 

especially woven for filter press work, at very close prices, 
Ask us to quote on your filter cloth requirements, 


Filling and Measuring 
Machines 


Gravity or Vacuum 
ANY 


“ Sf Bh . 
(FS CONTAINER 


MATERIAL 


Products of 25 Years of Experience 
Send for Literature 


FOWLER BOTTLING MACHINE 
124-132 WHITE ST.. NEW YORK 
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Send for This 
HE Best Values 


are to be had from Package of Seals 


a dependable Special 
ist in Metal Boxes. 


[ am “¢he pioneer in Piers tesone the 


ons high grade work- 
furnishing Metal Boxes nS" S 
; manship and the artis- 
for Compacts to the , eae 
is tic designs of our gold 
Prade. seals with what vou 
are now using. 


“ We specialize in the 
H. a HEITER | creation of distinctive 
200 Fifth Avenue seals which harmonize 
Phone Gramercy 3221 with your package, 

New York City compel attention and 


ira — create a_ desire for 
H possession. 


A small _ package 
containing samples of 
what we have been 
able to do for others 
cheerfully sent on re- 
quest. 








The Best Materials and Work- 


manship in Paper Box 
Construction 


SERVICE Sx ts QUALITY 


John Horn 


Se ALS 


837-839 TENTH AVE. NEW YORK, N.Y. 


Buy Baxter Boxes Because Best 


Kindly send me a sample package 
of your seals. 


Name ... 


General Office: Brunswick, Maine Address 
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STOCK 
LABELS 


Better Made 6) Ean 
PUFFS Ad TOILET 


B PREPARATIONS | 
ata ) a | 


Lower Price 








SAMPLES SENT 
ON REQUEST 


; THE QUALITY LABEL COMPANY 


* Furlager Manufacturing Co. 120 WEST 32,4 STREET 


x ; NEW YORK 
= 67 East 8th St. New York, N. Y. 


COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 


Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 
WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. . 


ESTABLISHED 1858 NEW BRUNSWICK, N. J. 
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PFALTZ & BAUER, Inc. 


300 Pearl Street New York City 


Agents for 


A. MASCHMEYER, JR. Amsterdam 
ROSE CENTIFOLIA—JASMIN WHITE “E,.”’ ETC. 


E. pE HAEN A. G. Hannover 


Methylanthranylate — Acetophenone — Chlorophyll 


J. HENRI MouTeT GRASSE FR. 


E. SACHSSE & Co. Leipzig 
Oil Orris Liq. 10 Fold—Oil Dill Seed, Etc. 


Dr. F. RASCHIG Ludwigshafen 
Musk Ambrette 100% 


WoLL WAESCHEREI & KAEMMERE! Hannover 
“Golden Fleece” Lanoline. 


CLARENCE" 


MORGAN 


& COMPANY 


SPERMACETI WAX 
WHITE WAX PURE 
KAOLIN BOLTED 
CHALK PRECIP. 

ZINC OXIDE 
ZINC STEARATE 


355 W. ONTARIO ST. 


CHICAGO 


| _SUPERIOR 8870 


LOCUST 
BLOSSOM 


FOR ALL 
Orme 
PREPARATIONS 


Write for samples and 
our complete price list of 


Sunthetic Flower Oils. 


Alex. Fries & Bro. 


312-314-316 E. 2nd Street 
CINCINNATI, OHIO 
Established 70 Y s 





| Headquarters 
Beeswax 

Witch Hazel 
Stearate of Zine 


Magnesia Carbonate 


Inquiries solicited. 


A.C.Drury & Co. 
“Waxes Gums  Heaw) Chemicals, 
Drugs Essential Oils Etc. 


420 Rush Street 
Chicago, Illinois 
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ae use SHAMPOO BASE I 


sMhour uh hour we cam gota | 

beller product amd save rmonsy | 

besides, may go ahead, i 

amc 4h Your MOG , 
Yours Luly, 





ON. LIMBERT & CO., Inc. 


12 South Marshall St. 
PHILADELPHIA 


A ST 


2 Ih, ws WO Pa. 


JULIUS SCHMID 


tT er 


Compacts 
Lipsticks 
Eye Brow Pencils 


MADE UP UNDER 
YOUR OWN BRAND 


423-439WEST 55™ STREET 


NEW YORK 
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ase ROSOWA BANKA=« 


OTTO of ROSE 
UNIFORM — PURE — FRAGRANT 
SAMPLES AND PRICES GLADLY FURNISHED ON REQUEST 
DELEGATE TO THE U. S. 
AT 1 . a AL 
237 West 14th St. N. D. SMIL( yk I Telephone 


N. Y. City Chelsea 2809 


SHAMPOO BASE SOAP SURGICAL GREEN SOAP U.S.P. 
OLIVE OIL BASE SOAP SHAVING CREAM 
LIQUID SHAMPOO SOFT POTASH SOAPS 
SHAMPOO PASTE AUTOMOBILE SOAP 
LIQUID TOILET SOAP CASTILE SOAP U. S. P. 


WHITE FLOATING SOAP BARS AND POWDERED 
115 NINTH ST., BROOKLYN, N.Y. Write for Samples and Quotations 


Our Newest Designs in 
Miniature 


Perfume 
Vials 


Capacities 1 to 10 ce 
We will gladly send you a set 
of samples 


Glass Products Co. it = 
Vineland, N. J. ieee aa 


NII III 


66% QUALITY MIRRORS 
MIRRORS FOR VANITY W 
CASES, COMPACTS AND OR 
NOVELTIES” {RE MIRRORS 
Mi ARE GUARANTEED 
DELIVERIES PROMPT. 


WE WILL GLADLY SUBMIT 
SAMPLES AND PRICES. 


Telephone DRYdock 4230 191-193 Chrystie St., New York City 


Bralpsdipsdlbsaibsdibedibsaibsdibsd bsaibsa bsaibsaibsaiesaibsaipsdibsa bsdlbsdip Sky 


(SZ)Sz)(3z)52 
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KR) GLASS VIALS(®) 


cau cus Automatic Machine Made, Are Uniform cee asp 
in Capacity, Corkage, Height and Width 


Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO,ILL. NEW YORK,N.Y. 





COLLAPSIBLE TUBES 


Be sure to get the proper one 
for your Ointment 


A Full Line for Every Purpose—Filling 
and Closing Equipment— 
Keys and Clips. 


STANDARD SPECIALTY & TUBE CO. 
NEW BRIGHTON, PA. 


—CAPSTONE— 
~ LIQUID SOAP BASE 


(GUARANTEED 80% ANHYDROUS) 
Reg. U. S. Pat. Of. MADE FROM REFINED COCOANUT OIL 
MAKES A WONDERFUL SHAMPOO— ODORLESS — NEUTRAL 


Write for Sample and Prices 


CAPSTONE MANUFACTURING CO. Plum Point Lane Newark, N. J. 


$5) 28)[35) 20)34) 20) 25) 35) Beha) 2 SESE SE USGL SEUSS SL) SEIS) SE FS) Fz) SSSI STISS S| SSMS STINS SITTIN): 


Let us quote on 
making your creams 
under your own labels 


All Milk Rolling Massage Cream 
Vegetale Lemon Rolling Massage Cream 
Cold Cream, Rose or Lemon 
Greaseless Cream 


RUSIFISISrS 


Established 1835 


Webb’s Alcohol 
Warranted U. S. P. 190 Proof 


COLOGNE SPIRITS 
Denatured Alcohol—All Formulas 


James A. Webb & Son 


INCORPORATED 


110 East 42nd Street N. Y. City 
Phone—Vanderbilt 3600 


2 SESEFITE 


3 
x 


3s Send for samples and prices. 


: AMERICAN PERFUMERY CO. 


Bs 188 Grand St. New York, N. Y. 


Sey CIE 


SLNSTISeS)ISe) SISA Seda sede 94) SOLO 


3) See] Dz) 54) C0 DE Se IOI Deas IOI 


<)S7)Sz)/SzISz 
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HENDERSON 
LABELS 
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e credited on receipt of your order Zi 


THE HENDERSON LITHOGRAPHING CO. 





ee 

a rs 
ke Qa, 

MOCK FC1 Ps 


, CINCINNATI, OHIO, USA. 


OUR SAMPLES ARE NOW CONVENIENTLY PLACED IN BOOK FORM. 
WRITE FOR THIS ELABORATE AND EXCLUSIVE LINE. 
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MODERN plant and organization, equipped 
with up-to-date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex- 
quisite labels and package dressings for perfume, 


toilet preparations, soap and kindred lines. 


The great number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


inception until completion. 


Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 


your requirements. 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 
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Quality 


Quality 
Quality 


and 
Service 
Service 


Service 


OXZYN COMPANY 
154—11th Ave. New York City 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 
Eye Brow Pencils 


Lip Rouge :: Cosmetique :: 





VANILLA 


BEANS 


THURSTON & BRAIDICH 


27 CLIFF STREET 
NEW YORK 


——— 
| Artcraft Labels | 


Booklets - Displays - Stationery 
FOR THE 


PERFUME and 
TOILET PREPARATION TRADE 


Plant Fully Equipped for 
Printing, Engraving 
Lithographing 


Sketches Submitted Without Obligation 


EMBOSSED 
: SEALS and LABELS 
| 
| 


SSOCIATES 


255 GREENWICH STREET 


Phone 10114 Barclay NEW YORK 


| 
Disarsenainsiiaiiapenialll 


THEODOR LEONHARD WAX CO., Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 


Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 


Write for samples 


Long Distance Tel. Lambert 8183 
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FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 


Special prices on contract. 


Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 


L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 


ROSE No. 108  oqi833,00.'B, TRAE OZ. $1.00 
ROSE “o° 25555252 | 

ROSE CENTIF OLIA S80-ORED SAL. OF. 99.58 
F L oO R E S T Oo EXQUISITE NEW FRENCH CREATION 


RIVIERA PRODUCTS CO., 27 W. ILLINOIS, CHICAGO 


DEALERS AND MFR’S. AGENTS IN. ESSENTIAL OILS, LANOLIN, BEESWAX, FILTER PAPER, ETC. 
OUR LABORATORY IS AT YOUR SERVICE FOR EXPERT ADVICE. 

















We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO will enable you to in- SHAMPOO BASE SOAP 


crease your business. SHAMPOO PASTE 
BUCKEYE BASE SOAP will produce a liquid LIQUID TOILET SOAP 


soap or shampoo that will be uniform in every 
respect. An exacting chemical analysis insures TOILET BASE SOAP 
the uniform composition of these soaps. SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


TUBE CLIPS I 
FOR COLLAPSIBLE TUBES COI O @) R S 
WATER ALCOHOL © OIL SOLUBLE 


Made of nickel zinc and will not rust. Eight sizes For Toilet Preparations, Soaps, 


carried in stock for prompt delivery. Waxes, and Special Uses. 
Diameter Tube—Length Clip Diameter Tube—Length Clip 


% Inch... - 113/16 Inch 1 Inch.....19/16 Inch CERTIFIED COLORS 


% s “T3/6 Special Service to Essential Oil Houses 
; 1% 
THE H. C. COOK CoO. INTERSTATE COLOR CO., INC. 


ANSONIA, CONN. 41 Park Row Suite 814 New York City 
New York Office: 100 LAFAYETTE STREET on, es i: anil 


1 rr 
&. ” 6#eneek See 
1 


“ “ Ask for samples—our prices are right. 
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THE | ROUGE and FACE 
TWITCHELL PROCESS | | POWDER COMPACTS 


Lip Sticks, Nail Polish 


Cosmetique, Eyebrow Pencils 


THE STANDARD METHOD OF 
DEGLYCERINIZING 


THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


ABONITA COMPANY, Ine. 
The Twitchell Process Co. 134 S. Clinton St. Chicago 


Compact Specialists 


CINCINNATI, OHIO PRIVATE BRANDS EXCLUSIVELY 


PROMPT SERVICE—IMMEDIATE DELIVERIES 








GOOD SEALS 
sell merchandise! 


HEY dress up the prod- 

uct. The appeal to the 
eye first is an appeal to 
the pocketbook. 


q Al grades of oie Dennison seals are well 


madeand they are gummed 


VANILLA BEANS ee 


AAR SHA « Leading perfumers are us- 
Ess RA NY ing Dennison seals, Prom- 


ess) inent among satisfied users 
Seo are Marshall Field @ Com- 
pany of Chicago. 
Arabic Fragacanth Se se 
Crude Powdered 
POWDERED KARAYA GUM DENNISON MEG. CO., The Tag Makers 


Dept. 11LAP, Framingham, Mass. 
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Berane ts eas Page CLASSIFIED 
FLEMINWAY Gin) ADVERTISEMENTS 


Yow - 
SILKS 
The rate for advertisements in tnis section is 500, per line per in. 


sertion, Please send check with copy. Address all communications to 
PERFUMER PUB. CO., 14 Cliff St., New York. 


—— 


BUSINESS OPPORTUNITIES 





MACHINERY FOR SALI 


One No. 1 Colton Hand Tube Closer 
One—No. 3 Colton Hand Tube Filler. 

One—Colton Foot-Power Clip Fastener. 

: ore One—No. 2 Colton Automatic Filling and 
An Exquisite Machine 
° | One—Day Pony Mixer with six enameled pots 
Final Touch! \ll in excellent condition 
UCH of the attention- and sales-value | Address S. M. S., 1002 Capitol Bldg., Chicago, III 
of toilet prod 1cts depends on their 

dion aa a Eee & j For Sale—A perfect formula for vanishing creams. One 
added to their product (here illustrated), that stands up under all conditions. Will give qualitications 
by tying it with Heminway Package Silks. and submit samples upon request. Address B. O. No. 1168, 


Made to match any shade of care of this journal 


packing ; for general use as well 
as for perfumes. Samples of . . , | 1 1 | 
five different qualities gladly For Sale [wo Arthur Colton Co, worm style tooth paste, 
sent on request. etc. fillers equipped with motor drive 2/5 H. P. 850 R. P. M. 


THE H.K.H. SILK COMPANY 110 volts D. C., C. & W. motor with starter, also two combi- 
of N. Y., Inc. nation collapsible tube closer and clip fastener equipped with 
120 E. 16th Street, N. Y. City H. P. 110 volt 1150 R. P. M., M. R. & iM. D. C. motor 
Dept. T and starter. These machines are in good running order, dis- 
carded for no reason except that we have installed new auto- 
matic machines. Exceptional bargain; no reasonable offer 
refused. The S. S. White Dental Mfg. Co., Production 
Dept. , 211 South 12th St., Philadelphia. 


(Continued on pa 138) 
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Another 


L. A. Van Dyk “Floriol” 


Locust Blossom V. D. for greaseless cream 


ET OO TT) 


OT OT 
Sie 


To the manufacturers of high quality creams I offer this 
fascinating Locust Odor. 4 to 6 ounces to the 100 lbs. of cream. 


TTT 
SSS 
MO 


TN 
<> 


Hill 


Trial ounce $1.60. Pound $24.00. 


<< > 





Let me mail you a sample. 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 1114 State -Lake Bldg. 
New York Chicago 
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The Man We Want 


believes that the value of the goods as well as the 
nature of the service his hcuse delivers is of more importance 
than the age or size of the institution. 


has no bag of tricks to put over on the buyer but believes 
that truthful representation of honest merchandise, fairly 
priced, and backed up with efficient and Friendly Service 
will win out ev entually against the greatest odds. 


—will become so engrossed in extolling the merits of our 
lines that he will have no time to use a hammer on the 
other fellows. 


—believes that he will be of more value to us and himself 
at the end of the year than at the beginning; substantially 
more the second year than the first and very considerably 
more than either the third. 


—is now employed as a salesman of perfumery materials; 
has a favorable acquaintance with Toilet Preparation 
Manufacturers from Cleveland to the Atlantic Coast; has 
a clean record; has made consistent progress and is ambitious 
to do bigger things in selling. 

—hbelieves in himself; in the goods that he sells; in the 
firm for which he works and that SERVICE comes before 
profit. 

—is happily married; lives within his means; is in good 
health and of good cheer; willing to travel and not over 
35 years old. 


For this man we have an opportunity that is limited 
only by his own ability to produce. 


Edward T. Beiser Company, Inc. 


Dependable Perfime Materials 


Executive Offices: RIVERSIDE, CONN. 
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BUSINESS OPPORTUNITIES 


Pa es } fi Cc * Oa s t For Sale—The Maryland Filling Machine Co. 12 unit 


rotary type measure filling liquid machine, motor drive D, C, 


equipped with six ounce cylinders adjustable to sizes between 


e 1 
R t t one and eight ounces. This machine is in good running con- 
epresen a 1V = dition; no reasonable offer refused The S. S. White Dental 
Mfg. Co., Production Dept., 21] South 12th St., Philadelphia 


Wanted For Sale—No. 8 Arthur Colton 20-gallon paste mixer, per 
fect condition, very reasonable John Grebe, 231 k A 


ce Park ve., 


Union Hill, N. J. 
to handle well known line of 
For Sale—One motor driven Standard Cap and Seal 


Aromatic Chemicals, Synthetics ee eee ae ears oon > 

1 : orporation string tving machin les and seals paper caps 
and Natural Flower Oils. Prefer- on bottles. Equipment will permit using machine on bottles 
. - ° ° from 2 to 32 ounces. Reason tor selling—we have discon- 
ably 2 men acquainted with the tinued use of paper caps for finishing bottles. Macy’s 
perfume and soap trade. Would Factory, 35th Street, corner 1th Ave. N. Y. C. 
consider one handling bottles, Soap Plodder Wanted. Address particulars to: P. Lally, 
labels, boxes or merchandise used No. 2 Doughty St. Brooklyn, N. Y. 
by the perfume trade. Would 
consider a perfumer or experienced 
laboratory man if he _ possesses 


MY EXPERIENCE AT YOUR SERVICE 


Factory Manager in Grasse (South France) with thirty 
years’ experience, twenty of them as superintendent, would 


sales ability. State age, past ex- 
perience and full particulars with 
rcferences in first letter. 


Address 


H.W’. No. 1166, care of th's journal 


vee TT 


he glad to place his practical knowledge at the disposal ot 
an important house in the United States as buyer of all raw 
materials and essential oils for perfumery and soap-making. 

In the event of such a house desiring to build a factory 
for the manufacture of these raw materials, he would take 
charge of all the details of this undertaking, construction, 
setting in operation and management. Address B. O. No, 
1165, care of this journai 


(Continued of rve 140) 


RTARTA AAA ERR 


ESTABLISHED 1890 


FOREIGN" 2X FL > —ponmestic 


KAOLIN SOAP POWDER 
ZINC OXIDE ZINC STEARATE 
MAGNESIA CARBONATE PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 


STARCH INFUSORIAL EARTH 
WHITTAKER, CLARK & DANIELS, INC. 


IMPORTERS AND EXPORTERS 
245 Front St. New York 
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Position Wanted — Salesmanager 
RIGINAL idea. Built large national toilet goods business entirely 


through commission demonstrating saleswomen securing business direct 
from consumer, then selling retail dealer. Can do same with anv good line 
quickly and profitably with small expense. Most effective advertising selling 
plan in existence. 


Address: S. W., No. 1167, care of this journal. 
28 SS 8 SS SSF] 


Perfumer & Chemist 


European Graduate 


First class man in the manu- 
facture of perfumes, toilet 
articles and cosmetic special- 
ties, highly efficient in toilet 
soaps, etc., is looking for a 
position. Location immaterial. 
What have you to offer for a 
first class, experienced man? even meticulously sewed. 
ADDRESS: 


S. W. No. 1164, 


care of this journal. 


, S 





The ESPIEM COMPANY 
Manufacturers of Quality Powder Puffs 
153 West 15th Street New York 
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PFANCY. BOX ‘COVER PAPER | 


NEW CREATIONS JUST RELEASED. SPECIAL PAPERS 
DEVELOPED FOR EXCLUSIVE USE BY YOU. 


BEAUTIFUL GLASSINE IN MANY NEW DESIGNS. WRITE FOR 
SAMPLES AND GET THE NEWEST WITHOUT OBLIGATION. 


| MATTHIAS & FREEMAN PAPER CO. 
lI? N. SEVENTH STREET PHILADELPHIA 
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m page 138) \rtist, perfumer, chemist and compounder—fifteen years 

= = practical manufacturing experience covering a f line of 
HELP WANTED perfumes, toilet preparations and cosmetics, also barbers’ sup- 
plies. Excellent creative ability and able to select pack. 
ages. Can take full charge. Location immaterial. Desires 
permanent connection. C, Rawson, 154 Hopkins St., Brook- 


lvn, N. ¥ 


il firm needs capable salesman ot 
eld, to represent them in Chicago and 
oO a representative with an established 
ffers an exceptional opportunity : _ eon 
dence covering your experience . ; : : 
a! No S006. see of te Chemist—thoroughly understands compounding 
pertumes, talcums and soaps; Wants position wi 
____—s establishment. Address S. W. No. 1172, care of thi 
rchasing agent—for well-known manufacturer — ; 
toilet and perfumery specialties. Applicant Chemist perfumer—creator of well known line, tl 
ienced in that line. Address H. W. No. 1171, experienced in the manufacture of high grade Fre: 
vurnal fumes, powders, creams, toilet soaps and all 
- preparations. Years of training both abroad ar 
tern representative wanted by Western New York country, executive ability, all around business training 
paper box manufacturer specializing in tine quality packages cluding selecting saleable packages, etc. wishes 
for toilet preparations. About to make a change in New position New York City or vicinity. Address S 
York City representation. An excellent proposition for a 1173, care of this journal. 
producer, individual or agency now calling on the trade 
preferred. Address H. W. No. 1169, care of this journal 


Salesman—experienced in aromatic chemical and syn- 
thetic flower oils field to sell, for an established manu- IF YOU NEED ANY 
facturing concern, a well advertised line of very fine prod- 
ucts. Opportunity to assume charge of sales department. KIND OF 
Address H. W. No. 1161, care of this journal 


Salesmen wanted—for a line of shampoo, shampoo base, MAC H NER Y 
green soap, liquid soap, etc. State past experience, etc. I 
Address H. W. No. 1170, care of this journal. ASK US 
SITUATIONS WANTED 
~ Wanted Position in U. S., by Mexican Chemist and Perfumer Publishing Company 


and perfumer who thoroughly understands the manufacture 14 Cliff Street New York 
of perfumes, toilet waters, creams; shortly, cosmetics of ; . 

all kinds. Willing to start at moderate salary. Address Information Department 

Charles Bacha, Apartment 4 B, 3609 Broadway, New York 

City. 


or PERFUMERS 
FLAVORING EXTRACT MERS. 


AND MANUFACTURING CHEMISTS 


xn Absolutely Pure, Odorless and 


Supplied in all Formulas 


WILL BE PLEASED TO FURNISH SAMPLE 
OF SPECIALLY DENATURED FORMULAS ON 
REQUEST. 


THE GEORGE WIEDEMANN CO., ING. 
NEWPORT, KENTUCKY 
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RESINAROME OPOPONAX 


Derived from genuine Oriental gum-resin Opoponax by the volatile solvent 
process, Resinarome Opoponax makes this novel and valuable odor note avail- 
able for perfumers in an absolutely uniform, concentrated and convenient 
form. The resourceful aromatician can find full scope for its characteristic 
potentialities. 


UNGERER & CO. HUGUES AINE 
NEW YORK GRASSE 


(Copyrighted 1923) 


AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
products of a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 
Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. =- - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 





HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 


BROOKLYN. N. Y. 


SHAMPOO BASE LIQUID SHAMPOO 
LIQUID TOILET SOAP SURGICAL GREEN SOAP 
SHAMPOO PASTE TOILET SOAP BASE in BARS 


POWDERED COCOANUT or FLAKES 
TALLOW SOAP FLOATING BATH SOAP 


MAKERS OF SOAP POWDERED ALL COCOANUT OIL SOAP 
NEARLY HALF A CENTURY 














APER BOXES 
for PERFUMERS 


HAND and MACHINE MADE 


WRITE US FOR 


INFORMATION REGARDING 
TRADE-MARK PROTECTION 


Distinctive Designs for 
orm an Face Powders, Toilet 
Preparations and Perfumes. 


PERFUMER PUBLISHING CO. 


14 Cliff Street New York ROBERT NEUMANN 
1401-1411 Plum St. Cincinnati, Ohio 
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For Toilet Preparations and Cosmetics 


REG 


tHE QUALITY WHITE MINERAL OIL 


Absolutely Colorless, Tasteless and Odorless 


Our representative will call on request 


' U.S.PAT.OFF. 


address only 
CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 





No. 8 Paste Mixer 


MOTOR DRIVE——=— 


SPECIALLY adapted for 

the mixing of Tooth Paste, 

Toilet Creams, Paints, Ink 

and various materials in Paste 
Form. 


All gears are machine cut and 
substantially guarded. 


Send for our catalogue fully illus- 
trating our full line. 


a 
Arthur Colton Company 


— s ssi taneeineeitnsinaimaansiniminetainiaaa 
MANUFACTURERS % OF % PHARMACEUTICAL @ MACHINERY 





2604 East Jefferson Avenue, Detroit, Mich. 





1923 
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BRASS CRAFTSMEN 


SINCE 1802 
COVILL CRAFTMANSHIP will help you 


to express that individuality which you so 
desire to have associated with your products. 


Besides fine design and skilled workmanship 
which characterize SCOVILL metal containers, 
you will be delighted with those convenient 
refinements which raise 
ordinary. 


our boxes out of the 
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BRASS MILL PRODUCTS — MFD. GOODS TO ORDER 





SCOVILL MANUFACTURING COMPANY 
Mills, Factories and Main Office: — Waterbury, Conn, 


ESTABLISHED 1802 


SCOVILL: 


MANUFACTURING COMPANY 
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Actual Size. 


A spring lock where one naturally presses when 
opening a vanity case. 

Equipped with our patented Refill Holder. Fur- 
nished with or without an inlaid colored border 
in the beautiful SCOVILL finishes. 

How can we serve you? 


Sales Offices: 
80 Broadway, New York Pennsylvania Bldg. Phila. 
10 High Street, Boston Rialto Bldg. San Francisco 
618 Penton Bldg. Cleveland 224 W. Lake St., Chicago 


We will exhibit at the Perfumery, Toilet Articles and Soap Exposition, 71st Regiment A rmory, New York City, March 3rd to 8th, 1924. 
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AMYL BUTYRATE 


We are the largest makers of this 
ester and can offer attractive prices to 
the flavoring trade, to soap-makers and 
to perfumers. 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 












PETITES 


Aluminum Case 





AMERICAN ANILINE 









sa : %, %, and % on. 
PRODUCTS, Inc. & oz. Size Only Capacity 
80 FIFTH AVE. Ground 
NEW YORK, N. Y. Elongated 
Glass 
Stoppers 


Uniformity. 








—— 


Quality 


Superior to 






COLORS 


In three of our plants we manufacture 
colors specially developed for the 


COSMETIC 


TRADE 






Europe’s 


“9 


best. 



















A Man’f'd by Nd 
E. J. CALLAHAN & CO. 


16 W. BARRE ST., BALTIMORE, MD. 
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HENASOAP SHAMPOO is a combination of the 
active coloring principles of Hopkins Egyptian 
Henna with Hopkins Neutral White 
Soap—delicately perfumed. 


100 WILLIAM STREET 
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M Kenna Brass Mtg 


Magnus, Mabee & Rey 
Majestic Metal Special 
Marev & Cre 
Maschmeyer, Jr., A 
Mathieson A Wi 
Matthias & Free: 

Mero & Boy uu, J 
Merveille Puff & ¢ 


Metal Package C 
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Insert hetween 
Oxzyn Company 


Pallas Mfg, Co... 


Pappazoglou & Co., 
Parente C 


ce Compagnie 
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ws HENASOAP 


REG. U. S. P. OFF. 


EGYPTIAN HENNA SHAMPOO 


HENASOAP SHAMPOO gives a rich, creamy 


lather, cleanses the scalp—gives a glint to the 


Creor ge 





w York Mirror \ 
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mann rT ** 
tthwestern Chemical Co.... 








You can get better results with 


COUMARIN-MONSANTO 


Yhe Original American Coumarin 
Manufactured by 


onsanto Lhemical Works 


St. Louis, U.S.A. 





hair and makes satisfied customers 
HENASOAP SHAMPOO is sold to manufacturers only 


Send for Sample and Quotation 


J. L. HOPKINS & CO. 


IMPORTING DRUG MERCHANTS 


DVERTISEMENTS-< 


S 

















NEW YORK CITY 
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KNICKERBOCKER “MADE-RIGHT” 
SAMPLE CASES | 
Bring Bigger, Better, More Orders | 









Write for Pictorial Catalog 80. 
KNICKERBOCKER CASE COMPANY 


Specialists and Original Designers 
224 N. Clinton Street Chicago 









j Donald M. Smith, President. 


Bristol Industries, Inc. 


MANUFACTURERS SALES AGENTS 
for 
Peerless Tube Co.—Collapsible Tin Tubes (Plain and 
decorated ) 
E. N. Rowell Co.—Fine Paper Boxes. 
J. M. Raffel Co.—Corrugated Fibre Shipping Cases. 
Bishop Calculating Recorder (Calculating Recorder 
for Factory Cost Keeping). 


Room 805 42 Park Row, New York, N. Y. 


Telephone Cortlandt 1574-5 














BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 
Private Mould Ware Our Specialty 


Laboratory Supplies—Filter Paper—Wool Filter 
Bags—Funnels, Graduates, etc. We carry a stock 
of a considerable variety of different styles of 
Bottles and Jars—Sprinkler Tops—Corks—Col 
lapsible Tubes. No order too small—Prompt and 
careful attention given to orders regardless of 
size. Ask for Prices and Samples before you buy 
elsewhere. 















Acme Hospital & Druggists Glassware Co. 


317 Pearl Street, New York City 
Near Beekman Street 








Phone 
Beekman 7260-7261 
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SUPERFINE 
SHAMPOO 
BASE 


We have the finest cocoanut oil 
Base for making shampoo. Com- 
plete formula for the asking. 


SUPERFINE 
HAIR CREAM 


A wonderful hair dressing. 
Not an oil. Can be remelted. 
Write for sample. 


We also have a full line of 
White Mineral Jellies, Petrola- 
tums, White Oils, etc. 


Pennsylvania Oil Company 


412-420 N. Western Ave. Chicago, Illinois 








Clears Your Desk for Action 
The Kleradesk automatically sorts and routes 
mail, memos, orders, etc., for all to whom mail 
is distributed, lt holds reference papers out of 
the way but immediately at hand when needed, 
A Steel Sectional Device 
Add compartments as required, Sections $1.20 | 
each, Six compartment model illustrated above 
$8.40. Indexed front and back. Write for free, 
instructive, illustrated folder, “How to Get 
Greater Desk Efficiency.” 
Ross-Gould Co., 
185 N. 10th—St. Louis (11) 
New York, Chicago, 
ES 
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cnt em 
Your Inquiries Solicited 
PRIVATE BRAND 
TOILET SOAPS 














Manufacturers of 


Powdered-Chip-Liquid 
Cocoanut Oil Base-Shampoo 
Soaps 







J.Eavenson & Sons, Inc., Camden, N.J. 







e 






“The time has come,” the walrus said, 





“To speak of many things; 

“Of oils, and bottles, cans and such 

“And all the business that it brings.” 
While the others shout about their stuff 
We'll tell the world about our puff! 

The ladies say “They are the best.” 
This can be proven by a test. 











—With Apologies to Lewis Carroll. 
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Acme Compact Puff Co. 
500 N. Dearborn St. Chicago 
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AMALIE 


% 


BRAND 


P-1 WHITE OIL 
(A COSMETIC OIL) 
MEDICINAL WHITE OILS 
SNOW WHITE MINERAL JELLIES 
PETROLATUMS 


STOCKS CARRIED IN PRINCIPAL CITIES 


L. SONNEBORN SONS, INC. 


114 FIFTH AVENUE 
NEW YORK, N. Y. 
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